1s refers to the degree to which its members are attracted
to group, are motivated to remain in the group and mutually
influence one another in the group.
G @dSHmsa] eTaTlg S 2 nIAaTTEMET (Y FTTHE MTHEGD eTene
GSOILLg, Gweled LksTHD epeuliug WwHMD el urevury CadeursdE
Qeusgious G-

(A) Group cohesiveness (B) Group performance
G @sdlwsa & dewddper

(C) Group work (D) Group and Team work
& Geuanen &P wHMID Sjenflemt Leanfl

(E) Answer not known
enL Ggflwuaeieeane

occurs when each party wishes to maintain or maximize
the amount of influence that it exerts in the relationship and the

social setting.
eeueum, srilarmpbd 2 ney LHMID Feps Al CFasgHid ClFaelTsdl e

Sjetanel LITTLMEGS g dsmsEs aflmbyb Curg gHUBHS g
(A) Economic conflict (B) Value power conflict
QummeTTSTy (Lpresrm(p) <Slary Corse
(C) Power social conflict (D) Functional conflict
FLPS (PIERTLT(HISET Geweurt (B wpyeruim(h

(E) Answer not known
e Qsflwalcrena
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3. group 1s composed of a supervisor and the subordinates
who report directly to that supervisor and determined by the
organisational chart.

& @@ Cupurreeiwrert wHmb Spblae uailurearTsmars
Qararr(herers, <eurser Cpriquns by Cuopurremeiwmeriib  Mlsamns
Qewidlpriser wHmib Hlneuar elardsliLiL ssmed SioralssliLBSDTiser.

(A) Command (B) Task
SL_L_ener Li@uofl

(C) Reference (D) Friendship
G NI BLL|D6Y

(E) Answer not known
alenL Gsflwalcrena

4. A change in an organisation, touches a sequence of related and
supporting changes. This is known as
@ Hneagdle ghu@mb wrHOW, LHE LUl WONID YSTeU6sED
wronsder euflengerws CgTHIb. @)s)

(A) Spillover effect (B) Domino effect
&8ay lleneral CLmCarm elleneray

(C) Galatea effect (D) Hawthorne effect
ST lg W cllenerey anre sCrrer aflenerey

(E) Answer not known
e Qsflwalcrena
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assume the responsibility for managing change activities
in the organisation.

cretLeuT  Blpieuangded  gHUBD  LIHD  BLEUGSMSSMET
Blreudlliughamer QUrmilien eTHLIGIT e,

(A) Change makers
LOTHOSMS 2 (HeUTEHGUGUIT
(B) Change managers

wronsems Coamarend Gl

(C) Change officers
wrHn SiHsmileer

(D) Change agents

IO (LP&HGUTEHET

(E) Answer not known
cenL Ggflwuaeidane

1s a set of the beliefs, norms and behaviour that are
shared by the employees.
erarLgl  earfluiisermed  USFLUEL  pLESMmssE, NSl penmaer
LHNID BLms BSweupdler Qsm@ELiLm@LD.
(A) Organisational climate
SIMLILESTT STevblaned

(B) Organisational behaviour
SO &&FMTIT ELgmg

(C) Organisational change

SI@WLILFFTIT LDTHMHLD

(D) Organisational culture
OMWLILFETIT SOMFFTILD

(E) Answer not known
sllenL Gsflwalerena
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7. How are responses characterized in Classical Conditioning?
Qeeualiwed vwsswpmseled (Classical Conditioning) udéser ereueummy
cuanaLILI(HESLIL[HSlerme ?

(A) Fixed to stimulus
SISt (HSN&@ Hlanewmearenel

(B) Variable in types and degrees
QUANGSET LHMID HeTesailayd rmLIHILD

(C) Based on consequences
MlenaTe EBMET flqLILIMLWLNTES GlasmemL_ ey

(D) Dependent on cues
SN smer gL WTe Q&TerLenel

(E) Answer not known
clenL Gsflwalerena

8. Learning attitudes from observation involves which of the following
four processes?
seualllley @Qmbs AWGWPdDSMeTs FHMIS CasmeTeug Lemaumd B E
Qewudpepsailer eTang 2 eTearL&dHlwg ?

(A) Attention, Motivation, Social learning and Retention
Seuanld, 2ar&@&elESM, Feps SHMD LHMID S55M6ISHE0

(B) Attention, Retention, Direct Experience and Training
seuand, s&sameussew, Chrly a@ilieud wHmIb LulDHsl

(C) Attention, Retention, Training and Motivation
seUad, S&saM6USSH, LILIDE Hmid oardEelssed

(D) Direct Experience, Social learning, Motivation and Training
Chrg SeLaIbd, Feps SHNE®, 2a5&elssHe0 wHnIb LiDHS

(E) Answer not known
enL Ggflwuaeidane
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Identify the main idea behind operant conditioning according to
B.F. Skinner?

9.6t evdlemarilen gmbmititig QFwour’(h upsseperpuller WPsEHU HmHS s
S| L_WITETLD &ITEHTS.

(A)

(B)

(©)

D)

()

Behaviour is a function of its consequences which may be

either positive or negative
BLSmS igen allenerajsailer Ggudur®h @b @& CrrwampwursGeur
Sjvag erdmampursCour @) (mE&Ha D

Behaviour is a result of genetic predisposition which is positive
bLSms Cribepurer wwIUam (perdaliqwl Hleveawuier elameray
2GS0

Behaviour is influenced by unconscious desires which may be

either positive or negative
BLSms ChirbenpuimaranelitsCour erdlifeppuimaraneuitsGour @)(Héss
Falq W SMWILILILTE HengFsHarmed LITHasliL(hdng)

Behaviour is determined by environmental stimuli alone
BLSMS &FHMIFGHLED, gramhigore wlHiGw BliraruissiiuBidng

Answer not known
slenL Gsflwalcrena
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10. Degree to which group members are attracted to each other is called
G 2nuberntser emeumSLET(HeuT FISSILHLL 6Te] T
SDP&SLILHE DG
(A) Group cohesiveness

& @hoieLD

(B) Group demography
& Bl Fepsaiiuie

(C) Social facilitation effect
Feps eusdl ellenaray

(D) Group think
& Spsaar

(E) Answer not known
slenL Gsflwalerena

11. How do individuals form attitudes through social learning?
ereueurm  saflpuiser  Fopss Ol  epeldb et UMBI@GSMET
2 (HeUTSHGHEH DTTSHET 2

(A) By direct experience with objects or persons
QUTBL&ET g BUTEERL 6T GBIl SenLeusSer eLpeLd

(B) By acquiring attitudes from their environment in an indirect
manner
SBIGET Gl @ (HHE LLEODUPSLOTE WG PdDasamart] 6lLmieser
eLPQLD

(C) By avoiding interactions with their models
SBIGET T Ms@hLemTear CFT_Msamer SelTILSET eLpeLD

(D) By ignoring family and peer groups
GOLULD WHMID BETUTSMET LiD&&eaniILgSeT ppaLd

(E) Answer not known
clenL Gsflwalcrena

385-Business Administration 8



12.

13.

Why might someone feel generally dispirited later in the day after
being criticized by a colleague?

@f &5 ocaflum olwrflgs YUnE @meumsE Brer (piyeied Curgeuns
wearEGanie) gHUOCUSDSTET STFERTLD 6T6TET ?

(A)

(B)

(©)

(D)

(E)

Because they are happy about the criticism
Sja&eT aflrFarsangls LMl L pFFluen_eugmed

Because the initial emotion of anger has turned into a mood
SeT&6T @, ybL CaTU 2 auriiey ¢ WaTblaneuims rluigme

Because they are indifferent to the criticism
Sjals6er eflwisarsasls LHO Sl Hwbd s (Heugme

Because they are excited about the feedback
DTS SHEFHIGMETL LUHDH 2 HFTEHONS @ HULSTED

Answer not known
en Ggfwueiedeane

How do researchers describe the emotion of ‘disguest’?

<pyTUEFSwreriser ‘Qeumiiiy o a@rieved ereueurm efeufl&Smmiaer?

(A)

(B)

(©)

D)

(E)

As emotions that is not primary
(PSTELWITET 2 aTTESSETTS @) Tsemal

As an emotion with descriptors like joy and happiness
& PFS HMID FHCHTauD CLTETD 6Y6TESMISEHL 6T Fnlqll O GRTTEUTS

As a positive emotions
CriTnenn 2 anrieuUTs

As an emotion with descriptors like contempt and revulsion
Sjaud iy wHmib Qeumtiyy Curern eHleTdEsnis@hL 6T FnlqWl 2 GTTEINS

Answer not known
e Qsflwalcrena
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wilerr GM&Camer.
(B) Custodial model
ungsriiL wrdifl

(D) Collegial model
gal_(h gl

Rewards are initiated after a fixed or constant number of responses

Qeugwdlaer e Hlaowrar g Hevownar oraravilsmsuier Gerer

14. “Might is Right” is the motto of
“Might 1s Right” eretrug
(A) Autocratic model
gireundlamy wrl
(C) Supportive model
< Freurer
(E) Answer not known
e Gsflwalerena
15.
are called
QamrLrsliu @b &lermer.
(A) Variable-ratio schedule

rHl H&ls L L cuenent

(C) Fixed-ratio schedule
Bleveowiner alldls oL L eleneamT
(E) Answer not known

e Qsflwalcrena

16.
an argument.

(B) Reward-ratio schedule
Qeu@wd alldlg i L euemant

(D) Reinforcement schedule
QUL L6 Sl L Lb

1s the ability of use logic and assess the implications of

gqeTLgl  STESSMSL  LWaTUOSS @@ UM Hlen STESHBIGEMET

LHUEGHD Hmer @ Lw.

(A) Deductive Reasoning
giuudlybd LGsshle

(C) Verbal Comprehension
cumi@wmfl Lyflged

(E) Answer not known

clenL Gsflwalerena

385-Business Administration 10

(B) Memory

BlenameussLd

(D) Inductive Reasoning
e LGsslel



17.

18.

Individuals will be motivated to exhibit the modeled behaviour, if

positive incentives or rewards are provided is called
Crrapuner 2a55565TnEET  Awg Oeu@SseT  eupBISLILILLTED,

wrdflurer pLsmseamw Ceualiu®ss saflpur 2 bgigd Cumeur.
(A) Shaping behaviour
bL GBS 6llgalMDSSH
(B) Social learning
FOPG &HMeD
(C) Motor reproduction process
CurLmt @ertibumésd Geudpenn
(D) Reinforcement process
uglapl L6 CFwepen

(E) Answer not known
en GgMwueidane

Henry Fayol’s administrative theory introduced how many
principles of management?

CamemMlssGumrCuimeder BHlreurgsCamLim( Hlreurgssl e TS SN G
Qareatenssamer HPsLILIHSH WG ?

A) 5 (B) 10
RHS! LS8!

€ 14 (D) 20
udlermen s @mug

(E) Answer not known
allenL Gsflwalerena
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19. The classic work of can be used to represent the
cognitive theoretical approach.

SHleurdmed QsTOOmIL L Aami@Gpennerwls rdlueiss @\ er
2 GTETSLOME LIGHL_LIL|&EmeTLl LILGTL(H&SeLD.
(A) Edward Tolman (B) Elton Mayo
erl_aui(h GrmeGoeir eréLem GuoGuim
(C) F.W. Taylor (D) Smith
6ol L t9lemyy,. CLwievr -

(E) Answer not known
allenL Gsflwalerenay

20. 1s not a key force of affecting organisational behaviour.

Blpieuer pLsamgaml UTH&EGD WP&HL 58 6.

(A) Technology (B) People
Qs mHlebmIL LD D& & EIT

(C) Environment (D) Resource allocation
SHDIEEPED cuaT 81550

(E) Answer not known
clenL Gsflwalerena
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21.

22.

All of the following are differences between manufacturing and
service operations except

Yemeupuenel Semarsgib 2 HusH wHmib Ceameu QFudUTHSERsSE QL Gul
o arer GeupiLirhiser @ens ey

(A)

(B)

(©)

D)

()

Quality 1s more easily measured in service operations
Coaneu Qewdurphsaie srsms eraflgms ojereil (wpigub

Productivity is easier to measure in manufacturing operations
o HusS Qewdurhsaier o pusdsspenar sereill(Heug erartlg)

Contact with customers 1s more prevalent with persons

working in service operations.
QUMigSanaimeris@pLerrer Ggmifl Caamel BLallgsamasated LiewtL iy
BLITE@HL 6T S &0Ns 2 6Terg)

Accumulation or decrease in inventory of finished products is
more applicable to manufacturing operations

swumfluyy Qunmplseflar  srs@asmer  CasMssd Dog GHMDSSHED
eremgl 2 HUSEH BL6UlgSamEsEhsEL (ummbgb

Answer not known

enL Ggflwueieane

What would be the basic time when the observed time 1s
10 centiminutes and the observed rating is 807

saaflgsiul L Cprid 10 Qeearnglail serrsa)b, scuafldsiulL  wHrnikh
80 <ysayb @m&E@ED Curg SigliLenl CBID eretareuns @) (HELh ?

(A)

(©)

()

12 centiminutes (B) 11 centiminutes
12 Qaerg el _ser 11 Qaerg el _ser
10 centiminutes (D) 9 centiminutes
10 Qaebrig el _ser 9 Qaemg O &NL_gei

Answer not known
allenL Gsflwalerenay
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23. Bullwhip effect also known as
Hoeill aflenerey erammild SenpssliLi(hSlmgl

(A) Ripple effect (B) Whiplash effect
e Nemeray uievmes cllenarey

(C) Burbidge effect (D) Forrester effect
Lm9 sy efleneray soLITE eV LT elenaray

(E) Answer not known
allenL Gsflwalerena

24. Identify the correctly matching pair with regard to planning type
with 1ts focus
SO cuasuer ger Crrsdlaear sflums QuTmsHID Gy erg)bleuer
SIML_WITETLD &IT65Ta

(A) Strategic planning - Short-term goals
2 5415 S LD - GMFU ST QdEGEET

(B) Tactical planning - Resource allocation
SH&Tdls S LIS - cueT gs&0H

(C) Operational planning - Long-term vision
Qeweur @ HLdlied - Bawr sme LmTane

(D) Contingency planning - Routine operations
Sjeusy S L6 - eupssner Cewdur@ser

(E) Answer not known
cen Ggfwuaeieane
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25.

26.

In supply chain management, strategy 1s often
employed when dealing with products that have unpredictable

demand and require quick responses to changes.
Blésullor /| awraiss @uwur Gsemeuwbd, LIHDBISEHSE 6HanTeurs
Ldeaflss saiqu QUTHLEERESETET, auPBEsH shiddl Coorarawau SneruL

Blreurdl&@n o 55 G LD.

(A) Lean (B) Agile
5 @hH 6T Qeeraw

(C) Efficient (D) Resilient
Smentowimer Crrésrs Senbhs

(E) Answer not known
e Qsflwalcrena

Choose the most appropriate key objective of supply chain
management.

Eparamib ehg eflagwid eupmsd smdled Coorarewuie gwm Ws wpsdlw
&SNECHTaTmEGHLD.
(A) Maximizing Production Cost
2 HusH Cewe samer F&Msse0
(B) Minimizing lead time
wpararen] Crrsams Gepssed
(C) Increasing inventory levels
asUl(mLIL Sera|semer idlsMlEsd

(D) Reducing customer satisfaction
QUGS WITeTT (mLenl &Gennsse

(E) Answer not known
clenL Gsflwalerena
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27.

28.

Choose the right matches among the types
sflurer Aummssrisamer Csira] CguiLieb

1. F.W. Taylor
6Tooll. L t4leTyy,. GLwienrm

2.  Henry L. Gantt
Caneril ered. Hmer

3. Quick, Shear and Koehler
&S, adlwr, Carameoi

4. Frank and Lillian Gilberth
Gy, edlevedlwerr Sleliblys

(A) 1 and 2 are correct
1 wppib 2 sfwrearene

(C) 1 and 3 are correct
1 wpmb 3 sfwrarena

(E) Answer not known

allenL Gsflwalerenay

Cewewpean SHeNSET eve.

(A) Control Charts

SU_(HLuurt_(h) eleTésLILL RIGET

(C) Scatter diagram
&smed euanyLILLD
(E) Answer not known

en Ggfwuaieeane

385-Business Administration 16

Time Study

Crr <uile]

Motion study

Quss 6]

Work factor system
Ceuenav amyantl ienLoLiL]

Work study
Couamer <y ia]

(B) 2 and 3 are correct

2 vpmyd 3 sflurarena

(D) 1 and 4 are correct

1 wpmibd 4 sflwrereneu

1s not a process tools for TQM systems.
cerLgl  Cwrss ST

Ceramend  anLOLIL|SEHESTET

(B) Histogram
alevGLrlFmb

(D) Plier
Q58



29.

30.

Find out the project management phases

1966 (heu @reu H Ml 6l (BB S, gilwmer
(=) Blenevgeer serL_HluieyLb.

S Guoeremeno &L_L_MBISEnET

(A) Planning, Scheduling and Controlling
SO, S LauemanliL(BEgISH LHMID SLUHLILHSSHS0

(B) Planning, Organising and Controlling
SO, @umsmbEsh LHNID S (HLULGHSSHIS0

(C) Organising, Co-ordinating and Controlling
R(PBIGDDSSD, (HEIFlMESSD WOHMID & HILILH SIS0

(D) Reporting, Budgeting and Controlling
SHsapaulHisd, L Cnl Aswtisd LHMID & HUUOSSHIS0

(E) Answer not known
e Qsflwalcrena

maintenance 1s the repair which i1s generally done

after the equipment has attained down state.

QEwIL®D LGILUMTLIL S,@LD.

(A) Predictive maintenance
(pergewfliiLy uymofliy

(C) Scheduled maintenance
S ol e ugmofliy

(E) Answer not known
e Qsflwalcrena

17

Lgmoiliy ererug QUTGeUTs 2 LSFahser L(psaLbs WnE

(B) Preventive maintenance
SOILIY UpmofliLy

(D) Breakdown maintenance
@ay umofiy

385-Business Administration
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31. From the following which of the statements are true about Total

Productive maintenance?
Qwrgs 2 Hugd urrofiy updl erelHd Fwmbhmisaile 6T 2 e ?

(1) Total Productive maintenance refers to maintenance
prevention
Qrss 2 Hugd ugmoiliiy ererugl LTl sHLLsmes @GNS Dng
(2) It aims at moving towards zero maintenance
@a ysmedlw ugmoilieau Crrésnnss Came (Hererg)
(3) It is not utmost importance due to its impact on reducing costs
in production

o husHuller Oswejsmers @Geaplriudle @& Wased wWsHluggeubd
QUTIBSTS @)Dene

(A) (1) correct (B) (1) and (3) correct
(1) &M (1) wombd (3) &

(C) (1) and (2) correct (D) (2) and (3) correct
(1) vombd (2) &M (2) womyd (3) &M

(E) Answer not known
e Qsflwalerena
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32.

33.

Which of the following statement is incorrect?
YetreumLd Fapmiseiled ergl Heupmerg) ?

(A)

(B)

(©)

(D)

(E)

ISO-9000 explains the ISO system

e0.616.9— 9000 g5.616v.6p SymwLIML leTdEGH g

ISO-9001 applies to firms that are involved with production
I[SO-9001  erarugy 2 pusduledr mOULETer  HmeuaThsEhs S,
QuIm(mBEID

ISO-9002 applies to firms that act as inspection agents
I[SO-9002 ey @seaisams Qeueu@b  HneuaThsEsss
QuUIT(HBEID

I[SO-9004 serves as a guide to the Japanese Industrial
standards 28101

[SO-9004 guureilu  Qesrfvgep syhoeesdar 28101  &s
aulaT 1Igwing gweuBEHng.

Answer not known
e Qsflwalcrena

Quality control charts do not need to be investigated when
76 sLHuurl(h ederdsliuLmger eriCung @ rmwiine Ceuamig wdldeane

(A)

(B)

(©)

D)

(E)

Four consecutive points appear one side of the centre line
preng  Osrréflumer  yetefladr evwws Camiiger @@ USS550
Camemmid

An apparent trand occurs in one direction
QeuatliuenLwrer Curss, e SHagulle Hlapdlns

Suspiciously average behaviour occurs
sbCgasdDélLbrear srnafl pLsams ghuBHng

Two consecutive points are near the control limits
@uar(h Csrrsflumer Letailser sU(HUUT(H aIFbLSEHES (Bl
o _GTermeT

Answer not known

e Qsflwalcrena
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34. The difference of the length of time remaining, until a job is due and
the length of its operating time is referred as
@ Caume @wiw WBsepdrer Crrbd wHmb gar Quss Crrsdhé@Ld

@eLCuw 2 érer HSHwTgDd e GO Lu@GSDg.

(A) Slack time (B) Run time
Qzmiey Crrb @Quss Crrb

(C) Daifference time (D) Service time
Crr lsdlumsid Cgeneu Cpiybd

(E) Answer not known
e Qsflwalcrena

35. How does operation functions interact with other core functions?

Qeweour () Gewourh gamen aww  CeudUTHSEHLET  eTeleumn
@eLellenar Lfldmg) 2

(A) It operates independently without any interaction
ahs @enLellearub Lilwmoed salfmswuns gweou@dlermg

(B) It has aless equal relationship compared to support functions
ARG Qw160 LI (5 & (6ThL_68T FLOUWIGTE|& LD (G MU TET 2 mene
Qs mer (HeTerg

(C) It collaborates equally with marketing and product/services
development functions
shanglIL(hSHIHD  WLOMID 2 (Heurdss  CFwoUTHSEHL6T  FoWmer
@S Gl Te(heTers)

(D) It primarily dictates the needs of other functions
gearw dewudurhsater Camaisamer (paeranwwngs Cammilng

(E) Answer not known
clenL Gsflwaicrena
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36. Match the following :

37.

Yereumeuareupenm Filwims QUTBESSIS

(a) Job production 1. Shorter production runs
Couemav 2 HLSH) GSnSu 2 HuSSH el L ib

(b) Batch production 2. Large volume of product
QgrEd 2 husd Quilu jerefleomer GwimfliiLjser

(c) Mass production 3. Low manpower requirement
QeuE Sidls 2 HusH GdDhs Seteilener waflgeaerbd

(d) Continuous production 4. Low volume and High variety
QarLirflwmer 2 HLGS) GHDDHS A6Te| LHNID S HeIms
@ ® @© (@

A 1 2 4 3

B 4 1 2 3

) 4 2 1 3

D) 2 4 3 1

(E) Answer not known
e Qsflwalcrena

The phrase “Small is beautiful” said by
“ONlwg sipsreang” eren QemHODTLeny o (Heurddweur

(A) Fritz Schumacher (B) Fritz Perls
SR 6 asOCLéasIT S QUi

(C) dJohn Schumacher (D) Micheal Schumacher
somerr aEYCL&ET w&GCHD aFdCW&sIT

(E) Answer not known
allenL Gsflwalerena
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38. Identify the activity which is not a direct responsibility of operation
management.
Spampauaraupdled, GCeuduri @ Hreurssdear Corg  Cummliy  @edens

QEwOUT L BELWITETLD &TETe L.

(A) Designing the operation's product, services and processes
Qeweurtiger  gwumfliy,  Cseeuser  wOmb  GEwepapDHeT
@U1q 6LENLDS S 6D

(B) Developing an operations strategy for the operations
Qeweurphs@Epssmear GEuoum [ pCoTUTUSMS 2 (HeUTH @S

(C) Determining the exact mix of product and services that

customers want
cumgSenswmeriser aflpbyb gwumfliiyser wpmb Csameusailer giflwimer
saeuam SToreilssd

(D) Planning and controlling the operation
Qewdur’ e HLhised wHnbd s OLUbHSHSE0

(E) Answer not known
enL Ggfwuaeidane
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39.

40.

Match the following forecasting methods :
Eparamib erardlellliL] (penpasemer CLMmSSIs :
(a) Qualitative forecasting 1. Expert Judgement

ST (pemerdleliiL] Blyewrisatien Sriiler g liientudley
(b) Time series analysis 2. Smooths fluctuations in data
STOCSTLT L@GLUTiIeY sreysafler IMUTHsmar & Qg6
(¢) Casual forecasting 3. Cause and effect relationship
STyeRT-&riw (pererdlelliiLy sryenr-smilu 2 peybleane
(d) Moving average 4. Historical data
[B&(HLD gymaif QUTOMHD ST6 &6
@ b @© @
A 1 2 3 4
B) 1 3 2 4
< 1 2 4 3
D) 1 4 3 2

(E) Answer not known
e Qsflwalcrena

Product design combines with products and business
knowledge to generate ideas and concepts and convert them into
physical and usable object or services.

swmfliiy  eulgeIeLiL, o e swrilleuubd euenils dlenel
aHoansg CursmarsedT LOHMID HHSHIEFMET 2 (HeUTdsd DeuhemL
QUmTBETTSTILMGE|D LWeTUTL 19H@ FHDeUTaSeyd WrhHmidng).

(A) Productivity (B) Image
> HusS e UL LD

(C) Reflection (D) Demand
Gyl ety Coenau

(E) Answer not known
allenL Gsflwalerena
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41. A function that is responsible for the optimization of logistics and
delivery processes in e-commerce is
Wer  euenilasdled  geteurLmsar  wHmb  AECwWrs  Cewdepenmsamer
Cubu@sgieusn@ GumniliLarer Ggwum

(A) Customer service
cumgSanawreri Caamau

(B) Daigital advertising
g8l L6b eflaTibLiyd

(C) Content management
o 6Ter_&8 GLemaTenLn

(D) Supply Chain Management (SCM)
MBICwns gridled Goememeno

(E) Answer not known
enL Ggfwuaeieene

42. factor 1s critical for improving the relevancy of search
results in a portal.
CurrLaller CaLed wigeysaiier GUTBSsEME CobLbHSHUSH S
sryanfl psHwurerg.

(A) Personalizing search results based on user behaviour
LWl @i BL_Sengudleor SllgLiuenLuldléd CaLa (P4-6SEn 6T
S&f LI LW ETTE @560

(B) Displaying high volume of ads
SHls oare] eTbUTBRISMET ST (HSH0

(C) Limiting the use of search algorithms
CaLd s@srigbsafler LweTUTL L s (HLIUO SIS0

(D) Standardizing search results for all users
SMATSF LWLaTT5H@hsGD CHO (1plge|samer STLiLIHSSHISHe0

(E) Answer not known
alenL Gsflwalcrena
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43.

44.

1s the primary purpose of the ‘shopping Cart’ function
In e-commerce.

@-amoradley  (WOler  cuanflaibd) ‘eamnQm s QewuuT 16T  (LPSHETenLo
Crrésid
(A) To manage inventory levels

g1 Hlanesamer Hlifeudlss

(B) To design the websites layout
QTS ET BELLIML GlUlg eSS

(C) To facilitate online customer transactions
S ETMEET aMgdemswrert LUfleuTsgsamarsamer eraflsnés

(D) To handle customer service inquiries
aumgSanaswmeri Caanel eNFTTenERTSEMET 6N WLITeT

(E) Answer not known
e Qsflwalcrena

Assembling a product, identifying customers and hiring employees
are
@M QuUTHmaTs &SLLMLSSHD, 6UMGEMSWTETTHMET L ITETD ST

wHmb  uestlwreriseer  Hlwdssd — dwuemal Ldled  eremameuns
ThSgIEGsTaTeTLILI(H ST
(A) Transaction (B) Phases
Lfleuggenanaer &L LD
(C) Business process (D) Business functions
cuanfle Gewepanmser aafla Qeudur@p&dr

(E) Answer not known
allenL Gsflwalerenay
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45. e-commerce function helps in evaluating the
effectiveness of online marketing strategies.

Serepeer  MsLsgm o sHlsaller  Cewddpaer  wILEHuSDHES
@-asmorev (Ller euentlEbd) 2 56 &Hng).

(A) Web Analytics

QUM L@GLLUMLG]

(B) Inventory Management
&6 G merTento

(C) Payment Processing
uentd QFSgs560 Cewmssbd

(D) Customer Relationship Management (CRM)

aumg seswrart 2 pey Guerarenw (CRM)

(E) Answer not known
en Qg flwuaeideane

46. Buyers bidding for the business of a seller is called n

E-commerce.
@@ alpuearumerier cumilasShars gob aTHSGL UMhIEGUTSET L6

cuemntl &g eTeTml SELPS&SLIILIHS mmTser.

(A) Offer (B) Public sale
el mLLMlelltiy Cumrg eflpuener

(C) Auction (D) Allocation
LD TEEE0)

(E) Answer not known
e Qsflwalcrena
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47.

Which of the following is correctly paired?
Yetreu(meuareupdled eTgl Mg @enenT&HasLILIL (HeTerg) ?

(1)

(2)

3)

(4)

(A)

(©)

(E)

HTML

HTML

HTTP

HTTP

ICES

ICES

ACID
ACID

(2) and (4) are correct
(2) womd (4) sfwreareney

(1) and (2) are correct
(1) wombd (2) sflwureareney

Ability to move back and forth between
different system

QeucuCoum  SmLULEERES Qe ulld  pereanbd
Yeaions BaHb Hmerr

Identify a resource, and ask the server to
respond with an action

@R(H QTS ML WTETD, WOMID ¢(H BLGUGEMS
udleeallss eww samflal Cslga|b

“Computer A” (the client) to establish a
connection to “Computer B’ (the server) and
make a request

“saflall A’ (aumgsemswurert) “saflafl B’ (ewww
sanflafl) @m @Qeeniy Hlpe womb em GCarisams

Qaiw

Test 1s one of the properties of money transfer
Corgenar eremmig Uenl Uflborhpsdlen LewTLsar e
RETDTGLD
(B) (2) and (3) are correct

(2) vomb (3) sNwrareney

(D) (3) and (4) are correct
(3) womd (4) sfwrareney

Answer not known
en Ggflwueidane
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48. The primary disadvantage of E-commerce related to security
Yereumeuareupdled Lmgsmiy Ggrrumer Wler euanilgsSdlen (LpsemenLow mer
GDUT(H 6T6TLIG 6TS) ?

(A) Increased speed of transactions
ufleurggamansaier GCousd iHaflsse

(B) Security breaches and data theft
Umg&TUL D& whmib srey $mL(h
(C) Global access to products

SIS @h&STar 2 &E6TTeilll | emide

(D) Enhanced customer convenience
CubUl L euTySmsUTearT euss)

(E) Answer not known
e Qsflwalcrena

49. security protocol ensures secure data transmission in

e-commerce.
Wer cuemflagdled LmgigsTiiLmer grey uMLTHOSMS Ths Lmgsriy Gpdl o md

Ceuidlmg) 2
(A) HTTP (B) FTP
(C) SSL/TLS (D) SMTP

(E) Answer not known
alenL Gsflwalerena
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50.

51.

technology 1is crucial for the implementation of

pervasive computing.
Lpelerer &bl igBimss FuduOss arbsd QsTPOmRIL LD (WpeHlwnrearg) ?

(A) Cloud computing (B) Blockchain
SlemaLl_ SbLIWL Lq bl Gerr&6laull e

(C) Internet of Things (IoT) (D) Virtual reality
Qe Qb el Siuev (IoT) efliggeued Muwmedi ig

(E) Answer not known
e Qsflwaicrena

1s the primary challenge associated with pervasive
computing.
Lreierer gewtlafler QT THeL W (PSETEnLDd FaMed GTEHen ?

(A) High cost of hardware
cualummeflen ifls aflenen

(B) Integration with legacy systems
DL <SEMLDLIL|S(@HL 6T (il enamTLiL|

(C) Privacy and security issues
salyflend wHmID LMgGSTUL| HésaaeT

(D) Lack of user interest
LW <y TeuLblemenLo

(E) Answer not known
cen Ggflwuaeieeane
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52. 1s the primary goal of the Capability Maturity Model
(CMM).
dmar wpdie) wrdfNuler (CMM) wpsereno @ewé @, erare ?

(A) To enhance employee training
venflwmert LudbHFenw CubuBSES0

(B) To improve software development processes and enhance
capabilities
Qe ummer Gubum’ (H Ceudamsamer GbLHSSHISED

(C) To increase hardware capabilities
cuaTClumpeT Fpenasamer idasMsEs

(D) To manage project budgets more effectively
S augey Qeweys S Lmsamer Wsebd SpbuL Hlifeudlssd

(E) Answer not known
alenL Gsflwalerena
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53.

54.

How does information management enhance decision making in an
ERP system?

ERP wewuldd wpylapiums ssae  Cooramen  eréleumm
Cubupssdng ?

(A) By providing real-time data from multiple sources for analysis
uguurueihsrs U sTrrsaid @@mbgs  Hsp Cvrs  syee
GULDMI(GHGUGEIT PLHEGLD

(B) By reducing the need for data entry
sra| o drafliger Coameuamwid GaMmDUILIGET eLpGULD

(C) By limiting the scope of data access to only specific
departments
GOl glopseErsE LLECL  srey  Aamisdlear  CrrEssms
UL (HeUGET eLpEOLD

(D) By focusing only on historical data
aurerbhms srejsailen L HGWL seuard CFasgHiaIgem epeaDd

(E) Answer not known
e Qsflwaicrena

The most widely adopted collaboration system for small and
medium-sized firms that use microsoft server and networking
products is

awsCrrersil sfeul wHMID CBLGQeurtsdn suriliiygsemer LiweTLHSHID
Slw wHmid BHSST HmeuaThisEnda@, Wsebd LFeons ghmé Glasmereriii’ L
@SGI@PUL el

(A) Microsoft video call (B) Microsoft team
aw&Grmamell ey Guim &me dWECTTETLLIL lelD

(C) Microsoft share point (D) Microsoft office
aW&CrTaTLlil. Cagpmumuller @ ECTTEFTLLIL 96

(E) Answer not known
clenL Gsflwaicrena
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55. The use of digital technology and the internet to execute the major
business processes in the enterprise is
Blneuarsded  wpasHw  eaafls Cswdeepsamer GCesudUbBSS Gall Lo
Qamplém L b wHmD @Qeemusamsll LiLeTUH SIS0
(A) e-business
LOlererTam) 6 ewtlasD

(B) Decision support systems
(P46 AFT6| HMLOLIL|GET

(C) Business intelligence
cuenfle EieTenTey

(D) Transaction processing system
ufleusgeamar CFwLTEs emLILSET

(E) Answer not known
en Qg fwuaeidane

56. connect multiple storage devices on a separate high-speed
network dedicated to storage.
Coulliussdpanrs omuuaissiiulL safl 9FCas OplGemisdd v
CollILG FTHATBIGEET @QenenTLILIg).

(A) Storage server (B) Mainframe server
Calius Ceaneuwisbd QuuilerndGr CaameuwigsLd

(C) Storage area networks (D) Multiple storage networks
Gy u@d ApLCeuris@ser e Calling QL GleumTs@asar

(E) Answer not known
adlenL Gsflwalerenay
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57. SaaS stands for
SaaS GTGITLIG)]

(A) Software as a service (B) Storage as a service
Caaneuwims Gloerlummer Coaneuwing Cadliiy

(C) Security as a service (D) System as a service
Coeneuwins LImgsmiL Caeneuwing iaLiL]

(E) Answer not known
clenL Gsflwalerena

58. type of KMS focuses on sharing best practices within
an organization.
BlpeuarsSp@ear fphs Bl (pepsamers UdHTeld PoEHwsHeID uTiIHS
KMS ereiug ——— auas.

(A) Collaborative systems
RESI® LI (LPODHELOSET

(B) Expert systems
BlyewTiT (pEmEnLDSET

(C) Knowledge Repositories
<ifle) CallLnL migdr

(D) Learning management systems
SHM GO TERTELD (LPEODHELDSET

(E) Answer not known
en Ggfwuaeieane
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59. An application where only one user accesses the database at a given
time 1s an example of

em GnublL Cprsdléd em uwert LLHCL FresaTsms AMIGD 6
vwerur® e 2 gmyanrd CsibolsH&se b

(A) Single user database application
@DeDn LW SFe|SS6m LIwieriim(
(B) Multi-user database application

LI LIWGHT ST6SHeT LIWiGLIm(h)
(C) E-Commerce database application
emeraml eUrESs STeSHSem Liwlerm(p
(D) Data mining database application
STSS6T LIWI6TLIT(hH

(E) Answer not known
en Ggfwueidane

60. In MIS, CRM stands for
MISeé» CRM erémuigenr Quimper

(A) Customer Relationship Management

QUGS WTerT 2 ne| G mearreno

(B) Corporate Resource Management
Qumiblmieuer euer GLoemamento

(C) Customer Retention Module

QUMIGSESWITETT F&HsamauliL] dgm@&

(D) Corporate Revenue Management
Quuiblmieuer eumelm G meRTenLo

(E) Answer not known
clenL Qsflwalcrena
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61.

The extent does the shift from a product centric marketing
philosophy influence long-term brand loyalty in modern marketing.

Beder

ghansLILhSseled  Sumiliiy WSS 60l (BHS UM & e W TEITIT

@LWLLESSIUL L FhasliILES0 S551eusHDH@E wrmeg BarLsre e
daeairssans @bs aralle LITSESng) ?

(A)

(B)

(©)

D)

()

Customer centric strategies increases loyalty by aligning with
consumer value and needs

QUMGSMESWITETT  epWILGSSIULL 2 Sdlger BHsTCourt L sET
wHmib Csameus@pler FrawliLger palbd claeauresms Hahssermer.

Product-centric approaches focus more on the product quality
than customer preferences, requiring loyalty

swimiliiy enWLhSSILL L S| @ (&H(LPE M & 6T QUITIg-&EN & W TEITIT
pliumseamer oL swumfliiy sr58éd udls seuard CFaussiHlermer
NeFeuTssms GmDESleTme.

The shift to customer-centric marketing has minimal impact
on loyalty because the quality of the product is primary factor.
QMG &GENSWTETT  @LUULGSSILLL. FhensL(hHESSNI&H S, LOTMIGIG)
dseurgsdler  GdPHSULF FTEsSMS  gHUBSSSDg,  garead
swmflinder srb (pgementn &myewtwim@GLd

Customer-centric marketing does not necessarily foster
loyalty as it may lead to over-targeting specific segments.

QUG &EN& WITEITIT W LIL(HSSUILIL L FHESLI(HSHE60 Seudlwib
dseurgsens euatissng, egOaaid g @Mudlie  Gflejsemer
9FEOTE Q&EETHS Camerer auldlel@d@Lb.

Answer not known
en Ggflwueieane
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62.

The shift from a focus on mass production to a focus on customer
centric marketing reflects.

Qurg 2 pusd WBg seuard Csqsgeuded(BHE UMgEMSWTEATT GHLOWILDTET
shensLI(hSgSOlen g seuard CFasgieug @smer 9rduadsHlemmg.

(A)

(B)

(©)

D)

(E)

A decrease in competition and an increase in consumer loyalty
Curiiguilé @evpey wHMID aumgsaswrerT cllsFersssld oHalliiy

An adaptation to the growing importance of personalized
services and products

SefUwWeTTEEILL L Coenouser LoHmILD swimfliiLserl e
W&HwGFeuGMmS FHMISESTETE@HD IHOHLD

The declining importance of marketing as a strategic function
@m WsdH  Oewudurms  sHSUGSHSOT  (GOOHS QB
WPSEwusgeubd

A shift forwards reducing consumer choice in the market
shanguler eumgsanswmart Corajgsamer GampLiLiang Crrsdl em WMHHD

Answer not known
enL Ggfwaeidane
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63.

64.

One of the following is NOT a typical characteristic of the modern
marketing approach
Gereu(meuameupdled e Beiem FHasLILOSSHH Hami@Giperpulilen GLITgeuTe
LIGRTL| <6
(A) Use of data analytics for market segmentation

shang Ll Wfledh@ srey LGLUTLGSMmET L6 (HSSHISHe0

(B) Focus on building long-term customer relationships
BaTL&me  eUTGEMSWTETT 2 DeseeT 2 (heuTdh@Geudled)  HeUaiD
Qeaussise

(C) Heavy reliance on mass production
Qeugmar 2 HusHulld dls BbIYGms meusd (HSs0

(D) Customisation of marketing messages
shangliLhsse Csiidlsailer safliLwermssn

(E) Answer not known
clenL Gsflwalcrena

most likely not to be a focus in a modern marketing
strategy.
———— peoiar  shewslLBSsD  25Huléd  QupbUTED  Seuad
OeqdsLiLILmg|.

(A) Customer satisfaction (B) Value proposition
QUG SEEHWITETT Sl(HLid iy (perdwrile]

(C) Brand loyalty (D) Transactional selling
Grrer efl&eumsid ufleuggenar ellHLiener

(E) Answer not known
enL Ggflwuaeieeane
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65. Why does the societal marketing concept go beyond traditional
marketing concepts?
Fps FHaNSLILOSSD &HMHSH e LUmrbUflu shansliLhisse &HESISEHSHES,
SIUUTHUL LG ?
(A) It focuses solely on profit Maximization
@g orusms dsiiude wLHCW seuard Cegssdng.

(B) It address the ethical, environmental and social implications of
marketing activities
@5 sheslIL(OESH BLoallgsamsseilear Cbdlipan HFOMIFSHLPD WLHMID
Feps rssmsmar bloursd CFudpg

(C) If ignores customer satisfaction in favour of production
efficiency.
@s opusd CswedpsE RsTEUTS 6uMgdHmEWTerT $Hmrdeamul
Lm&santSSng

(D) If seeks to increase market share without concern for
environment factors
FHMESHPD  srraflsamear LD  SeUMOLUILIL MDD FhaSLl LIBIMS
9lafss puadpg

(E) Answer not known
e Qsflwaicrena
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66. According to modern marketing concepts customer satisfaction is

67.

largely driven by.

peian FHanslIL(HSSD H(hsgsseleruly., aumgsamawurert $Hmid GLmbuTeiD
@auppred QussLILIHE DS
(1) the lowest price point available

HOL &5 smigw D& GmnHE allane

(11) offering a variety of products features
uOGeum SWMTLIL SLDFBISEET CULPMHIESE
(111) Delivering superior value
Apbs L GULPEIEGS®

(1iv) Maximizing promotional campaigns
clerbury Mrsmrhisamer & &LILHSSHISD

(A) (1) and (11) only (B) (11) only
(1) wHmid (11) wI Hib (11) b @b

(C) (111) and (1v) only (D) (111) only
(111) wHmid (1V) L HIb (111) wr_ b

(E) Answer not known
allenL Gsflwalerena

The term market originated from the Latin word
1mplying mercandise, or a place where business is conducted.

i

shang erenm GlFmed GTGTD WSSET GUTTEHNS, U6t &LI6 LML ST
SDog euatsd BLESILIHD QL Smss GD&Sng.
(A) Mercantis (B) Mercanble
QLT 6TIg 6V Qoiserder
(C) Marcaply (D) Marcatus
Qe Aener @&

(E) Answer not known
e Qsflwalcrena
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68. Independent individuals or organisations that directly help in the
free flow of goods and service between marketing organisation and
its markets are called
FHMSLILIHSSHD AMWLUILSEGHD ST FHangdH@Gh @eLuild Qummlger wHmid
Comeusailan saLwhy @ULsdHheE Chruwuns 2 gajb swrder seipLTseT
SDg [HlmieeThIgeT eTeTml SEMLP&SLIL Bl eTme.

(A) Marketing Intermediaries
FHMSLILIHSHIFSD Q)enL_SST&HTSHET

(B) Potential customers
FTSSIDTET GUTIY&ENSWITETTEHET

(C) Competitors

Curl g uimaTiger

(D) Suppliers
QUITIHLSET GULPMIELIGUIT

(E) Answer not known
enL Qg fwuaeidane

69. Stands for the form, features and structure and the
added benefits or value increase from form change.

GTGTLIG Ulg@l SIDEFBIGET WHDHID Ligeal WIHmSSTed e hLi(hb

Fn(HFHD BTMSET D WL Adsflimus GhHsSHng.

(A) Morphology (B) Psychology
2 (Heuadlwie 2 emellwied

(C) Physiology (D) Sociology
o |edluied FeLpgeiliied

(E) Answer not known
clenL Gsflwalerena
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70. The American marketing association’s defined the term market as
include the functions of
< flssreliler ghensuiler SWPsD FHFHW UTISMET &Tihg eTeUeuTm)
cuanywenn CFlidlng 2

71.

(A)

(B)

(©)

D)

(E)

Producer and distributor function
o Hugdwmert wHmId L THSetiLeT Clguwe

Buyer and seller function

QUG LIGUTT HmIb ellhueur Glawued
Producer and supplier function

o HugsSwmert womibd Sefliineur Cgwe
Seller and producer function
clpueur wHMID 2 HuGHwimeri Glawie

Answer not known
en Qg fwuaeidane

Marketing is a part of economics derived by

shanslILHSHISD erarug  DummernsrrsSler @@ UGS eTerm  SHEDS
GeualiLSHwgl
(A) American Marketing Association

SCwN&s FHansLILOSHSH DAL
(B) J.F. Pyle

Gen.erL1. GnLIed
(C) Paul Mazur

LMD LD (T
(D) Philip Kotler

Mefl Cami_eor
(E) Answer not known

cllenL Gsflwalcrena
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72. Marketing helps in increases the

shangulwerd dafiiug

(A) Nations Income
IBITL_1q 60T QU (HGU MU

(C) Suppliers Income

cuLpmI@LIeUflem eu(mel

(E) Answer not known
allenL Gsflwalerenay

@ (hHeu mul

(B) Producers Income
2 HUSSHWMETT Gu(HEUTUl

(D) Distributors Income
L&lrBgertuelfer eume

73. The study of marketing within the context of entire economic system
with special emphasis on its aggregate performance is known as
9genr  Crgs  OQeuddlpayssE Soly Wsdwusgieud Csmhss WP

QummerTgTy  jenwliber  @Lpadle
SI®&ESLILI(H6UG)

(A) Remarketing
LY sHESILHISSISD
(C) Over marketing

FhansLILIHSSISMO HHSLILIHSHED

(E) Answer not known
enL Ggflwueidane
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shangliLihssedr UDHL  PUie| eTer

(B) Macro marketing

CwsGrm wrT&6sL g m

(D) Counter marketing
T Fhens 1L (HSSH6D



74. Arranging choronological order event type?
srellwe FLeTUTHSET Uy SHHEEH auenrs.

(A) Complex features

SEHOTET L&D

(B) High price
985 allene

(C) High perceived risk

SfsriLguner fevs

(D) Large difference between alternatives
Quilu Sjerefleorer ellGHwingmniser

(E) Answer not known
allenL Gsflwalerenay

75. The selling concepts starts with the seller and its focus is on
pueners smeg NpuamearumeriiLO(Ghg CsTLki@Gdng wLODID g6

HEUETLD
(A) Seller
N LeeTw et

(B) Existing products

ghsarGel @ m&@&L swrillisaid o drerg
(C) Company

HlmieueTid

(D) Customer

QMg &HEN & WITEITIT

(E) Answer not known
en Ggfwuaeieane
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76. One of the following is the component of macro environment
Gemeu(md getm C&Crm @Lpadler gnm i@
(A) Suppliers

GULPMI(GLIGUIT

(B) Market intermediaries
FHNG QML ESTETS6T

(C) Political and legal forces
Srflwe wohmibd s g&dlser

(D) Marketing firm
shangLILI(hSSer Hlmicuerd

(E) Answer not known
allenL Gsflwalerenay

77. It deals with the practice of promoting and presentation of a product
or brand within a retail setting.
@s em fowan alhumer SewlbGD@EeET o sWTTlY Sdog YyTarenL
elerburiu(SS eUpEIEGeIMSS MSLITETH NS

(A) Merchandising (B) Marketing
QUMESELD &hensLILI(H&GISHe

(C) Selling (D) Advertising
Npuener eflembuyid

(E) Answer not known
e Qsflwalcrena
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78. Agriculture (Grading and Marketing) Act 1937, provides
to the product.

Ceuermanr (sTLILOESIGD WLHMD FHasLILIHSSSHD) #Lib 1937 erarugmeng

QUTHETSHEHEE, ULPMBIGEH DG

(A ISI (B) AGMARK
£0.6T61V. &3 SI&LOMITS

(C) Maximum Retail Price (D) Consumer protection
SflsliL’ g Sowan etlane B&TCaumT Lmgsmiy

(E) Answer not known
alenL Gsflwaicrena

79. Which one of the following is not an advantage of Direct marketing?

Yemeupeuameupdled etg Crily FhansLiL(HIESOET HETELD e ?
(A) Well defined Target customers
B6T(& U TUWIMIGSIILIL L @&, 6L &N WLITETTEeT
(B) Direct reduction
Crrg Gepliy
(C) Immediate impact
2 | @y HTEHEHLD
(D) Negative perception
agliap &Hsg)

(E) Answer not known
e Qsflwalcrena
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80.

81.

marketing broadly defined as sharing of information

about product between a consumer and members of their social

network.
wururrsens urbs cuaswied laufsdeams, O& @

Qummenerts UHOHW FSeUMD 6 euUTgsSWTeTT LHMD SAeufler Feps
auamaLlileraradlen o milidartaeEns@ Qe ule Ldlibg Cererdng.

(A)  Word of mouth

el Sanawimert eumiGomgl eflwirumyib

(B) Viral marketing

euwed elwimumyh

(C) Content marketing

o GTETL_&& GSlWImLImyLd

(D) Influencer marketing
oerl_gallwemer eSlumumyLd

(E) Answer not known
cenL Ggflwuaeideane

Which commission receives thousands of complaints each year about

fradulent investment scams or phony charities?

Curggurear s ol (B Curggsdr wHnD GCuralwmear Cgrarh blmnieueThiseT
@Nsg gealeirm <y@mHn UITESETESTET LETTSMET 6THS AeETUID
CQumEmg.

(A) Federal trade commission
Fal LM & UTESEH emenTiD
(B) Federal Reserve
gl L& Mareyu
(C) Securities and Exchange Commission

LUSSTEISET LHMID LMeuTSSmen <p,eearuiLd

(D) Consumer financial protection Bureau
B&TGeurt Bl urgismiy uamflugsd

(E) Answer not known
en Ggflwueieane
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82.

The political use of viral marketing can be viewed form three

perspectives.

eurd® WMTEblsligmdler orflud LweTumlenl eperm  LmTaneusertdl(mhgl

LimTeneuudlL_eormid.

(1) Politicians using viral marketing during electoral campaigns
Carged Grsemphgeiich rfwed pUTSET meuged LITECSL I BN
LwerU (hSgleUg)

(11) Civic organisations or grassroots groups using viral marketing
to promote policies or causes
BI&ME LIS g lqliueuleorear @&psser, Csmaransser
g  srramsamer Wrssmrd el eeurd  wMTE6sL g BIns
Lweru(h&gleug

(111) User generated content that has “gone viral” with implicit or
explicit intent to influence politics
Sr&lwedled QedeirsE, CFasgIb LDGD (LPSLDTE0T S|
QeuafliuemLwner  CprésggiLer “eeugersl”  uFelluerer LWt
2 (UGS 2 eTaTL_&sLb

(iv) Corporations using viral marketing to promote their products
during political campaigns
Srflued  drsemrhaiseiley  Blncuamhisdr  grs@EpedLw  QUTHLSMeT
Gygsmybd GQeww emeurd LMTEOSL IgRIens LWL (hEgeug)

(A) (1), (11) are correct (B) (1), (11), (111) are correct
(1), (11) sAwrerenau (1), 11), (111) sNwrereneu

(C) (1), (111), v) are correct (D) (), (11), (1v) are correct
(11), (111), (v) sNwrarene (1), (111), (1v) sAwrereneu

(E) Answer not known

allenL Gsflwalerena
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83. Which year the Consumer Protection Act have been enacted?
BI&TCaumT LMgSTUL FLLID 6Ths %am(h @QuDmLiLil’ L g

(A)
(©)
()

1986 (B) 1985
1984 (D) 1980

Answer not known
alenL Gsflwalerena

84. National Food Security Act was implemented in
Caflw 2 anrey LMgSTIL &L @hS UHLSSHD SOLBHSSILL L G|

(A) 2015 (B) 2020
(C) 2018 (D) 1986
(E) Answer not known
alenL Gsflwalcrena
85. eBay and Amazon.com belonging to segment
rCU LHNID ACWETET.SMD QH6T UMSMUIF FTTHEH A& LD.
(A) B2Bs (Business to Business)
auallasHn @b -cuafilasdnEn B2Bs
(B) B2Cs (Business to Customer)
auafasH@h - aumgsamswurer e B2Cs
(C) (C2Bs (Customer to Business)
QMg S@SWUTET(HGGLD - cuanllsssdh@n C2Bs
(D) C2Cs (Customer to Customer)
QMg SESWLITaT(H&GL - aumgdamswurearpsEh C2Cs
(E) Answer not known

e Qsflwalcrena
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86. A government intervention can significantly impact marketing

87.

strategies by enforcing product safety standards is
(1 S| TEMBIGSS| 6T Saneui( swimiliiy LUMGISTLIL SBISENETE
QewduBhSgleusen b FHMSLILINSSH 2 SHamer Hantlgons LTS EsMD

(A) Consumer protection laws (B) Trade tariffs
BI&TCaMT LMgISTUL FLULBIGET QUGS &L 6T k&6l

(C) Subsidy programs (D) Public relations campaign
reiw S L riger D&&6T GG 9FFemyLd

(E) Answer not known
e Gsflwaicrena

Is an example of green marketing
LIGenLD FhensLILI(HSHSNEE (1 T (HSHESTL(h

(A) Using Bio degradable packaging

&G serend Gamarr CusCsain LweTL(H 58S
(B) Offering seasonal discounts

LI(HeUSTE) 6T (G LI &6
(C) Launching a new product line

e ydw swurfliy euflensamws Cgm_ki@elg)
(D) Expanding global markets

2 wsrellu Fhangsamer 6llifleyLI(hsgse

(E) Answer not known
slenL Gsflwalerena
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88. The device which brings together many catalogue companies to
create a new searchable database of products for buyers
umaGUaITsERs@GL  LUHwu  Caldamipw  surfiuyseflar  sreyssarseans

2 (HeUMSS LI UL Iquieh HlmeIamhiseneT eernlenamms @b FTgeaLb

(A) Community building (B) ERP
FPEHEMG GUlqEUEDLILIG] Blmieuer euer Sl LSlL_ed
(C) e-catalogue (D) Cataloger aggregator
OG0T LI Iq Ui6h UL iqwied Qg m@riume

(E) Answer not known
alenL Gsflwalerena

89. The primary objective of direct marketing is
Corg shensliLgsdler (pgerand Crr&EsD

(A) Increase the sales
elpuener oiSlsliiy

(B) Increase the market share
ghang LkI@ Sl

(C) Brand positioning
Gyresrl BleneoliLi(hSse

(D) Consumer’s experience with the product
QumrmeT 2 L e msTCaumfler jeayLieuLd

(E) Answer not known
enL Ggflwuaieeane
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90. The four ‘R’ of Green marketing

91.

L&eLWE shasliLbhssder brerE R ser

(1) Reduce, recycle

GMMSSed OMID M HPMHE ClFUIge

(11) Recycle, resell

N &HPHE CFligd wHmb wnelHumer CFligd

(111) Reuse, recover
mUWeTUT( wHmd L @ e

(iv) Recreate, recover

Ber(HIb 2 (Heumé@se, WL &g

(A) () and (1)
(1) whpid (1)

(C) () and (v)
1) wppid (1v)

(E) Answer not known
en Qg flwueiedeane

Calling customers to
relationships is

maintain

(B) (ii) and (iii)
(ii) wpmw (iii)
(D) (i) and (iii)
(i) oppd (iii)

and nurture key account

WSEU sasE 2 pa|Faerll LTTLMNSSE|D eUETTESGD  6UMG&Hend: LI TS 6T

@{mlc_pl;n_@

(A) Tele coverage
QLallseuCrey

(C) Tele prospecting
CLadlLigmev 6l Lgig mi

(E) Answer not known
alenL Gsflwalerenay
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(B) Tele sales
QLeNCaeveiv

(D) Tele marketing

QLadl mi&6laL iq ki
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92. The element which is critical for measuring the success of an event
marketing campaign is
Blaspe| shansliLbhsse Grssmrsder deuhharws eralheusn@, poSlwmer

@@ 2-puy

(A) Media impressions (B) Venue location
DEIL_&& &(Th&GISHSET @L b

(C) Event duration (D) Catering option
blaspailen smeLb o ey GULPMBISE 6ll(HLILID

(E) Answer not known
alenL Gsflwalerena

93. A i1s a subset of a data warehouse in which a
summarized or highly focussed portion of the organisation’s Data is

placed in a separate database for a specific population of users.
@G aaiug @@ sre| SLmdldr goas G BGh, Qe
Blnieuangdlen  sreflen SHMHSSULULL  Db0g Fs Seuard Ceadsslii L
L& @h&ETar Safl sreyssarssle eeussiiubhSng.

(A) Data mart (B) OLAP
G Lmmire OLAP

(C) Data mining (D) Warehouse
CLiLm ewweflm Coufameyev

(E) Answer not known
allenL Gsflwalerenay

385-Business Administration 52



94. A set of computers connected and stationed at one spot area make a
Qm QLo @earsslulL woOHmbL Bl Hnssuull  saflaflserter

QzmE Ly

(A) LAN (B) WAN
LAN WAN

(C) Internet (D) Intranet
@ e @eryrepL

(E) Answer not known
en GgMwaeieeane

95. Secondary data should not be accepted at their value
said by prof. Bowley.
Gyuer  Quereduller &mpmiitg @QreTLmd &L S5e| S|Her
LD gHnsCsTeTaTSan L Mg

(A) Face (B) Nominal
s Quwrss

(C) True (D) Absolute
O EITENLD (P (LHELOWITET

(E) Answer not known
alenL Gsflwaierena

96. The main purpose of market research is to know about the

consumers and of its products of services.
sheng < rriisFsluder pasdwu Crrésd msTCeurt HMID S| Fet
CumpLladr sjdeg Cameusaflar cllourd LHO SHeug).
(A) Agents (B) Markets
(PSHGUTSHET FHeh &S 6iT
(C) Retailers (D) Distributors
fleoawerm llhHLmeTW TETTEHET NBCuims e g a6

(E) Answer not known
allenL Gsflwalerenay
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97. Arrange the steps of promotional decisions in chronological order
puenar AumsssHDaTar Ligsmer sroeuflenslitilg euflansliuBEss:

(1) Patterning the promotion mix

soealwner elpLeamear QLHESEMS 6llgeUeDSSHH
(2) Setting of clear objectives

Ogaflourer Crr&smISMmET LSS
(3) Knowing about the market

ghangemwil LUHM Mlbg CaEmereug
(4) Appealing to its nature and timing

<iger Quay wpmind CrrsdneE gy populpse
(5) Determining promotion budget

eflerbuy LG an Siroraflgse
A 2,3,4,5,1 B) 2,5,3,4,1
(C) 5,2,3,4,1 D) 1,2,3,4,5

(E) Answer not known
e Qsflwaicrena

98. When the population is heterogeneous or of different segments or
strata with respect to the variable or characteristics under study
then it 1s .

L&&ET Cgmens LeTPsSSTD QETEHRTL TS Dbeg QUie] GFulipib
orHl  Sdegk  uarysamer  Cumrmsg  CeueuGeum  Gflejser  Sjdeg)

SDEGHMmaTs Csnamgmé@Gn Cungl, g 9&LD
(A) Stratified sampling (B) Cluster sampling
Gfleurss wrdlfg Csimey Aol @wssamer wrEMg Csiray
(C) Random sampling (D) Convenience sampling
rpm wrHfs Csirey cugdCapmeurn wrdfs Csiey

(E) Answer not known
alenL Gsflwalerenaw
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99. Markets buy goods and services to resell at a profit is known as
shangsaid  Cummlsemer wHmid Cmeusamer @rusSH@E meHHLIEET
CFlIeUSDHSTE aUMmhIE6Ug) eTeTm DHMLPSHILHEMS).

(A) Reseller markets (B) Business markets
LOMIGH D LIHETUITEITIT F1benS 6T cuall& FhenssaT

(C) International markets (D) Government markets
&r’r@@g& FHENS&HET DTEMRIG FHESSET

(E) Answer not known
e Qsflwalcrena

100. Newsletter Catalogues and invitations to organisation, sponsored
events are mostly associated with which marketing mix activity?
Qewdl LS  Ulgudsdr  bOmId  Blneassred  eupmIsLILGID
Bl & LD 6| & (6T & & meT S|NLPLIL| 6T < Fluemay THS FHaSLILI(HSSe
QewdurhsEpLer WEa|b CBHESDONS QST T Wenel ?

(A) Pricing (B) Promotion
eldleney mbliramruiLd Slemb Ly

(C) Daistribution (D) Product
MBlCwimasd swmiliy

(E) Answer not known
alenL Gsflwalcrena
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101. The chairman of Uniliver States that the world is just one big
market. He feels anyone not taking this stance is systematically
passing up profitable business. His approach most closely

resembles?
2 &b @ Quilu ghens WL HGW erarm wefldaufer amaveur gmmpfpri. Qb
Bleveoiumlen T(H&ESTH eTaU(HLD WMUSTONET eUSSMS (PDWLTES SL b
QEbeUSTE DU SHGSDTT. AeUTH AUGPdD WD S5 (HEHng) ?
(A) exporting

FhHmIE)
(B) global marketing

o asermeilll FHhens

(C) export marketing
THOIE EHDS

(D) full sale international marketing
(PPLWNTET 2 & Fhang 6llHLEET

(E) Answer not known
e Qsflwalcrena

102. A type of strategy involves offering different products to different
market segment

R ams 258 OeucuCeum ghensll WfleysEnsE CeucuGoum swmilliysamer
QULPMBIGHEUMS 2 GTeTL &l UIg)
(A) Daifferentiated strategy
Caumpul L 2 54
(B) Concentrated strategy
GN&sLILL L 2 g
(C) Cost leadership strategy
Cewa| gamaamb 2 G
(D) Product development strategy
swmiliy CGoburl () 2 54

(E) Answer not known
clenL Gsflwalerena
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103.

104.

The strategy that focus on targeting a specific segment of the
market is
&(r_'r)emgfuﬂeirr @@ GOHUACL Wflaeu @hlaeuliudléd @bs epGamumub &elerd
Qeusa1flns)

(A) undifferentiated strategy (B) differentiated strategy

CaupiuhissliLLTg 2 G Coumru L epGavmumuid
(C) niche strategy (D) mass marketing strategy
wpsEw epCemumuibd Curere] shensliL(HESH 2 G

(E) Answer not known
alenL Gsflwalerena

pricing objectives do not taken into account competitive
prices and consumers perceptions of price.

dewev  fFliewrw  Cprésmsda  Curlly eleoosmer  seamdsled
ahsgIsQsTeaerng LHMID alener LHOwW HSTCeTTET 2 EwTiTe|SHerT.

(A) Money (B) Customers
LIGITLD GUITIq &N WITEITIT

(C) Return on Investment (D) Sales
WPSOL g 67 ST GuU(heUTUl el Lienert

(E) Answer not known
enL Ggflwueidane
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105. Some firms price their product very oddly like 499.99 or 999.99. This
type of pricing strategy is referred to as
fo Blpeuarsedr gmgar swrfliysemer 499.99 woegy 999.99 CGurerm
addlgdlrorear alemeullery ellpdlearpart. @bs euams ellene Hlifawrud @eieurm
GSOUALLuRE g
(A) Psychological pricing
o arelflwied afleney HlemwTuld

(B) Sealed bid pricing
WsHeruil il L ge eflened [HliTewTuib

(C) Different pricing
GeucuGaum aflenev

(D) Competitive pricing
Curiy ellene

(E) Answer not known
enL Ggflwueidane

106. focus on what a company wants to achieve through
establishing prices.

cllenevseer  Hlpie euger eped @@l Hneand s  enLUl

NlmbYSDg erarudled souard CFassSng.

(A) Transaction objective (B) Target objective
ufleursgenear CrrésLd @@, Crrésd

(C) Demarketing (D) Pricing objectives
puemer GemLiL cllenev Hlitemr Crrésid

(E) Answer not known
e Qsflwalcrena
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107. Match the following :
QUT(HSSIS :
(a) Trade discounts

QUSSS STEHLIG

(b) Quantity discounts

SI6T6 FETEBLIG

(¢) Cash discount
QyT&Ess SeTEpLlg
(d) Seasonal discount

LI(HOUSITEL SHET(@HLILG

@ () (o
A 1 2 3
@ 2 4 1
@© 2 1 4
M 4 3 2

(E) Answer not known
allenL Gsflwalerenay

(d)

_= W W

59

It 1s a concession / deduction given
to consumer for remitting bill in a
specified time period

GSOUEL L srsdh@ar sl Larsas
Oequdgieughans BTG (HSE
QUPEIGLLHID FQIES/ (GenmLUIL]
Discounts allowed in form of
deductions from the list price
uligued Ul L eleneoudled (mbg

&6 &6TTE @I ESILHILD
SOT(@HLIIg &HeiT

Discounts allowed on purchases
during slack season

LHSLTET  STSHHD  GUMHIGHSOEEHES,
S@IESSILIHID SET(6Mh LIl ST

It 1s allowed to encourage a buyer
to purchase in bulk

QTSSHONSG QUMEIGHEUSHE 6UThIGHLIGLEM]T
o185 &H 6155 DS ESEILHSDS)

385-Business Administration
[Turn over



108. The pricing method generally followed by the retailers than
wholesalers is

Qwrss epuemanurerisaer CsTLbg Foowery elwrurisermed Curgeurs
Gerupolritbhib elened Hlirewrit (Lpenm

(A) Dual pricing (B) Penetration pricing
@i aflene Hlremrwiib per(H\(Heud elleney MHliramTuiLd

(C) Price lining (D) Competitive pricing
Mevey euflena Cumiy eflenev Hliramruild

(E) Answer not known
alenL Gsflwalerena
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109. Match the types of consumer goods :
B&TCeurt Qumrplsafler euamssamer CUTBESSHS :

(a)

(b)

(©

(A)
(B)
(©)
D)

()

Convenience goods 1.

cugdlls Gum(pLger

Shopping Goods 2.
QUTTEIGLD GlLIm(HL_SET

Speciality Goods 3.

saig Sl QummLger

(@ () (0
2 3 1
1 2 3
3 1 2
2 1 3

Answer not known
allenL Gsflwalerena

61

Unique items that consumers
make a special effort to buy due to
their special characteristics

Spliy ueTygeT srrewons  ESTCeTT
cUMRIEGeusNH @ Sl wpunhdl Qeuiuyn
saisgleunner CUmmHL a6

Items that consumers purchase
frequently with minimal effort
BI&TCaumT SODHS (PWHE 6T
Sllg&Blg UMhIEGD ClumpLger

Items that consumers compare
carefully before purchasing for
quality, price and style

S, eflenev WwHmId Limewtl

< weupmEETS HIGTCUTT
QUMTTEIGEUSN (S, (PET HUETLONS LI (I

QumpL_ger
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110. Arrange the patterns in Ascending order according to D.F. Abell
putforth the target market selection
lg6Tesll HCLD (peTemeiss @esE Fhans Csieiler Lig, MeaTal(Hn LPpenDHSHMET
gneuflensuiled ephiEGuUOSSS

(a)

(b)

(©)

(d)

(e)

(A)
(©)
()

111.

Single segment concentration

ehen WNlaeu Crms@se

Market specialisation

ghangudlem SmLILs6ET g litenudle

Full market coverage

QY sps se1CrR

Selective segment specialization

GO L afwrury 9fle) CarbllsHiEse

Product specialisation

swriider g liuentuded

(@), (b), (c), (d), (e) (B) (a), (d), (), (b), (c)
(a), (b), (d), (c), (e) D) (a), (e), (d), (b), (c)

Answer not known
enL Ggflwueideane

1s an objective assessment of an individual’s performance

against well defined benchmarks.

CTETLG  BeNE eUeTUMISSLILILIL  eUTUMDS@EH&E TS ITE  6(h

saflpufer Qewddpaars updlu e U Hleve wHiSLrEb.

(A)

(©)

(E)

Performance standards (B) Performance appraisal
Qewdmer 7 Hleveser Qawedmer wHLISEH

Job analysis (D) Job rotation

Ceauemer Li@LILITUGY Couemav &LpH&]

Answer not known
e Qsflwalcrena
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112.

113.

offer competitive advantage to a firm by removing

performance deficiencies, making employees stay long : minimising

accidents, scrap and damage and meeting future employee needs.
Qewddper Gepur e B&dl, cafluigmer Sarl sTeb Sk
@GULILIGET epevld : elluggiser wHn Coshismers Gonssed WOHMID T TSI
sariflTsener FhHLILSET (pD M  BoeassnEd Curiy peranwenwl
GULDMI(GHGHED.
(A) Profitability and Positive attitudes
U wHmIb CHITLDENMUITET eI & PN DSHET

(B) Mergers and acquisitions
@emerIL&eT WHmID SWELILHSSHISOSHET
(C) Training and development
puilH& wiomib Gobum)
(D) Problem solving and creativity
&5 Sr&@L LHMID UL LUTHDHED

(E) Answer not known
allenL Gsflwalerena

1s a key challenge in Aligning HR strategy with business

strategy.
HR peoroelwe wpmib euerlls reamoelued gduapon psdHamsss wpsdwu
FOUMVGEET GTENGL ?
(A) Lack of HR professionals

HR flyenriseflesr @apum@
(B) Integrating HR analytics with business outcomes

HR u@uiuniejseamer cuanfls (wpige|s@hLe ephideanendge
(C) Ignoring external market conditions

QeualiBm_(h Heng HlanevdEeneT LjmdsasemilEHse
(D) Focusing solely in short term goals

GnSu sre Crrésnigamer L (HLD Seu6lssd

(E) Answer not known
sllenL Gsflwalerenay
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114. A social factor that influences HRM
HRM Bg grésn Qeaqusgd @ sops sryenf

(A) Legal regulations
FLL QUG (P
(B) Employee turnover
ser fluifr rHmLD
(C) Attitudes toward work life balance
Couamav aumpsans gwblened CQSTLTLITaT LMTEeUSET
(D) Inflation rates
Lanreissnd eldsin
(E) Answer not known
en Ggflwuaeidane
115. HR practices 1s most impacted by globalization.
DENSEUET  BEDL(PEDSHET 2 QSLOWIDTESETE) TEFAh)
undlssiiubh&lerme.
(A) Employee Remuneration (B) Recruitment
Lenflumar oardluwiib Cargsen
(C) Training (D) All of the above
Lulpél CuCe 2 ¢Ter jamansgd
(E) Answer not known

en Ggflwueidane
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116.

117.

1s 1dentify as a significant HR challenges in change

management

wrHob Cueraremwular wedwwrer HR saime

(A)
(B)
(©)

D)

()

minimizing training cost

LuipHél Dewe|samer DS

overcoming resistance to change among employees
sariflwirgeflen wrHnSHDH@ erdlymean erdiliLsemer Fwmartsse
reducing the focus on employee development

sar i CbuT’ () WBg seuard Gamnsse

1gnoring technological advancement
QampleomLl L erGardmhigemeT Lmdseanflsse

Answer not known
allenL Gsflwalerenay

Comparison of actual attained with goals agree upon

@ULSE  Odsmeremiul L. Qe&@GSEHL6T o @TE@LWTar LWL LS
@Ubse
(A) Assessment centres (B) Peer appraisal
EIE () @WkISGET &g ISR
(C) MBO (D) 360 degree appraisal
6rib. 1.6 360 &Ml vk
(E) Answer not known

enL Ggflwuaeidane
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118. Job analysis is to process of
Couened LGULIMIG] 6TeTLIg)

(A)

(B)

(©)

D)

()

studying in detail the operations and responsibilities involved
in a job

@@ Couemeuiled mEuBHb Geudur®sd woHmb Gurmliysamer aliflours
S U1e| Cguige

process of estimating the present and future manpower
requirements

sHCurensw wHMID erdlisre walsealer Comausamer WSHLIGHUSDHSTET
Qewepenn

process of improving the knowledge skills of an employee

e uantwrerflenr iPle] Spersamer CobUbBsgeusHasTar CFLIDPEND
process of reconciling the goals of the organisation

Blnicuansslen @Qes@Gsmen sdlamas@&En Fwepany

Answer not known

cllenL Gsflwalcrenaw

119. Which type of validity is most important for HR professionals?

HR flyenrisense obs eumswnar Qewah sammw Wseayb (psSwomearg ?

(A)

(©)

(E)

Construct validity (B) Predictive validity
sU_(Hwrears (g persanflliLg CFwad®H
Content validity (D) Face validity

2 I Qummer QFeves(H WpaLLF Qadeal(h

Answer not known
en Ggflwueidane
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120. What outputs does worker-oriented job analysis typically produce?
Qsmplemeriseamer sribgs Ceumed LiGLUMe] CUTgeuns ererar alamere|samar

2 (HeUTSHGH D) ?

121.

(A)

Measures person-organisation fit
BUT-enoliy Qumpsssms SearelBHdng

(B) dJob tasks and elements
Couener Liantl&eT WHMID dnmiser
(C) Knowledge, skills, abilities and other attributes
<My, Hpersdr, @nmed LHMWL GD LTS FomgeT
(D) Job description
Gauamey alleurid
(E) Answer not known
e Qsflwalcrena
ODRS is
ODRS erémug r@TLILIBILD
(A) On-Duty Retirement Services
(B) On-Demand Recruiting Services
(C) On-Demand Reliction Services
(D) On-Duty Recruiting Services
(E) Answer not known

clenL Gsflwalcrena
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122. Human resource management function does not include
waigeler Coaramend CFuOUT g DL ESTSF

(@)

(11)

(111)

(iv)

(A)

(©)

()

Recruitment

< Cairiiy
Selection

Caira]

Training

Lulhé)

Cost control
Qe s HIriumd
(1), (11) only

(1), (11) wr_Hb

(1), (1), (111) only
(1), (1), (111) wi G
Answer not known
alenL Gsflwalerenay
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123. Choose the right answer among type :

auansuledmbg sflumer udlameus CambOlsHES6LD.

Which of the following statements are true overall organisational
structure depends on?
Gemeu@pd smpmsafler erg o amend eremg el (B Cbrss Hmeiar el
FMbHGIETeTg) ?

(@)

(i1)

(iii)

(iv)

(A)

(©)

(E)

Size of the firm
Hinieuargdlan sieray
Nature of business
Nlwrunygdlen semento
Management philosophy
Hlreuns ssgielb
Global presence

2 @sermeilw @)Ly
(1) only

(1) wr b

(1) and (i11) only

(1) wHob (111) L EI
Answer not known
e Qsflwalcrena

69

(B) (1) and (i1) only
(1) wHomibd (11) LG
(D) (), (11), (111) and (iv) only
(1) (11), (111) wHmd (1V) LLEID
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124. The global mindset benefit HR managers in diverse workplaces is
Lerpssgserend  eumihg  Uatlulmsafler  weflgeuer  CemarisensE
2 gerredlw werflene ereueumn LweareisSng ?

(A) Noimpact
ThS BTSSP @O
(B) Limited impact
GHBDEUTET FHT&HELD
(C) Negligible impact
GSNLEL $558 ST&ED
(D) Enhances understanding and collaboration
Lilged wpmid gégieplion Gobubsgdng

(E) Answer not known
e Qsflwalcrena

125. What is an essential qualification for an HR Manager
wefgeer Gmarhé@ @emembwns &E&d ererer ?

(A) Bachelor’s degree in human resources
eatselersSled @erhigame UL L D

(B) Strong communication skills
UIETET &H6eUe CFTLITL| Slmei

(C) Project management experience
S Cemeamenn aiLieuld

(D) Knowledge of labour laws
Qameomert &L b ubhdlw 2jdley

(E) Answer not known
enL Ggflwueideane
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126.

127.

provides guidance to management in relation to the

HR problems.
weafgelers SH&sdaar Qamiiuns Blieurssdn@ UPsT HSMe aULPBIEHeIS)

(A) HR Rules (B) HR Strategies
efgeuer alldlser weaflseler 2 Sdlser

(C) HR Policies (D) HR Regulations
efgeuer CsmeTansser efgeer el (pepmaar

(E) Answer not known
enL Ggflwuaicane

1s the study of activities regarding people working in an
organization.
catLgl @@  Bpeersded  uaflyflyd  ueflwmerisafier

Qewdurhiser uHMu UI6| D GLD.

(A) Human Resource Management
efgeuer G merento

(B) Human Resource Research
eflgeuer <, rmigs

(C) Human Resource Development
wefgeier Gobum(h

(D) Human Resource Analysis
&lGeler LigGLLmiia]

(E) Answer not known
alenL Gsflwalerena
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128. “Human Resource management is a process consisting of the
acquisition, development, motivation and maintenance of human
resources” defined by
wefgeier Goenameany ererlg waflls euethsamer amswsliLbhiSgS0, Gobumd,
2a155L1LMHSSD HMD LFTfssd @ dueihern 2 6rerLsdlu e CFwdwpann
CTET GUENTWIMISS T

(A) Stephen. P. Robbins (B) Wendell L. French
aveier. P. priebren Qeuenrev L. 11Qyers
(C) Brech (D) Flippo
SN & Ll iGum

(E) Answer not known
e Qsflwalcrena

129. ‘A whole consisting of inter-related, inter dependent and interacting
physiological, psychological, sociological and ethical components” are
called as
“@UH0wrgswrs  aCprlLrearmny QsriiyeLw, gamnstereamn &ribs
LHmID e TRb oL elwed, 2aeiud, spsalud  wHmL  QBHpen”

FMIG®ET 2 dTeTLSHlWwg| Gr@TLILI(BILD.

(A) Human Resources (B) Human Values
eflg GUeTHEISGET eflg i ger

(C) Human Powers (D) Human Functions
wallg F&Slser eaflg Cgwdumbhaer

(E) Answer not known
alenL Gsflwalerena
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130. Federal agency rule that “a minority selection rate less than

131.

of that for the group with the highest rate is evidence of
adverse impact”.

‘afsules fssdd odtar OB G 6L (& DEUTET
Spurerend  Care| Hflgb uTEsLIERT FTESSHDETET  FTETOTGLD  GTETM
gl Ll 8 Hlpeuand cldsgiereng”

4 th 20 th

(A) = rule (B) 20 rule
%—@J@J eflg) % augl eflg)
© 2" e @ 22" rule
50
% gl el % aigl eflg

(E) Answer not known
enL Ggflwueideane

An order that is followed at the time of entering the transaction in
journal

auflens wpevp LweTUBSS GSOILCUL G LfleuTssemarsamar
o areflLiL(h&mg.

(A) Increasing (B) Decreasing
gnl auflens @ o euflens

(C) Alphabetical (D) Chronological
95T auflensg sme euflengliLilg

(E) Answer not known
enL Ggflwuaeieene
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132. In a triple column cash book, the discount column records
auflens @panp vweTLOSSH GSOLCUL G LfleuTssemarsamar

2 areflLiLih&mg.

(A) Trade discount (B) Cash discount
QUTSSHSH SET(@HLIlg QIT&EsEs SeT@mnLly

(C) Quantity discount (D) Seasonal discount
S|OTRETIT SEIT(GHLIIG- L(HeUSTeS SET(@HLIg-

(E) Answer not known
e Qsflwalcrena

133. In the Ledger Account, that column links the entry with
the journal.
CuCr@®s sarsdled Qpheiflans @GNLCLEH LHael G emearTsdlng.
(A) Debit column (B) Credit Column
ubm euflens arey auflens
(C) J.F. Column (D) L.F. Column
Gen.6Tobll. LGS 6T6D. 6TooL1. LGS

(E) Answer not known
e Qsflwalcrena

385-Business Administration 74



134. The primary goal of Efficiency Audit is
Qewdgiann sanflEaauiler (pserend @& s,

135.

(A)

(B)

(©)

D)

()

To assess the financial health of an organization

@ Bneugdler HlF Crrsdugeans wHind e

To evaluate the effectiveness of the organizations marketing
strategy

blpicuangdlen  ghansliILBSS5SD 2 sHuller  Cswadpear  wHLILG0H

Qewise

To determine how efficiently resources are being used
CUATTRIGET GTEUGUETE| HDENLDWITS

To review compliance with legal regulations
sl NS pannsEns@ Qe uneias wSHULmiie] ClFui

Answer not known
alenL Gsflwalcrena

best describes the process of vouching in an audit
saisemsuiled 2mdl eflsgn Cswed peparw Spliums
Meufl&dmg)
(A) Checking the arithmetic accuracy of financial statements
B8 Hlenew oidlsansuler cranr sanflg giballugsams shumTEse
(B) Verifying the existence and accuracy of the recorded
transactions by examining supporting documents
Jlmenr yelarBsmer ule| OFleugear epobd Ude] CEnwrinl
ufleurgganansaier goadlwsans silLmTgse
(C) Evaluating the effectiveness of internal controls over financial
reporting
B8 siflsamaui e srar o 61 s Hriurhseier Geuddpanear wHiSH
Q&wiged
(D) Reviewing the company’s strategic plans and objectives
Blpeuansder  epCamumug — HlLmsar  wombd  GHsCaTarsaman
wHrumie| Cguiged
(E) Answer not known

alenL Gsflwalcrena
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136. “Teeming and Lading” in the context of accounting is

SaSS WD Gald “ig i wHm Gk’ erarmme

(A)

(B)

(©)

D)

(E)

A method of financial forecasting
B parsanfliiy wpap

A fraudulent scheme where cash is stolen and replaced with
subsequent receipts
uentd HELLLL L SigH@E uHors SQEsH5s Qrégiseflar Guomsgwirer

S L

An accounting technique for inventory management
&15@ CLOTETESTET HeTdhdlich [HIL LILD

A process of auditing financial statements
Blflene Msamssamer santlsams Galiyb GFwdwpeann

Answer not known
e Qsflwalcrena

137. This account is prepared to show the Net profit earned or Net loss
incurred during a particular period

@Bs sesE @@ GHUEULL srosLsHed migw Blarorub dag Hlar
besL_S&S &ML S SUMTTE 2 6TeTg)

(A)

(B)

(©)

D)

(1)

Preparation of trial balance
Lmeng Fwblaned swmilgsead

Preparation of Manufacturing Account
2 HuSHS s @ swmilEse

Preparation of Profit of Loss Account
ML FEGL HEWTEHE, SWTTSHeD

Preparation of Trading Account
UTESS HETEHE SWTTSHE0

Answer not known
clenL Gsflwalerena
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138. How would a Rs. 10,000 purchase of equipment on credit affect the
Accounting Equation?
gh. 10,000 2 Lisgauhgeer SH0riglliqd auMmbi@elsg SarsSHwued FoemUm el
ereueUTm LIMSl& @ ?

(A)

(B)

(©)

D)

()

Asset increase by Rs. 10,000; Liability increase by Rs. 10,000

Qemggisser ep. 10,000 dlaflg@n;, Cummliiyser  ep. 10,000
9 FHM&@LD

Asset increase by Rs. 10,000; Equity increase by Rs. 10,000
QEMSg1556T . 10,000 SlaflE@h; méeill iy (. 10,000 dsfsdng
Asset increase by Rs. 10,000; Liability decrease by Rs. 10,000
QensgisseT eh. 10,000 SlaflE@b; QurmiliygeT . 10,000 Gandlng)
Asset decrease by Rs. 10,000; Liability increase by Rs. 10,000
QETSgI556T . 10,000 GanEnG; QUTmILILEET eF. 10,000 HlsM&Em

Answer not known
alenL Gsflwalerena
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139. Expenses related to are typically reflected on the
liabilities side of the Balance Sheet and are not recorded in the
Income and Expenditure Account.

Qariurer Cweyser Qungieuns @@Ly Hleave UL iguiedler &L e
usssder rdudssiiubhdlemear, Co@ib amel eu@pLIaNDd WLHMD CFn6a|sH
sasdle ude| Cewiiu@eugloeme.

(A) Endowment fund
SAMESL_Lener [l

(B) Special fund
Aol 5

(C) Capital fund
epgar b

(D) Sale of used sports material

LweruSsUuLl L ellenerwml_(h GummeT 6llhLiener

(E) Answer not known
enL Ggflwuaeieene

140. 1s an example of a direct expense in a manufacturing

account
Yemeumeuameupdled evg 2 HLSSH sasdled Crrgsd geiharear o smrewrid ?

(A) Office rent

AHDIEUWS UTL_DS

(B) Salaries of production workers
o Husd Ggmplemerisaier FbLeTLD

(C) Advertisement expenses
aferbuy GFva|ser

(D) Utilities for the office

SNDSSS DETET LILIGTLT(HSET

(E) Answer not known
alenL Gsflwalerena
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141. The research yields similar results each time it is undertaken with
similar population and similar procedure is called
ahsbeurm Q¥ rriuFsyd  eeaibeurm  wpepuyd @CsCurerny  (pige|saar
saflsgser g @Cr wrdilurer wsser wHmD @Gy wrflurear BL6lgsms
HEnL_(LPEnD eTeLILI(hID.

(A) Critical scrutiny (B) Empirical research
cllwrger LNGaTsemer Si@ILel Y, TTiEs

(C) General research (D) Reliable research
Qumrg < Wiay BLOLISOMTGT 2,16

(E) Answer not known
alenL Gsflwalerena

142. designs are quicker to use and less expensive.
auigeuamblILseT  LwaTU(OSS —elevreunerg  WwOmID  G@DhS
Qeeilarnd oL,eug <@ L.

(A) Exploratory Research
S Ue|sGMNu < ymiss

(B) Diagnostic Research
SETL_HHL < rmiiss]

(C) Descriptive Research

clerggomer < TFs)

(D) Quasi Experimental Research
Sy LMGCargemer <y rmiss)

(E) Answer not known
alenL Gsflwalerena
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143. A completely structured instrument having a set of direct questions

and arranged in systematically is called
Q@ (WPpeLWNeT S Lawdsliul L (smell) uigeud Crrguwrear Csdarallsaert e

Qsm@lienu  Csrarh  WPEDWTE  @(PEISMLOSSILIL L T
SMP&ESILHE D).
(A) Survey (B) Questions list
&eT& 0 &ML Caerall L1t 1q w6
(C) Questionnaire (D) Question Bank

sre| Cesfuugharear Cadrellssmer Caerell cumid

(E) Answer not known
alenL Gsflwalerena

144. The Regression equation of Y on X is Y =3+ 2x. If the value of X is
increased by 2 units the change in the predicted value of Y will be
X @er 88 Y @ar Qenafevanriiy gwerun@h Y =3+ 2x @b, X @er wdliiy
2 Esd dsfssiulLmd, Y Qe saflésiul L wdibd ghumb
OTHOHLD eTETET ?

(A) 2 units increase (B) 4 units increase

2 SOGHSET S 4 SOG&HSHET AFELIL
(C) 6 units increase (D) 8 units increase

6 S@GHET FEML 8 O &HET Sl

(E) Answer not known
clenL Gsflwalerena
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145. In a dataset with “n” pairs of values, the correlation coefficient ‘r’
between two variables X and Y i1s calculated as
_ Xx -X)(5;,-Y)
VEX, -2)°X(Y; - 3)°
regard to correlation coefficient ‘r’.
“n” vHuysErssTaT @B SreysdstELGe @rarhurdsdr X woOmb Y
2 LW QgmLiy <1 ewf) ‘v’ ETeueUTM) saés L LiL(p &g
M -X)(5-Y)
VE(X, - )°5(Y; - 3)°

QUT&HSH WL 2 _GRTENLOWITEITS) GTGT <H{EHL_WITETLD &TeHTs;.

Identify which statement is true with

Qam_my @milyLer Gsrofyeorw  6hs

(A) v’ can be greater than 1 or less than —1
T (1) @b (1) &G Cwd dwg Sp B MHEsem[HILD
(B) v’ 1s always equal to covariance of X and Y
Y, eriCungd X whmid Yésmer sl @ wrhnsder wdiuns @) me@Lh

(C) % 1s the measure of the strength and direction of a linear
relationship between X and Y

¢

r, X opgnd Y @QerCuurer Crllwd o mefler euellevw whmib
Sanganw jeflE@n SjeTeysannm@LD

(D) % only measures the strength of a non-linear relationship
between X and Y
T, X wpmd Y @erleorar iflun 2 peilar aalaweaw wlHiGw
<laflsS gl

(E) Answer not known
enL Ggflwueideane
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146. The bank wants to differentiate between successful and
unsuccessful credit risks for home mortgage loan, it should use
AL oLrerds sLausster Ceupdlsyorer wombd Coroelluydn sHLer
SUTUBISERSE @l uled ¢ eaumdl Coumu@®ss eNmblearmed, g b
pepew LweaL(Bds Couerhib ?

(A) Factor analysis
smyenfl Li@Lumiiey

(B) Multi dimensional scaling
Lo uflment jemed(Hge

(C) MANOVA
(wCarreur) MANOVA

(D) Discriminate analysis
UTGUOHSGID L@GLUMUG]

(E) Answer not known
enL Ggflwueieene
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147. Identify the correct sequence of steps involved in defining the
research problem

QIS flasellanar cueprumiiugled o eter Ligblancvgeflen flwner cuflengeanw
S L_ITETLD &TEHTS.

(1) Determine the relevant research variables
< rmi&ES wrhlsemer Sioraflsse

(11) Understanding the background of the research problem
< rm&s fHaslern eraranflenws Lfbg Camerered

(111) State the research objectives
< rmi&Es Crrssnigamer @GBS

(iv) Ascertain the researcher’s objective
g rriusflumarien Cpréssdenar o mdlliLibHsse

(v) Isolate and Identify the Research problem
< TriEFsluder Hasme sallanbliLi(hsSHe LHMID HEHLWLITETD &TEmlHe

A) @, @), @), @v), (v) (B) @), Gv), (v), (1), (1)
©) (), ), (v), @), (i) D) @v), @), @), (v), (11)

(E) Answer not known
enL Ggflwuaeidane
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148. The process of collecting and evaluating data from multiple sources

to find answer to research problems
<QImES Grssameans@pssTar LSlosamers samLdlw L gsrrmsefler @\ (mbgl
36U Sbegl sTamal CasMsg wHUIEEH QFuyb Qewdpann

(A) Data processing
576| QFwTEsD

(B) Questionnaire
srey CeaMiyse@ uweruhssiiu@b Caerellssmer

(C) Data collection
srey Caaliy

(D) Research
< ay

(E) Answer not known
cenL Ggfwuaeieeane
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149. Match the following :

QumTmSHS :
(a) Treatment
sdlsans
(b) Latin Square design

(©
(d)

(A)
(B)
(©)
(D)
()

WS 6 FHIT 6UigEIELDLIL

Plan
S Lib
Randomization
ErHmLOWILOTESE

@@ (b (© (@
1 4 2 3

2 3 1 4
2 4 1 3
2 1 3 4

Answer not known
alenL Gsflwalerena

85

Research Design

< TTUES aUlgeueLoLiL|
Various conditions involved
LOGeuml @ phlenegenar

2 e &g,

Extraneous Factors
LmWDUITET &Tyentlser

Experimental Design
Cargenar ellgeuenioLiL|
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150. A organization has 5000 employees who have been stratified into
three stratum A, B and C stratum A consists of 50 executives with
standard deviation = 9 whereas stratum B of 1250 skilled workers
with standard deviation 4 and stratum C of 3700, unskilled workers
with standard deviation = 1. For a sample of 300 using
disproportionate sampling, the samples arrived would be
am Boeaasdar 5000 vallwureriser A, B, C eamn eparn <ibHsGsarns
GfssLILL Hdtarant. <SiH&E A, Hoeowrar osd 9 wyrer, 50
Bireurdlse@prLaud, <0&e B, 1250 dper Qsmferari wombd Hlevewimer
Aaosd wdiiy = ‘4 wpnb BsE C 3700 dpafldewr Qgrfeorart wHoib

Blevoowrer efewsd wHiy =1 eerm 2 drer cuansuier, 300 ererm wrdfenws,
oo wrHf BLusws LweaTu(BSS wrdflgmer samsdHb Curg el s@h
ol fser

A) A=13;B=167,C=120 (B) A=15;B=164; C=121

(C) A=25;B =170; C=105 (D) A=16; B=164; C=120

(E) Answer not known
allenL Gsflwalerena

151. Which one of the following method is not a method of valuation of

stock?

GemeupLeUDMIGT 6Ths (WPem @ (Bl LEHIEGHD LPEDSET 66 ?

(A) FIFO method (B) LIFO method
FIFO @wep LIFO @enp

(C) Weighted average method (D) Trend line method
Bleppuli L sgmafl wpenm Curs@ GCaml wpevm

(E) Answer not known
e Qsflwaicrena
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152. Which among the relevant for measure of Business cycle?
cuentlas spnfluller oarail 4@ CuThSSLTETE 6Tg) 2

153.

154.

(A) National income
Caélw au(mLTeTDd

(C) Synchronic
pddosal

(E) Answer not known
alenL Gsflwalerena

(B) A.C. Pigou
A.C. Y9

(D) GDP
GDP

Trotting inflation is when the prices rise moderately from

Trotting ueweigsbd ereLg elamesdr WgWLNE eralaumsula 2 wimb Cug)

(A) 1% to 3%
(C) 10% to 15%

(E) Answer not known
enL Ggflwueideane

Formulate for Break-even point is

Fblenevl LjeTerl ereirLig)

TF
(A) SP—fVC

TFC
©) P AVC

+AVC

(E) Answer not known
alenL Gsflwalerena

87

(B) 3% to 10%
(D) 15% to 20%

(B) TFC x (SP — AVC)

TFC
D) 5
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155. The key objective of profit planning is
@aeru Sl eller wpaHlw Crresbd

(A) Optimizing production scheduling
o Huss L0 ane CobLbhSgise
(B) Minimizing equipment utilization
S LISTERTBIGET 6T LILGTUTL DL (& DHHE

(C) Maximizing employee overtime
venflumerisefler Cauaner Crrsang HsILMOSSHSO
(D) Increase production Downtime
o HusS Cauamauder Crrsens <iflsMgse

(E) Answer not known
allenL Gsflwalerena

156. ———— Profit i1s the surplus of total receipts over total
expenditure of the firm
oruld ererg Hlmersder CQwrss Cswctamsaamer el CTES
cureysaier o LiflumgLb

(A) Accumulated profit (B) Net profit
Syl lul L erub Blay emuLb

(C) Super profit (D) Gross profit
GLILIT LD @TSs LD

(E) Answer not known
enL Ggflwueieene
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157. —— means the process of selecting one action from two or more
alternative courses of action
craTLIg) @raT(h Hbevg 2 H@& GCdHuL L wrHm Bl el st
@b Qeumes CsimmbbsO&Eh Geudupam

(A) Marketing (B) Distributing
FHASLILI(HSFIH6 MBI CurdlSse

(C) National income (D) Decision making
CaHlw aumLOTETD WgLeuhSHe

(E) Answer not known
e Qsflwalcrena

158. Analysis of long run and short run affects of decisions on revenue as
well as costs is based on
uHeUTL wHmId Cewea|ser @Nss igeysafler el sme wHmD Gnw sre
srssmsafler U@GELUTLG ——— gL wing QsTerLg
(A) Principles of time perspective
Crré seanmGarm_Lgdler Cagmearansser
(B) Discounting principle
SeTEpLlg Camarens
(C) Incremental principle
9HafE@h Carearans
(D) Opportunity cost principle

Mg deeeys Qararans

(E) Answer not known
enL Ggfwueidane
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159. Which principle is closely related to marginal cost and marginal
revenue as well as cost 1s based on
abg Casmarens pmeswrear edealibL ey whmibd elleflbL eu@pLraNDd WHMID
Qeey CQFTLTLMLWSTS 2 6Terg)

(A) Opportunity cost (B) Equi marginal
eumiiliy Qeeae] FWEETHDH GUTLDL

(C) Incremental (D) Discounting
<Slafliy SET(EIHLIlg-

(E) Answer not known
alenL Gsflwaicrena

160. Which helps to identify the various factors influencing demand for
firms product and guidelines to manipulate demand
@s  Bpeasder  surfluysster  Gseneu  wHmd  Carilsamsanw
aswUn@Epeugharar  auflar (Hgosmer UMHsE@ED UdCaim  sTyemtsamer
OO L_WITETLD &Tesor &gmaﬁ]m@

(A) Cost analysis (B) Demand analysis
Qeey UGLILITLIG, Coeneu LigLILMiia]

(C) Profit analysis (D) Sales analysis
QL LIGUUTLG] lpuemer LiGLILTUGY

(E) Answer not known
allenL Gsflwalerenay
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161. The top management works on
o wirol L flfeursh ——— S sl Couaned CFuidmg
(A) Strategic plan
epCGoomunu Sjdeg 2 g HiL b
(B) Day-to day plan
SeTprLg S L b
(C) Materials and tools plan
QumpLgeT wHmIb &Mmedlser Sl b
(D) Plan for human relations
weaflg 2 ne|sEpssTar S LD

(E) Answer not known
e Qsflwalcrena

162. The first step in the planning process is to
S Qewdwpanpuier (pse Lilg

(A) Determine strength and weakness
cuellenlo HMID Lieveiardamsg Sromeailsseyld
(B) Identify goals

@Gués@aamm SI®L_WIMTETLD ST 56D
(C) Evaluate the alternative
wronelfleow wHindpriser
(D) Budgeting
aure] QFwals L L b

(E) Answer not known
enL Ggflwuaeieene

91 385-Business Administration
[Turn over



163. From the following which one is not a function of management?
Yemeu(meuameupdled erg Blifaumsgled Clgueruim® jede ?

(A) Staffing (B) Controlling
venflumeriseer HluwLslsse Hlreurssens sL(HLIL(HSSISHe0
(C) Organizing (D) Performing
BITeUTESMS EMLDSS6D Blireurssensd @\wbmnige

(E) Answer not known
e Qsflwalcrena

164. Which of the following is not an element of management is an Art?
Yemeupouameupmier  ergl  CLTETend @ SO  ETETUHET  HYhBISONS
@doersg) ?

(A) Personal skills
sluul L Fmenaer
(B) Practical know-how
B (pe@D Sidley
(C) Constant practice aimed at perfection
uflyrensens Qessnss Qamear . Hlenowmer LudlhHs
(D) Systematised body of knowledge pertaining to a particular
field

@m GOHUYGLL  gep Osmirurer dleller wepliLhiSSLLIL L
S{EMLDLIL

(E) Answer not known
enL Ggflwueieene
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165.

166.

The function of management which related to placing the right
person at the right job is

sflurer  pueny sflurer vl  eeiliug Ogriumer  Hlireurssdler
Qeweur® ereTLg 6rg)?

(A) Organising (B) Planning
R(LPMBIFHEN DS S 6D S8l eb

(C) Staffing (D) Directing
LG WL 785,81 860 UNBL S56

(E) Answer not known
alenL Gsflwaicrena

Select the major components of management by exception from the
below

ECp o draraupdeli(phgl  dellwsasrs Hliurssder WEHL  Fmmsmens
CablE[H&saLb.
(1) Measurement
e (h)
(2) Observation
seueflLiL
(3) Comparison
Ui
(4) Integration

Q@(HaidlenenTiiL
(A) (1), 2), (3) only (B) (1), (3), (4) only
(1), (2), B) L Ew (1), 3), (4) LLEW
(€ (1), 4), (2) only D) (2), (3), (4) only
(1), (4), (2) wLED (2), (3), (4) LLED

(E) Answer not known
enL Ggflwuaeieene
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167. From the following select which fits to vertical co-ordination
YereumauareupMledl(bhg Cemi@Gss emmdamamiyssE g dummsswrearg
aarLansd CambllsH&s5e L.

(A) Hierarchical level
Ligblened Hlena
(B) Department level
glenm Hlaned
(C) Units of an enterprise
@@ Plpeiagdldar si@sar
(D) Government and suppliers
Q@M BneuarsdnE SIrsmhsh wHmb FLMmETUTSET

(E) Answer not known
e Qsflwalcrena
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168. Arrange the following staffing activities in sequential order
Gemmeu(md Lawflwmert QFwLOUTHSMmET UTNENFUITE 6 (LPEIGEMLOSSHE|LD

@)

(i1)

(111)

(iv)

(A)

(©)

()

Job analysis

Couened LIGLLIMUG
Recruitment

< Cairiiy

Placement

Ceuenev aumuiLliLg
Selection

Caray

(1), (11), v) and (111)
@), (1), (iv) woHmib (111)
(1), (111), (11) and (1v)
@), (1), (1) wHmibd Av)
Answer not known
alenL Gsflwalerena

95

(B) @), (1), q11) and (1v)

(¥), (@), (1) wpyio (1v)

(D) @), @v), (11) and (11)

(1), (v), (111) wpHmb (11)
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169. The significance of regular performance reviews in MBO
“@NsCameramLw Cuoorarawnuile” eipsswra Qeuadnear wdliHsaler
WP Fwusgieubd
(A) They help in keeping employee in check

Siemel Uantlwmerisamer &L_HLUTL g epeusd(Hhés 2 g6 dleamner
(B) They provide opportunities for goal adjustment

26l Qd@Gsamer FMbFleuSHETET GUTUILILSEET GULPEIEE 6ot e
(C) They are irrelevant to the process

el FwLDperDsE CUTHESSLLHDE6L
(D) They serve as a formality

M6 @ (WPepWTe GlFwe L (Hdlerner

(E) Answer not known
clenL Gsflwalcrena

170. Organisational chart is not presented in the one of the following

forms
Sy aflerssliuL LD WeTelhd Ligeuniseted eeTdled eupmhisiiLLalleena
(A) Left to right (B) Top-down
QL LO(BHE e Cuel(mbg S
(C) Circular (D) Diagonal
QUL _L_LD GN&S

(E) Answer not known
alenL Gsflwalerenay
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171. The need for the management concept is

Cuoerarend &mssTEssdlar CHamel eremerlelemmmeD

(A) To achieve a personal goal
Q(F SRNULLL Q&S SjenL W

(B) To make money
LenTld LTS &

(C) To achieve a collective goal and development
QR Fal () @o&E@ OHNID euaTTES ML SenL L

(D) To produce product

QumpLlgeer 2 HLGSH Geuiw

(E) Answer not known
allenL Gsflwalerena

172. The scientific management movement started by
<iplaflwed Coerarany @ussd wrymed CST_msliuLl L g

(A) Henry Fayol (B) F.W. Taylor
Qamesd Limuwied F.W. QLweorr

(C) Henry Varnum Poor (D) Henry Robinson Towne
Canerh euferd Ljeum Canerdl Frfengen L cuie

(E) Answer not known
e Qsflwalcrena

173. Hawthorne experiment have been conducted by
anauGariter Cargener wWTFmed HLSSLILIL L g7

(A) Abraham H. Maslow (B) Frederick Herzberg
<pugsmd H. wrevGeor SUQTEALMNE Qamiev@uis
(C) George Homans (D) Elton Mayo
somiisd Gaminemev ereoLer LrGuim

(E) Answer not known
enL Ggflwuaeieene
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174. According to the Hawthorne studies, what factor was found to
significantly impact employee productivity?
anreuGarirerr < uie|seflarly erbg srrentl safluiseflar 2 HLSHS SHpener
sanflgons LTHEEng eremm serLPuiriir L g ?

(A) Physical working conditions
Qunibu Cauemev Hleneennsar
(B) Social factors and human relations
FPS STTERTIGET HMID OGNS 2 M6 HeT
(C) Cooperation between labour and management
Qamplemert whmibd Hlieunssslen essempLUL
(D) Measuring time and motion
Crrb wHMD QuEsSmE SHemed(HS60

(E) Answer not known
cenL Ggfwuaeieeane

175. management principles was created by Henry Fayol.
Blreurss  Camliur®ser — Gamerdl — QoUmued  eTereUFTe
2 (HEUMGHSELILIL L G).
A) 10 (B) 12
< 14 (D) 16

(E) Answer not known
enL Ggfwueieane
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176.

177.

In Financial Management, the term "Capital Budgeting" refers to :
B8 Blireunssdd, “epoger LG’ erarn  Gerd  1Gemeu(HeuaTeHE DS
&D&SDg).
(A) The process of managing daily financial operations

Sanafl HlH Qeudurhsamer Hlireudls@En QFwepanm

(B) The evaluation of long-term investment projects
BearLsme (psed® S misefler wHSE

(C) The distribution of profits to shareholders
LIBI@&S TS @hd @ orusams elblCundlsse

(D) The forecasting of cash flows for short-term needs
GNFL s CHMEUSERSSTET LIGRTLILILNSSBISEET (Lpearhlallsse

(E) Answer not known
clenL Gsflwalerena

Which of the following best describes the “Separation principle” in
Financial Management?

58 Cuerarewnuied “clHuUL L sSgieud GreimTed erere ?

(A) Investment and financing decisions should be made
independently
s wHmib B preser salssalCu erhissiiuL. Couam(hib

(B) Investment decisions should be based on historical data
WSO (WPlgeyFeT euremhm  sreysefenr  SgliueLuled  @)(HES
Geuar(hb

(C) Financial decisions are driven by economic conditions
BlE pigeyser GummenTsmy Blanegermed euia,l L LiL{H&lerner

(D) The risk of a company's operations cannot be reduced
@ Bneuargdler Cewdur@seien LSS G®DESILUL (PG UITg

(E) Answer not known
enL Ggflwueidane
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178. The following one is best illustrates the shift in finance function
towards strategic financial management?
ahg pLelgsans Bl CQeweler Cuoeoramenns StorarsdneE Guobul
wronsemsll 19rdlLedlsdlermen ?

(A)
(B)

(©)

D)

(E)

Increased involvement in long term investment decisions
Bl s (pseSl (B (pigajsaiier SHad FRLUTE

Focus on daily cash flow management

Sanafl QrrésiCursg@ser CamemenLo

Preparation of tax filings and statutory reports
auflgmésed womb gL fdwurer odsmasser swumissean
Preparing annual budgets for departments
Slana@EnsEaETar Lamh Lol Hser swmilsse
Answer not known

cenL Ggfwuaeieeane

179. In a diversified portfolio, the total risk in measured by
Leeigwner (pseOsmers Oarar, @ usdHismsuiar GbLIss < Lids)
ereueumn jeredl L& g ?

(A)
(B)

(©)

D)

()

Systematic risk
(PEDLILIIG UITET LISF)I
Total return

QLTSS GU(HLOMTETLD

Unsystematic risk
P@DULILTS LSS

Standard deviations of returns
au(pLTaTEISaT6r Srblanerenl ojerell(Higed

Answer not known
alenL Gsflwalcrena
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180. The primary reason a company may choose to increase its debt ratio

1S

@M bHneueard 9ger sLer ldlssms dsTlughHasTear (PSETELDd STTaRTLD
CTETETEUNS @\ (hda (LPlg Wb ?

(A)
(B)

(©)

D)

(E)

To reduce financial risk

B8 pusdleovar @mpliughsns

To improve the firm’s equity position

Blmicueangdlen Lki@ Csrensan CbUOSSHUSDHSTS

To take advantage of tax benefits associated with interest
payments

auliguilemmed e @b el perennsamarts LT (HSEIeUSDSTS

To increase liquidity

Blenessemenoamnl S EMHILUSDETS

Answer not known
enL Ggflwueideane

181. What does the “time value of money” concept primarily illustrate?
“Damsder Cor AL SHSS PSHT@LWTS 6Teng 6HlaTdH@&HS D) 2

(A)
(B)

(©)

D)

(E)

The effect of inflation on purchasing power
Lewr UL Gone| GDHSg allanaeurs afleanare|ger

The decrease in the value of money over time
sresremsafle) Lianr LI Ganey

The difference in the value of cash flows at different points in
time

clewev Sy wmob @LsHed uveamiufeurssameansatier LS LG
O TM(LIT(H)

The relationship between interest rates and investment

returns
QUL ly ell&lghiger LHMID (PSOL(H eU(HLOTETEIGET GGTL T

Answer not known
e Qsflwaicrena
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182. A company’s decision to reinvest profits into growth opportunities
rather than paying dividends is an example of
ey Ggransamw Ceadgieush@ Ldons eueTidsl eumiiliLsaeid @eorusams o)
ek eleigpanar e Hpeasslen pye] QsHE RO TOSEEST0
(A) Profit Maximization
Qerusms AHELILIHSHISO
(B) Shareholder wealth maximization
LBI&ESTTT QFeuseans i$lsLu[H SIS0
(C) Risk Minimization
Qi GepSSD
(D) Cash flow optimization
Lentll Lp&asans CbubhSsisd
(E) Answer not known
cenL Ggfwuaeieeane

183. The decisions related to working capital management is
B (peD epogar Caramend GgmLmUmer (LPlqe &6 eTerLig)

(A) Investment decision (B) Finance decision
PESLE g6y B8 @pye

(C) Liquidity decision (D) Dividend decision
LaRTIL|pES (Pig.6 reiSEsTams (P el

(E) Answer not known
e Qsflwaicrena
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184. Match the following correct answer to the question:
Caereilg@ Wemaumbd sflwumear ellenLgamer CUMmSgIs5

An investor deposits Rs. 100 in a bank account for 5 years at
8 percent interest. Find out the amount which he will have
in his account if interest is compounded

R PsOLLTert garg eumdls semsdld 100 epumew S5 y@TOSHEHSES,

8 gsais euliguiled QLuTA Cewugred, eully il (F Qgraswuns sarssle
@B&EGD LgTangseamw searrLHleb.

(a) Annually 1. 148.02
<, (HCammibd 148.02
(b) Semi annually 2. 149.18
Sy Y a@rHCsTmLD 149.18
(¢) Quarterly 3. 146.93
&ITEVTesr () 146.93
(d) Continuously 4. 148.59
Qg TLirEflwuns 148.59

@ (b © @
A 1 3 2
B 2 1 3
© 2 1 4
M 3 1 4

(E) Answer not known
enL Ggflwuaeieeane

DN W B
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185. 1s an index of the degree of responsiveness or
co movement of security return with market return.

CTETLG  FhENS QUHLTEISSHIL 6T LTGISTUL  6(HLDTESS 6o
LHIGWLMY Derey g @emant @usssder @GDluiLTELD.

(A) Beta (B) Alpha
S <poum

(C) Risk (D) Correlation
LIS QgmLrry LT

(E) Answer not known
alenL Gsflwalerena

186. The gross working capital is a concept.
Qrss QFwOUTL(H CPLSQTLD CTETLIE 6(h EH(HSSMGLD.
(A) Business entity (B) Dual aspect
cuewtls Hlmicuenld @rleL Sjbsb
(C) Going concern (D) Cost curve
Qam_ir&s Oeewe| cuemaeTa]

(E) Answer not known
clenL Gsflwalerena
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187. The company does not pay stock dividends or their payments are
irregular used

Lmk@ Felstsrasamw esst Hlneuard oag Sehder CFwailarmsamer
RBIsHD (Wpepuild Leasgieug GCumearm Hlneuambser LweTUHSg6s)

188.

(A) Discounted cash flow model
SeTEpUly Qewiul L LeRTiLp&s mgl
(B) Dividend discount model
Fe 50gTens wHUSL(H e
(C) Relative valuation method
@ UL H wHIIH e
(D) Absolute valuation method
@@ wpevpwirer wHUSEH e
(E) Answer not known
cenL Ggfwuaeieeane
The term “Opportunity cost” refer what in the context

of time value of money.

“‘ambuysster Qewey” earn Geméd vamsdenr Coy wHinfer Gerarentuded

g GHSE D).
(A) The cost of an investment opportunity
@R PSSO aurlitiGer Geway
(B) The cost of borrowing money
ST eUTEIGougDaTar Cawey
(C) The cost of inflation
LianTeiéss el
(D) The cost of financial
Hlgl& CFa]
(E) Answer not known

clenL Gsflwalerena
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189.

financial investments.
HlE psdHsafle,

e BHlrewrudiLgmE .

(A) Compounding
Fnl_(HhLL(hSHe

(C) Discounting
BAT@BLIIG.

(E) Answer not known
alenL Gsflwalerena

1s determining the present value of future amount in

crarLgl erdliarensd Asrensullen sHGLITESW

(B) Annuity
QUBLTHE T SemTd S,
(D) Factoring

Smyenflumésh

190. A letter stating that the bank guarantees payment of the invoice

amount 1s called as

cdlemeoliLi iquied Cgrenserw CesgieusnE aumdl o ssreunsd elliusTss

snioug
(A) Line of credit

FL e euflens

(C) Contract
@UUBSLD

(E) Answer not known
enL Ggflwueidane

Tem  ADPSSILHE DG

(B) Letter of credit

&6 &lgHID

(D) Factoring

STyentl L MésLD

191. Select the formula for calculating the value of the firm
BlnieuansSler wHlliewus samsdlhHeusharear Gsslrsmss CombolsHh&Esab.

(A) NOPAT + KO
NOPAT + KO

(C) NOPAT + KO (1-t)
NOPAT + KO (1-t)

(E) Answer not known
enL Ggflwuaeieene

385-Business Administration 106

(B) NOPAT * K
NOPAT * K
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192.

193.

The capital structure theory which suggest that there is an optimal
debt-equity mix that minimizes the firms’ WACC is known as

Ppeuaisdar WACC & @opseh cadlam eyl wopmw Qsrarhdrer
QummerTgsTys S b ereemar GDLEHE DS ?

(A) Modigliani-Miller theory without taxes
Qumg selwrefl-leoer Carur® eufl @eemoed
(B) Trade off theory

Carlum® aufsssb
(C) Pecking order theory
Quirsdlm <y Camum)
(D) Market firming theory
sbang Crrs Camium(

(E) Answer not known
e Qsflwalcrena

1s the best defines long term debt.
Getreu(BLD 6Tgl BTl sTed sLams Spbhs euasulld euamumnsSsiuGEDng ?

(A) Debt with a maturity of more than one year
@ UmLEH D@ Cd ufsTu STOUPETET &L 6

(B) Debt that is payable on demand
Cammsans iqlinemLule CFassliLi(pIb sL 6

(C) Debt with a maturity of less than one year
Q(h Y agH@GL UL L LUMSTU STPETer &L 6T

(D) Debt that is paid through equity issuance
umk@ blCunssdler eped CFaSSLILIHID SL6T

(E) Answer not known
e Qsflwalcrena
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194. The primary function of a cash budget is
venr Lflbgleny smEssdlen posHw Ceuane ererer ?

(A) To plan for future cash inflows and outflows
THTHT LewTd euhelml womid CFejsamer SiL0Hs6
(B) To calculate the firm’s profitability
Blpicuangdlen rUSms &l (Hge
(C) To determine the firm’s tax liability
Blpieuang e eufl sLem sanrddl(Hge
(D) To analyze the firm’s financial ratios
Blmieuangdlen Bl elflgmsmer LiGluTUe] CFugse

(E) Answer not known
allenL Gsflwalerena

195. The following one does not affect ROI
Qeeupd 6Ths efapwid (paeSl ear Berear aumwragas (ROI &) urdssng 2
(A) Net profit

Blay emub

(B) Total assets employed
LweTUSSLILLL Qonss CFnsgsaser
(C) Operating costs
Qeweur’ () GFwe|ser
(D) Market share
Fheng LIMmI&

(E) Answer not known
allenL Gsflwalerena
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196.

197.

The time preference for money is generally expressed by

LenrS S He e Cri Gl (mLILILD Curgleurs <6
CaseflliL@ssiiLdng.
(A) Interest rate (B) Internal rate
aully eil&lsLd 2 61 illdlsLd
(C) Consumption rate (D) Commodity rate
BI&T6y el&lgb F1&@E Mgl

(E) Answer not known
enL Ggflwuaeidane

The portion of the authorized share capital, which has bean offered

to share holders is called
UBI@GSTITSEREE — euphsliul L mdsfssiul L ukl@ posardden

U@GSenwl eTeTm DHMLPSHILHEDS).
(A) Cost of capital (B) Issued share capital

ppegar ey Qeuatlufl LU L LIk, pPOSETLD
(C) Working capital (D) Preference share

BL UL PGS0 pereflentols Lirki@ger

(E) Answer not known
enL Ggfwueieane
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198. Assertion (A) The cost of share capital would be based

upon the expected rate of earnings of a

company
ganm (A) LkE posasdar Mo @  Hmeuarssder
ST TLMTSSLIL (LD QU (THGU MU NSz g5 e

SlglineLudléd @) m&@Lb.

Reason (R) : Each investor expects a certain amount of

earnings, whether distributed or not from
the company in whose shares he invests

sanm (R) @euQeumm (PSS TETHD,  Sjeulm  WTHenL W

LImk & a6 CERI0) QeudprGym 9IbS
Blmicueng Sl LOl(mHs) MBI CumdlGainurLmab
@oemeillLrib, 6@ GOUGIL  earellevmer

QU W T TUMTSS priaer

Select the correct answer form the options given below:

ECip Qasrh&sLiur_(Herer ellpLILIBIS et el (Hhg gflwimer LSlanes
Camblg[H&saLb.
(A) (A) 1s true but (R) is false
(A) eremuig) o amen emed (R) erarugy seum
(B) (A) 1s false but (R) is true
(A) eremug seum <gammed (R) ereuig) o arenwo
(C) (A) and (R) both are true but (R) is not the correct explanation
of (A)
(A) vpow (R) @rar@n o arew, <eame (R)  eeawug (A) @ér
gflwrer elerésd ojebe
(D) (A) and (R) both are true but (R) is the correct explanation

(E)

of (A)
A) wppw (R) @ranmpw oarew womnd (R)  eaug (A) @er

sflwumen eller&EwmED

Answer not known
cenL Ggfwuaeieeane
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199.

200.

Credit rating is a study of the credit standing of a customer in 5C’s
which of the following correctly describes those 5C’s

sLen LIHISE ereTLg @(h eumgsdaswrerier sLer Hlavoerwls ubdl < uiay
DG, ISTeug) l.e. Hé. Gemeu(meuameuhmIeT 6TE DB O -gener FHlwns
feuf&dmg) ?

(A) Character, capacity, capital, conditions and collateral
LetLy, Simer, epasarid, Blubgsamearser wHmID 19enemnruwib

(B) Character, capacity, complaint, conditions and collateral
vy, Smerr, Lasrr, Hlubgsameanser wHmbd LAenemruLb

(C) Character, charm, capital, conditions and collateral
LeTL, eufsd, epesard, Hlubsamearsdr wHmb Yeneamrib

(D) Character, capacity, capital, conditions and collateral

LT, Slmeir, epgerd, HlUbsmenseT wHmID LeneamTuib

(E) Answer not known
enL Ggflwueideane

The income on which the equity holder’s have a residual claim is
TS eUBLTaTSH 6T g FTSTTERTL LIkI&GSTTTS@HeEE 2 Mann 2 6rerg.

(A) Profit after tax
auflg@ Ll e eomLILD
(B) Profit after tax plus equity dividend
&Gl Whagw erub wHmb LkE Fe|s6sTans
(C) Profit after tax less equity dividend
aufl&@ Whasw rub G®Dnelnar LinkiE meys Cgmams
(D) Profit after tax less preferred dividend
auflg@ pamgsw erub @ampeurer adl(pLiLbTar Fe|Sbsrans

(E) Answer not known
alenL Gsflwalerena
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