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1. __________ is refers to the degree to which its members are attracted
to group, are motivated to remain in the group and mutually
influence one another in the group. 
SÊ Jzvø\Ä Gß£x Auß EÖ¨¤ÚºPøÍ SÊ \õº¢x DºUS® AÍøÁ 
SÔ¨£x, SÊÂÀ £[PõØÓ øÁ¨£x ©ØÖ® SÊÂÀ £μì£μ ö\ÀÁõUS 
ö\¾zxÁx BS®. 

(A) Group cohesiveness (B) Group performance 

 SÊ Jzvø\Ä  SÊ ö\¯ÀvÓß 

(C) Group work (D) Group and Team work 
 SÊ ÷Áø»  SÊ ©ØÖ® Ao\õº £o 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

2. __________ occurs when each party wishes to maintain or maximize 
the amount of influence that it exerts in the relationship and the
social setting. 
JÆöÁõ¸ uμ¨¤Ú¸® EÓÄ ©ØÖ® \‰P Aø©¨¤À ö\¾zx® ö\ÀÁõUQß 
AÍøÁ £μõ©›UP AÀ»x AvP›UP Â¸®¦® ÷£õx __________ HØ£kQÓx.

(A) Economic conflict (B) Value power conflict  
 ö£õ¸Íõuõμ •μs£õk  AvPõμ ÷©õuÀ 

(C) Power social conflict  (D) Functional conflict  
 \‰P •μs£õkPÒ  ö\¯À£õmk •μs£õk 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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3. __________ group is composed of a supervisor and the subordinates
who report directly to that supervisor and determined by the 
organisational chart. 
__________ SÊ J¸ ÷©Ø£õºøÁ¯õÍº ©ØÖ® RÌ{ø» £o¯õÍºPøÍU 
öPõskÒÍx, AÁºPÒ ÷|μi¯õP A¢u ÷©Ø£õºøÁ¯õÍ›h® AÔUøP 
ö\´QÓõºPÒ ©ØÖ® {ÖÁÚ ÂÍUP¨£hzuõÀ wº©õÛUP¨£kQÓõºPÒ. 

(A) Command (B) Task 

 PmhøÍ  £o 

(C) Reference  (D) Friendship 
 SÔ¨¦  |m¦ÓÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

4. A change in an organisation, touches a sequence of related and
supporting changes. This is known as  
J¸ {ÖÁÚzvÀ HØ£k® ©õØÓ®, ©ÖTmh¨£mh ©ØÖ® BuμÁÎUS® 
©õØÓzvß Á›ø\ø¯z öuõk®. Cx 

(A) Spillover effect (B) Domino effect 

 P]Ä ÂøÍÄ  ÷hõª÷Úõ ÂøÍÄ 

(C) Galatea effect (D) Hawthorne effect 
 P»õmi¯õ ÂøÍÄ  íõEz÷μõß ÂøÍÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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5. __________ assume the responsibility for managing change activities
in the organisation. 
__________ Gß£Áº {ÖÁÚzvÀ HØ£k® ©õØÓ |hÁiUøPPøÍ 
{ºÁQ¨£uØPõÚ ö£õÖ¨ø£ HØ£Áº BÁõº. 

(A) Change makers  

 ©õØÓzøu E¸ÁõUS£Áº   

(B) Change managers  
 ©õØÓzøu ÷©»õsø© ö\´£Áº 

(C) Change officers   
 ©õØÓ AvPõ›PÒ   

(D) Change agents  
 ©õØÓ •PÁºPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

6. __________ is a set of the beliefs, norms and behaviour that are
shared by the employees. 
__________ Gß£x FÈ¯ºPÍõÀ £Qμ¨£k® |®¤UøPPÒ, Âv•øÓPÒ 
©ØÖ® |hzøu BQ¯ÁØÔß öuõS¨£õS®. 

(A) Organisational climate   

 Aø©¨¦a\õº Põ»{ø»   

(B) Organisational behaviour   
 Aø©¨¦a\õº |hzøu 

(C) Organisational change   
 Aø©¨¦a\õº ©õØÓ®   

(D) Organisational culture  
 Aø©¨¦a\õº P»õa\õμ® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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7. How are responses characterized in Classical Conditioning? 
ö\ÆÂ¯À £ÇUP•Öu¼À (Classical Conditioning) £vÀPÒ GÆÁõÖ 
ÁøP¨£kzu¨£kQßÓÚ? 

(A) Fixed to stimulus  

 ysku¾US {ø»¯õÚøÁ   

(B) Variable in types and degrees  
 ÁøPPÒ ©ØÖ® AÍÄPÎ¾® ©õÖ£k® 

(C) Based on consequences   
 ÂøÍÄPøÍ Ai¨£øh¯õPU öPõshøÁ   

(D) Dependent on cues   
 SÔ±kPøÍ Ai¨£øh¯õP öPõshøÁ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

8. Learning attitudes from observation involves which of the following
four processes?  
PÁÛ¨¤À C¸¢x AqS•øÓPøÍU PØÖU öPõÒÁx ¤ßÁ¸® |õßS 
ö\¯À•øÓPÎÀ Gøu EÒÍhUQ¯x? 

(A) Attention, Motivation, Social learning and Retention  

 PÁÚ®, FUSÂzuÀ, \‰P PØÓÀ ©ØÖ® uUPøÁzuÀ   

(B) Attention, Retention, Direct Experience and Training  
 PÁÚ®, uUPøÁzuÀ, ÷|μi AÝ£Á® ©ØÖ® £°Ø]  

(C) Attention, Retention, Training and Motivation  
 PÁÚ®, uUPøÁzuÀ, £°Ø] ©ØÖ® FUSÂzuÀ   

(D) Direct Experience, Social learning, Motivation and Training   
 ÷|μi AÝ£Á®, \‰P PØÓÀ, FUSÂzuÀ ©ØÖ® £°Ø] 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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9. Identify the main idea behind operant conditioning according to
B.F. Skinner? 
¤.G¨. ìQßÚ›ß TØÖ¨£i ö\¯À£õmk £ÇUP•øÓ°ß •UQ¯ P¸zøu 
Aøh¯õÍ® PõsP. 

(A) Behaviour is a function of its consequences which may be 
either positive or negative  

 |hzøu Auß ÂøÍÄPÎß ö\¯À£õk BS® Cx ÷|º©øÓ¯õP÷Áõ 
AÀ»x Gvº©øÓ¯õP÷Áõ C¸UP»õ® 

(B) Behaviour is a result of genetic predisposition which is positive
 |hzøu ÷|º©øÓ¯õÚ ©μ£q •ßTmi¯ {ø»ø©°ß ÂøÍÄ 

BS® 

(C) Behaviour is influenced by unconscious desires which may be 
either positive or negative  

 |hzøu ÷|º©øÓ¯õÚøÁ¯õP÷Áõ Gvº©øÓ¯õÚøÁ¯õP÷Áõ C¸UPU 
Ti¯ AÔ¯¨£hõu Bø\PÍõÀ £õvUP¨£kQÓx 

(D) Behaviour is determined by environmental stimuli alone  
 |hzøu _ØÖa`ÇÀ, ysku»õÀ ©mk÷© {ºn°UP¨£kQÓx 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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10. Degree to which group members are attracted to each other is called
SÊ EÖ¨¤ÚºPÒ J¸Á¸UöPõ¸Áº DºUP¨£k® AÍÄ __________ GßÖ 
AøÇUP¨£kQÓx. 

(A) Group cohesiveness   

 SÊ JØÖø©   

(B) Group demography  
 SÊ {» \‰PÂ¯À 

(C) Social facilitation effect  
 \‰P Á\v ÂøÍÄ   

(D) Group think  
 SÊ ]¢uøÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

11. How do individuals form attitudes through social learning? 
GÆÁõÖ uÛ|£ºPÒ \‰PU PØÓ¼ß ‰»® ©Ú¨ £õ[SPøÍ 
E¸ÁõUSQÓõºPÒ? 

(A) By direct experience with objects or persons  

 ö£õ¸mPÒ AÀ»x |£ºPÐhß ÷|μi AÝ£Ázvß ‰»®  

(B) By acquiring attitudes from their environment in an indirect 
manner 

 u[PÒ `Ç¼À C¸¢x ©øÓ•P©õP AqS•øÓPøÍ¨ ö£ÖÁuß 
‰»® 

(C) By avoiding interactions with their models  
 u[PÒ ©õv›PÐhÚõÚ öuõhº¦PøÍ uÂº¨£uß ‰»® 

(D) By ignoring family and peer groups   
 Sk®£® ©ØÖ® |s£ºPøÍ ¦ÓUPo¨£uß ‰»® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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12. Why might someone feel generally dispirited later in the day after
being criticized by a colleague? 
Kº \P FÈ¯º Â©º]zu ¤ÓS J¸Á¸US |õÒ •iÂÀ ö£õxÁõP 
©Úa÷\õºÄ HØ£kÁuØPõÚ Põμn® GßÚ? 

(A) Because they are happy about the criticism  

 AÁºPÒ Â©º\Úzøu¨ £ØÔ ©QÌa]¯øhÁuõÀ   

(B) Because the initial emotion of anger has turned into a mood  
 AÁºPÒ Bμ®£ ÷Põ£ EnºÄ J¸ ©Ú{ø»¯õP ©õÔ¯uõÀ 

(C) Because they are indifferent to the criticism  
 AÁºPÒ Â©º\Úzøu¨ £ØÔ A»m]¯® PõmkÁuõÀ   

(D) Because they are excited about the feedback  
 AÁºPÒ P¸zxPøÍ¨ £ØÔ EØ\õP©õP C¸¨£uõÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

13. How do researchers describe the emotion of ‘disguest’? 
Bμõ´a]¯õÍºPÒ ‘öÁÖ¨¦’ EnºøÁ GÆÁõÖ ÂÁ›UQÓõºPÒ? 

(A) As emotions that is not primary  

 •ußø©¯õÚ Enºa]PÍõP CÀ»õuøÁ   

(B) As an emotion with descriptors like joy and happiness  
 ©QÌa] ©ØÖ® \¢÷uõå® ÷£õßÓ ÂÍUP[PÐhß Ti¯ EnºÁõP 

(C) As a positive emotions   
 ÷|º©øÓ EnºÁõP   

(D) As an emotion with descriptors like contempt and revulsion   
 AÁ©v¨¦ ©ØÖ® öÁÖ¨¦ ÷£õßÓ ÂÍUP[PÐhß Ti¯ EnºÁõP 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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14. “Might is Right” is the motto of 
“Might is Right” Gß£x __________ °ß SÔU÷PõÒ. 

(A) Autocratic model (B) Custodial model 

 \ºÁõvPõμ ©õv›  £õxPõ¨¦ ©õv› 

(C) Supportive model (D) Collegial model 
 BuμÁõÚ ©õv›  Tmk ©õv› 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

15. Rewards are initiated after a fixed or constant number of responses
are called  
öÁS©vPÒ J¸ {ø»¯õÚ AÀ»x {ø»¯õÚ GsoUøP°ß ¤ßÚº 
öuõh[P¨£kQßÓÚ. 

(A) Variable-ratio schedule (B) Reward-ratio schedule 

 ©õÔ ÂQu AmhÁøn  öÁS©v ÂQu AmhÁøn 

(C) Fixed-ratio schedule (D) Reinforcement schedule  
 {ø»¯õÚ ÂQu AmhÁøn  Á¾ÅmhÀ vmh® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

16. __________ is the ability of use logic and assess the implications of
an argument. 
__________ Gß£x uºUPzøu¨ £¯ß£kzv J¸ Áõuzvß uõUP[PøÍ 
©v¨¤k® vÓß BS®. 

(A) Deductive Reasoning (B) Memory 

 x¨£Ô²® £SzuÔÄ  {øÚÁP® 

(C) Verbal Comprehension (D) Inductive Reasoning  
 Áõ´ö©õÈ ¦›uÀ  yshÀ £SzuÔÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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17. Individuals will be motivated to exhibit the modeled behaviour, if
positive incentives or rewards are provided is called 
÷|º©øÓ¯õÚ FUPzöuõøPPÒ AÀ»x öÁS©vPÒ ÁÇ[P¨£mhõÀ, 
©õv›¯õÚ |hzøuø¯ öÁÎ¨£kzu uÛ|£º E¢xuÀ ö£ÖÁõº. 

(A) Shaping behaviour  
 |hzøu ÁiÁø©zuÀ 

(B) Social learning 

 \‰P PØÓÀ 

(C) Motor reproduction process  
 ÷©õmhõº CÚ¨ö£¸UP® ö\¯À•øÓ 

(D) Reinforcement process   
 Á¾ÅmhÀ ö\¯À•øÓ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

18. Henry Fayol’s administrative theory introduced how many
principles of management? 
öíßÔL÷£õ÷¯õ¼ß {ºÁõPU÷Põm£õk {ºÁõPzvß GzuøÚ 
öPõÒøPPøÍ AÔ•P¨£kzv¯x? 

(A) 5 (B) 10 
 I¢x  £zx 

(C) 14 (D) 20 
 £vÚõßS  C¸£x 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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19. The classic work of ––––––––––– can be used to represent the 
cognitive theoretical approach. 
AÔÁõØÓÀ öuõÈÀ~m£ AqS•øÓø¯¨ ¤μv£¼UP ––––––––––– Cß 
EßÚu©õÚ £øh¨¦PøÍ¨ £¯ß£kzu»õ®. 

(A) Edward Tolman (B) Elton Mayo 

 GmÁºk ÷hõÀ÷©ß  GÀhß ÷©÷¯õ 

(C) F.W. Taylor (D) Smith 
 GL¨.h¤Ò³. öh´»º  ìªz 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

20. ––––––––––– is not a key force of affecting organisational behaviour.
––––––––––– {ÖÁÚ |hzøuø¯ £õvUS® •UQ¯ \Uv AÀ». 

(A) Technology (B) People 

 öuõÈÀ~m£®  ©UPÒ 

(C) Environment (D) Resource allocation 
 _ØÖa`ÇÀ  ÁÍ JxURk 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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21. All of the following are differences between manufacturing and
service operations except 
¤ßÁ¸£øÁ AøÚzx® EØ£zv ©ØÖ® ÷\øÁ ö\¯À£õkPÐUS Cøh÷¯ 
EÒÍ ÷ÁÖ£õkPÒ Cøu uÂμ 

(A) Quality is more easily measured in service operations  

 ÷\øÁ ö\¯À£õkPÎÀ uμzøu GÎuõP AÍÂh •i²®   

(B) Productivity is easier to measure in manufacturing operations
 EØ£zv ö\¯À£õkPÎÀ EØ£zvzvÓøÚ AÍÂkÁx GÎx 

(C) Contact with customers is more prevalent with persons 
working in service operations.  

 ÁõiUøP¯õÍºPÐhÚõÚ öuõhº¦ ÷\øÁ |hÁiUøPPÎÀ £o¦›²® 
|£ºPÐhß AvP©õP EÒÍx  

(D) Accumulation or decrease in inventory of finished products is 
more applicable to manufacturing operations 

 u¯õ›¨¦¨ ö£õ¸mPÎß \μUSPøÍ ÷\P›zuÀ AÀ»x SøÓzuÀ 
Gß£x EØ£zv |hÁiUøPPÐUS¨ ö£õ¸¢x® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

22. What would be the basic time when the observed time is
10 centiminutes and the observed rating is 80? 
PÁÛUP¨£mh ÷|μ® 10 ö\ßiªÛmPÍõPÄ®, PÁÛUP¨£mh ©v¨¥k 

80 BPÄ® C¸US® ÷£õx Ai¨£øh ÷|μ® GßÚÁõP C¸US®? 

(A) 12 centiminutes (B) 11 centiminutes 

 12 ö\ßiªÛmPÒ  11 ö\ßiªÛmPÒ 

(C) 10 centiminutes (D) 9 centiminutes 
 10 ö\ßiªÛmPÒ  9 ö\ßiªÛmPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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23. Bullwhip effect also known as 
¦ÀÂ¨ ÂøÍÄ GßÖ® AøÇUP¨£kQÓx __________. 

(A) Ripple effect (B) Whiplash effect 

 Aø» ÂøÍÄ  Â¨»õè ÂøÍÄ 

(C) Burbidge effect (D) Forrester effect 
 £º¤mä ÂøÍÄ  L£õöμìhº ÂøÍÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

24. Identify the correctly matching pair with regard to planning type
with its focus 
vmhªhÀ ÁøP²hß Auß ÷|õUQøÚ \›¯õP ö£õ¸zx® ÷áõi GxöÁÚ 
Aøh¯õÍ® PõsP 

(A) Strategic planning - Short-term goals  
 Ezvz vmh® & SÖQ¯ Põ» C»USPÒ 

(B) Tactical planning - Resource allocation 

 uØPõ¼P vmhªhÀ & ÁÍ JxURk   

(C) Operational planning - Long-term vision  
 ö\¯À£õmk vmhªhÀ & }sh Põ» £õºøÁ 

(D) Contingency planning - Routine operations 
 AÁ\μ vmhªhÀ & ÁÇUP©õÚ ö\¯À£õkPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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25. In supply chain management, ––––––––––– strategy is often 
employed when dealing with products that have unpredictable
demand and require quick responses to changes. 
{a\¯ªÀ»õ / AÝ©õÛUP •i¯õ ÷uøÁ²®, ©õØÓ[PÐUS ÂøμÁõP 
£v»ÎUP Ti¯ ö£õ¸mPÐUPõÚ, ÁÇ[PÀ \[Q¼ ÷©»õsø©ø¯ vÓß£h 

{ºÁõQUS® Ezv ––––––––––– BS®. 

(A) Lean (B) Agile 

 |g\Íõ  ö\ÍP›¯ 

(C) Efficient (D) Resilient 
 vÓø©¯õÚ  ÷|õUP©õP Aø©¢u 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

26. Choose the most appropriate key objective of supply chain
management. 
RÌPõq® G¢u Âå¯® ÁÇ[PÀ \[Q¼ ÷©»õsø©°ß J¸ ªP •UQ¯ 
SÔU÷PõÍõS®. 

(A) Maximizing Production Cost  

 EØ£zv ö\»ÄPøÍ AvP›zuÀ   

(B) Minimizing lead time 
 •ßÚo ÷|μzøu SøÓzuÀ 

(C) Increasing inventory levels  
 øP°¸¨¦ AÍÄPøÍ AvP›zuÀ 

(D) Reducing customer satisfaction 
 ÁõiUøP¯õÍº v¸¨vø¯ SøÓzuÀ   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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27. Choose the right matches among the types 
\›¯õÚ ö£õ¸zu[PøÍ ÷uºÄ ö\´¯Ä® 

1. F.W. Taylor – Time Study 
 GL¨.h¤Ò³. öh´»º – ÷|μ B´Ä 

2. Henry L. Gantt – Motion study 
 öíßÔ GÀ. Põßm – C¯UP B´Ä 

3. Quick, Shear and Koehler – Work factor system 
 S°U, æ¯º, ÷Põð»º – ÷Áø» Põμo Aø©¨¦ 

4. Frank and Lillian Gilberth – Work study 
 ¤μõ[U, ¼À¼¯ß QÀ¨öμz – ÷Áø» B´Ä 

(A) 1 and 2 are correct (B) 2 and 3 are correct 

 1 ©ØÖ® 2 \›¯õÚøÁ  2 ©ØÖ® 3 \›¯õÚøÁ 

(C) 1 and 3 are correct (D) 1 and 4 are correct 
 1 ©ØÖ® 3 \›¯õÚøÁ  1 ©ØÖ® 4 \›¯õÚøÁ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

28. ––––––––––– is not a process tools for TQM systems. 
––––––––––– Gß£x ö©õzu uμ ÷©»õsø© Aø©¨¦PÐUPõÚ 
ö\¯À•øÓ P¸ÂPÒ AÀ». 

(A) Control Charts (B) Histogram 

 Pmk¨£õmk ÂÍUP¨£h[PÒ  îì÷hõQμõ® 

(C) Scatter diagram (D) Plier 
 ]uÓÀ Áøμ£h®  CkUQ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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29. Find out the project management phases 
¤ßÁ¸ÁÚÁØÔ¼¸¢x \›¯õÚ vmh ÷©»õsø© Pmh[PøÍ 
(A) {ø»PøÍ PshÔ¯Ä®. 

(A) Planning, Scheduling and Controlling  
 vmhªhÀ, AmhÁøn¨£kzxuÀ ©ØÖ® Pmk¨£kzxuÀ 

(B) Planning, Organising and Controlling 

 vmhªhÀ, JÊ[Pø©zuÀ ©ØÖ® Pmk¨£kzxuÀ   

(C) Organising, Co-ordinating and Controlling  
 JÊ[Pø©zuÀ, J¸[QønzuÀ ©ØÖ® Pmk¨£kzxuÀ 

(D) Reporting, Budgeting and Controlling 
 AÔUøP°kuÀ, £möám ö\´uÀ ©ØÖ® Pmk¨£kzxuÀ   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

30. ––––––––––– maintenance is the repair which is generally done
after the equipment has attained down state. 
––––––––––– £μõ©›¨¦ Gß£x ö£õxÁõP E£Pμn[PÒ £Êuøh¢u ¤ÓS 
ö\´¯¨£k® £Êx£õº¨¦ BS®. 

(A) Predictive maintenance (B) Preventive maintenance 

 •ßPo¨¦ £μõ©›¨¦  uk¨¦ £μõ©›¨¦ 

(C) Scheduled maintenance (D) Breakdown maintenance 
 vmhªh¨£mh £μõ©›¨¦  •ÔÄ £μõ©›¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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31. From the following which of the statements are true about Total
Productive maintenance? 
ö©õzu EØ£zv £μõ©›¨¦ £ØÔ ¤ßÁ¸® TØÖPÎÀ Gx Esø©? 

(1) Total Productive maintenance refers to maintenance 
prevention 

 ö©õzu EØ£zv £μõ©›¨¦ Gß£x £μõ©›¨¦ uk¨¦PøÍU SÔUQÓx 

(2) It aims at moving towards zero maintenance 
 Cx §äâ¯ £μõ©›¨ø£ ÷|õUP©õPU öPõskÒÍx 

(3) It is not utmost importance due to its impact on reducing costs 
in production 

 EØ£zv°À ö\»ÄPøÍU SøÓ¨£vÀ Cx ªPÄ® •UQ¯zxÁ® 
Áõ´¢uõP CÀø» 

(A) (1) correct (B) (1) and (3) correct 

 (1) \›  (1) ©ØÖ® (3) \› 

(C) (1) and (2) correct (D) (2) and (3) correct 
 (1) ©ØÖ® (2) \›  (2) ©ØÖ® (3) \› 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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32. Which of the following statement is incorrect? 
¤ßÁ¸® TØÖPÎÀ Gx uÁÓõÚx? 

(A) ISO-9000 explains the ISO system  

 I.Gì.K–9000 I.Gì.K Aø©¨ø£ ÂÍUSQÓx 

(B) ISO-9001 applies to firms that are involved with production 

 ISO-9001 Gß£x EØ£zv°À Dk£mkÒÍ {ÖÁÚ[PÐUS 
ö£õ¸¢x® 

(C) ISO-9002 applies to firms that act as inspection agents  

 ISO-9002 B´Ä •PÁºPÍõP ö\¯À£k® {ÖÁÚ[PÐUS 
ö£õ¸¢x® 

(D) ISO-9004 serves as a guide to the Japanese Industrial 
standards 28101 

 ISO-9004 á¨£õÛ¯ öuõÈØxøÓ uμ{ø»PÒ 28101 US 
ÁÈPõmi¯õP ö\¯À£kQÓx. 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

33. Quality control charts do not need to be investigated when 
uμU Pmk¨£õmk ÂÍUP¨£h[PÒ G¨÷£õx Bμõ¯¨£h ÷Ási¯vÀø» 

(A) Four consecutive points appear one side of the centre line 
 |õßS öuõhºa]¯õÚ ¦ÒÎPÒ ø©¯U ÷Põmiß J¸ £UPzvÀ 

÷uõßÖ®  

(B) An apparent trand occurs in one direction 

 öÁÎ¨£øh¯õÚ ÷£õUS J¸ vø\°À {PÌQÓx 

(C) Suspiciously average behaviour occurs 
 \¢÷uPzvØQh©õÚ \μõ\› |hzøu HØ£kQÓx 

(D) Two consecutive points are near the control limits 
 Cμsk öuõhºa]¯õÚ ¦ÒÎPÒ Pmk¨£õmk Áμ®¦PÐUS A¸QÀ 

EÒÍÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



385-Business Administration 

 

20

34. The difference of the length of time remaining, until a job is due and 
the length of its operating time is referred as 
J¸ ÷Áø» •i¯ «u•ÒÍ ÷|μ® ©ØÖ® Auß C¯UP ÷|μzvØUS® 
Cøh÷¯ EÒÍ Âzv¯õ\® ____________ GÚ SÔ¨¤h¨£kQÓx. 

(A) Slack time (B) Run time 

 öuõ´Ä ÷|μ®  C¯UP ÷|μ® 

(C) Difference time (D) Service time 
 ÷|μ Âzv¯õ\®  ÷\øÁ ÷|μ® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

35. How does operation functions interact with other core functions? 
ö\¯À£õmk ö\¯À£õk HøÚ¯ ø©¯ ö\¯À£õkPÐhß GÆÁõÖ 
CøhÂøÚ ¦›QÓx? 

(A) It operates independently without any interaction  
 G¢u CøhÂøÚ²® ¦›¯õ©À uÛaø\¯õP ö\¯À£kQßÓx 

(B) It has a less equal relationship compared to support functions 

 BuμÄ ö\¯À£õkPÐhß \©¯ÍÄUS® SøÓÁõÚ EÓøÁ 
öPõskÒÍx 

(C) It collaborates equally with marketing and product/services 
development functions 

 \¢øu¨£kzxuÀ ©ØÖ® E¸ÁõUP ö\¯À£õkPÐhß \©©õÚ 
JzxøÇ¨ø£ öPõskÒÍx 

(D) It primarily dictates the needs of other functions 
 HøÚ¯ ö\¯À£õkPÎß ÷uøÁPøÍ •ußø©¯õPU ÷Põ¸QÓx 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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36. Match the following  : 
¤ßÁ¸ÁÚÁØøÓ \›¯õP ö£õ¸zxP : 
(a) Job production   1. Shorter production runs 
 ÷Áø» EØ£zv    SÖQ¯ EØ£zv Kmh® 
(b) Batch production   2. Large volume of product 
 öuõSv EØ£zv    ö£›¯ AÍÂ»õÚ u¯õ›¨¦PÒ 
(c) Mass production   3. Low manpower requirement 
 öÁS AvP EØ£zv    SøÓ¢u AÍÂ»õÚ ©ÛuÁÍ® 
(d) Continuous production  4. Low volume and High variety 
 öuõhºa]¯õÚ EØ£zv   SøÓ¢u AÍÄ ©ØÖ® AvPÁøP 

 (a) (b) (c) (d) 
(A) 1 2 4 3    
(B) 4 1 2 3     
(C) 4 2 1 3    
(D) 2 4 3 1    
(E) Answer not known 
 Âøh öu›¯ÂÀø» 

37. The phrase “Small is beautiful” said by 
“]Ô¯x AÇPõÚx” GßÓ ö\õØöÓõhøμ E¸ÁõUQ¯Áº 

(A) Fritz Schumacher (B) Fritz Perls 

 L¨›mì åý÷©UPº  L¨›mì ö£ºÀì 

(C) John Schumacher (D) Micheal Schumacher 
 áõß åý÷©UPº  ø©U÷PÀ åý÷©UPº 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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38. Identify the activity which is not a direct responsibility of operation
management. 
RÌÁ¸ÁÚÁØÔÀ, ö\¯À£õmk {ºÁõPzvß ÷|μi ö£õÖ¨¦ CÀ»õu 
ö\¯À£õmøh Aøh¯õÍ® PõnÄ®. 

(A) Designing the operation's product, services and processes 
 ö\¯À£õmiß u¯õ›¨¦, ÷\øÁPÒ ©ØÖ® ö\¯À•øÓPøÍ 

ÁiÁø©zuÀ 

(B) Developing an operations strategy for the operations 

 ö\¯À£õkPÐUPõÚ ö\¯À£õmk ‰÷»õ£õ¯zøu E¸ÁõUSuÀ 

(C) Determining the exact mix of product and services that 
customers want 

 ÁõiUøP¯õÍºPÒ Â¸®¦® u¯õ›¨¦PÒ ©ØÖ® ÷\øÁPÎß \›¯õÚ 
P»øÁø¯ wº©õÛzuÀ 

(D) Planning and controlling the operation 
 ö\¯À£õmøh vmhªkuÀ ©ØÖ® Pmk¨£kzxuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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39. Match the following forecasting methods : 
RÌPõq® •ßÚÔÂ¨¦ •øÓPøÍ ö£õ¸zxP : 
(a) Qualitative forecasting  1. Expert Judgement 
 uμ®\õº •ßÚÔÂ¨¦    {¦nºPÎß wº¨¤ß Ai¨£øh°À 
(b) Time series analysis  2. Smooths fluctuations in data 
 Põ»öuõhº £S¨£õ´Ä   uμÄPÎß ©õÖ£õkPøÍ ^º ö\´uÀ 
(c) Casual forecasting   3. Cause and effect relationship 
 Põμn&Põ›¯ •ßÚÔÂ¨¦   Põμn&Põ›¯ EÓÄ{ø» 
(d) Moving average   4. Historical data 
 |P¸® \μõ\›    Áμ»õØÖ uμÄPÒ 

 (a) (b) (c) (d) 
(A) 1 2 3 4    
(B) 1 3 2 4     
(C) 1 2 4 3    
(D) 1 4 3 2    
(E) Answer not known 
 Âøh öu›¯ÂÀø» 

40. Product design combines ____________ with products and business 
knowledge to generate ideas and concepts and convert them into
physical and usable object or services. 
u¯õ›¨¦ ÁiÁø©¨¦, ____________ Ehß u¯õ›¨ø£²® ÁoP AÔøÁ 
JßÔønzx ÷¯õ\øÚPÒ ©ØÖ® P¸zxUPøÍ E¸ÁõUQ AÁØøÓ¨ 
ö£õ¸Íõuõμ©õPÄ® £¯ß£õmiØS HØÓÁõPÄ® ©õØÖQÓx. 

(A) Productivity (B) Image 

 EØ£zv vÓß  £h® 

(C) Reflection (D) Demand 
 ¤μv£¼¨¦  ÷uøÁ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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41. A function that is responsible for the optimization of logistics and
delivery processes in e-commerce is 
ªß ÁoPzvÀ uÍÁõh[PÒ ©ØÖ® Â{÷¯õP ö\¯À•øÓPøÍ 
÷©®£kzxÁuØS ö£õÖ¨¦ÒÍ ö\¯À£õk 

(A) Customer service  
 ÁõiUøP¯õÍº ÷\øÁ 

(B) Digital advertising 

 iâmhÀ ÂÍ®£μ® 

(C) Content management  
 EÒÍhUP ÷©»õsø© 

(D) Supply Chain Management (SCM) 
 Â{÷¯õP \[Q¼ ÷©»õsø© 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

42. ____________ factor is critical for improving the relevancy of search
results in a portal. 
÷£õºmh¼À ÷uhÀ •iÄPÎß ö£õ¸zuzøu ÷©®£kzxÁuØS ____________
Põμo •UQ¯©õÚx. 

(A) Personalizing search results based on user behaviour 
 £¯Úº |hzøu°ß Ai¨£øh°À ÷uhÀ •iÄPøÍ 

uÛ¨£¯ÚõUSuÀ 

(B) Displaying high volume of ads 

 AvP AÍÄ ÂÍ®£μ[PøÍ PõmkuÀ 

(C) Limiting the use of search algorithms 
 ÷uhÀ AÀPõ›u®PÎß £¯ß£õmøh Pmk¨£kzxuÀ 

(D) Standardizing search results for all users 
 AøÚzx £¯ÚºPÐUS® ÷uhÀ •iÄPøÍ uμ¨£kzxuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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43. ____________ is the primary purpose of the ‘shopping Cart’ function
in e-commerce. 
C&Põ©ºêÀ (ªß ÁoP®) ‘åõ¨¤[ Põºm’ ö\¯À£õmiß •ußø© 
÷|õUP® 

(A) To manage inventory levels 
 \μUS {ø»PøÍ {ºÁQUP 

(B) To design the websites layout 

 Cøn¯uÍ Aø©¨ø£ ÁiÁø©UP 

(C) To facilitate online customer transactions 
 Bßø»ß ÁõiUøP¯õÍº £›ÁºzuøÚPøÍ GÎuõUP 

(D) To handle customer service inquiries 
 ÁõiUøP¯õÍº ÷\øÁ Â\õμønPøÍ øP¯õÍ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

44. Assembling a product, identifying customers and hiring employees
are 
J¸ ö£õ¸øÍU Pmhø©zuÀ, ÁõiUøP¯õÍºPøÍ Aøh¯õÍ® Põs£x 
©ØÖ® £o¯õÍºPøÍ {¯ªzuÀ BQ¯øÁ £vÀ GßÚÁõP 
GkzxUöPõÒÍ¨£kQßÓx. 

(A) Transaction (B) Phases 

 £›ÁºzuøÚPÒ  Pmh® 

(C) Business process (D) Business functions 
 ÁoP ö\¯À•øÓPÒ  ÁoP ö\¯À£õkPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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45. ____________ e-commerce function helps in evaluating the
effectiveness of online marketing strategies. 
Bßø»ß ©õºUöPmi[ EzvPÎß ö\¯ÀvÓøÚ ©v¨¤kÁuØS 
____________ C&Põ©ºì (ªß ÁoP®) EuÄQÓx. 

(A) Web Analytics  
 Áø» £S¨£õ´Ä 

(B) Inventory Management 

 \μUS ÷©»õsø© 

(C) Payment Processing  
 £n® ö\¾zxuÀ ö\¯»õUP® 

(D) Customer Relationship Management (CRM) 
 ÁõiUøP¯õÍº EÓÄ ÷©»õsø© (CRM) 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

46. Buyers bidding for the business of a seller is called ____________ in 
E-commerce. 
J¸ ÂØ£øÚ¯õÍ›ß ÁoPzvØPõP H»® GkUS® Áõ[S£ÁºPÒ ªß 
ÁoPzvÀ ____________ GßÖ AøÇUP¨£kQÓõºPÒ. 

(A) Offer (B) Public sale 

 Â¸¨£ÔÂ¨¦  ö£õx ÂØ£øÚ 

(C) Auction (D) Allocation 
 H»®  JxURk 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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47. Which of the following is correctly paired? 
¤ßÁ¸ÁÚÁØÔÀ Gx \›¯õP CønUP¨£mkÒÍx? 

(1) HTML – Ability to move back and forth between 
different system 

 HTML – öÁÆ÷ÁÖ Aø©¨¦PÐUS Cøh°À •ßÝ® 
¤ßÝ©õP |P¸® vÓß 

(2) HTTP – Identify a resource, and ask the server to 
respond with an action 

 HTTP – J¸ ÁÍzøu Aøh¯õÍ®, ©ØÖ® J¸ |hÁiUøP 
£v»ÎUP ø©¯ PoÛ ÷PmPÄ® 

(3) ICES – “Computer A” (the client) to establish a 
connection to “Computer B” (the server) and 
make a request 

 ICES – “PoÛ A” (ÁõiUøP¯õÍº) “PoÛ B” (ø©¯ 
PoÛ) J¸ Cøn¨¦ {ÖÁ ©ØÖ® J¸ ÷Põ›UøP 
ö\´¯ 

(4) ACID – Test is one of the properties of money transfer 
 ACID – ÷\õuøÚ Gß£x £n¨ £›©õØÓzvß £s¦PÎÀ 

JßÓõS® 

(A) (2) and (4) are correct (B) (2) and (3) are correct 

 (2) ©ØÖ® (4) \›¯õÚøÁ  (2) ©ØÖ® (3) \›¯õÚøÁ 

(C) (1) and (2) are correct (D) (3) and (4) are correct 
 (1) ©ØÖ® (2) \›¯õÚøÁ  (3) ©ØÖ® (4) \›¯õÚøÁ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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48. The primary disadvantage of E-commerce related to security 
¤ßÁ¸ÁÚÁØÔÀ £õxPõ¨¦ öuõhº£õÚ ªß ÁoPzvß •ußø©¯õÚ 
SøÓ£õk Gß£x Gx? 

(A) Increased speed of transactions 
 £›ÁºzuøÚPÎß ÷ÁP® AvP›zuÀ 

(B) Security breaches and data theft 

 £õxPõ¨¦ «ÓÀPÒ ©ØÖ® uμÄ v¸mk 

(C) Global access to products 
 u¯õ›¨¦PÐUPõÚ E»PÍõÂ¯ AqPÀ 

(D) Enhanced customer convenience 
 ÷©®£mh ÁõiUøP¯õÍº Á\v 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

49. —————— security protocol ensures secure data transmission in
e-commerce. 
ªß ÁoPzvÀ £õxPõ¨£õÚ uμÄ £›©õØÓzøu G¢u £õxPõ¨¦ ö|Ô EÖv 
ö\´QÓx?  

(A) HTTP (B) FTP 

(C) SSL/TLS (D) SMTP 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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50. —————— technology is crucial for the implementation of
pervasive computing. 
£μÁ»õÚ P®¨³mi[øPa ö\¯À£kzu G¢uz öuõÈÀ~m£® •UQ¯©õÚx?

(A) Cloud computing (B) Blockchain 

 QÍÄm P®¨³mi[  ¤ÍõUö\°ß 

(C) Internet of Things (IoT) (D) Virtual reality 
 Cßhºö|m BL¨ v[ì (IoT)  Âºa_ÁÀ ›¯õ¼mi 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

51. —————— is the primary challenge associated with pervasive
computing. 
£μÁ»õÚ PoÛ²hß öuõhº¦øh¯ •ußø© \ÁõÀ GßÚ? 

(A) High cost of hardware  
 Áßö£õ¸Îß AvP Âø» 

(B) Integration with legacy systems 

 ©μ¦ Aø©¨¦PÐhß J¸[Qøn¨¦ 

(C) Privacy and security issues  
 uÛ²›ø© ©ØÖ® £õxPõ¨¦ ]UPÀPÒ 

(D) Lack of user interest 
 £¯Úº BºÁªßø© 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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52. —————— is the primary goal of the Capability Maturity Model 
(CMM). 
vÓß •vºÄ ©õv›°ß (CMM) •ußø© C»US GßÚ? 

(A) To enhance employee training  
 £o¯õÍº £°Ø]ø¯ ÷©®£kzxuÀ 

(B) To improve software development processes and enhance 
capabilities 

 ö©ßö£õ¸Ò ÷©®£õmk ö\¯À•øÓPøÍ ÷©®£kzxuÀ 

(C) To increase hardware capabilities  
 Áßö£õ¸Ò vÓßPøÍ AvP›UP 

(D) To manage project budgets more effectively 
 vmh ÁμÄ ö\»Äz vmh[PøÍ ªPÄ® vÓ®£h {ºÁQzuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



   385-Business Administration 
  [Turn over 

31

53. How does information management enhance decision making in an
ERP system? 
ERP Aø©¨¤À •iöÁk¨£øu uPÁÀ ÷©»õsø© GÆÁõÖ 
÷©®£kzxQÓx? 

(A) By providing real-time data from multiple sources for analysis
 £S¨£õ´ÂØPõP £» Buõμ[PÎÀ C¸¢x {PÌ ÷|μz uμøÁ 

ÁÇ[SÁuß ‰»® 

(B) By reducing the need for data entry 

 uμÄ EÒÏmiß ÷uøÁø¯U SøÓ¨£uß ‰»® 

(C) By limiting the scope of data access to only specific 
departments  

 SÔ¨¤mh xøÓPÐUS ©mk÷© uμÄ AqP¼ß ÷|õUPzøu 
Áμ®¤kÁuß ‰»® 

(D) By focusing only on historical data 
 Áμ»õØÖz uμÄPÎÀ ©mk÷© PÁÚ® ö\¾zxÁuß ‰»®  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

54. The most widely adopted collaboration system for small and 
medium-sized firms that use microsoft server and networking
products is 
ø©U÷μõ\õL¨m \ºÁº ©ØÖ® ö|möÁõºUQ[ u¯õ›¨¦PøÍ £¯ß£kzx® 
]Ô¯ ©ØÖ® |kzuμ {ÖÁÚ[PÐUS ªPÄ® £μÁ»õP HØÖU öPõÒÍ¨£mh 
JzxøÇ¨¦ Aø©¨¦ 

(A) Microsoft video call (B) Microsoft team 

 ø©U÷μõ\õL¨m Ãi÷¯õ PõÀ  ø©U÷μõ\õL¨m j® 

(C) Microsoft share point (D) Microsoft office 
 ø©U÷μõ\õL¨m ÷åº£õ°sm  ø©U÷μõ\õL¨m B¤ì 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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55. The use of digital technology and the internet to execute the major
business processes in the enterprise is 
{ÖÁÚzvÀ •UQ¯ ÁoP ö\¯À•øÓPøÍ ö\¯À£kzu iâmhÀ 
öuõÈÀ~m£® ©ØÖ® Cøn¯zøu¨ £¯ß£kzxuÀ 

(A) e-business  
 ªßÚq ÁoP® 

(B) Decision support systems 

 •iÄ BuμÄ Aø©¨¦PÒ 

(C) Business intelligence  
 ÁoP ~snÔÄ 

(D) Transaction processing system 
 £›ÁºzuøÚ ö\¯»õUP Aø©¨¦PÒ   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

56. _________ connect multiple storage devices on a separate high-speed 
network dedicated to storage. 
÷\ª¨£PzvØPõP Aº¨£oUP¨£mh uÛ Av÷ÁP ö|möÁõºUQÀ £» 
÷\ª¨£P \õuÚ[PøÍ Cøn¨£x. 

(A) Storage server (B) Mainframe server 

 ÷\ª¨£P ÷\øÁ¯P®  ö©°ß¤÷μ® ÷\øÁ¯P® 

(C) Storage area networks (D) Multiple storage networks 
 ÷\ª¨¦ £Sv ö|möÁõºUSPÒ  £» ÷\ª¨£P ö|möÁõºUSPÒ

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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57. SaaS stands for  
SaaS Gß£x 

(A) Software as a service (B) Storage as a service 

 ÷\øÁ¯õP ö©ßö£õ¸Ò  ÷\øÁ¯õP ÷\ª¨¦ 

(C) Security as a service (D) System as a service 
 ÷\øÁ¯õP £õxPõ¨¦  ÷\øÁ¯õP Aø©¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

58. ____________ type of KMS focuses on sharing best practices within
an organization. 
{ÖÁÚzvØSÒ ]Ó¢u |øh•øÓPøÍ¨ £QºÂÀ •UQ¯zxÁ® Áõ´¢u 

KMS Gß£x ————— ÁøP. 

(A) Collaborative systems  
 JzxøÇ¨¦ •øÓø©PÒ 

(B) Expert systems 

 {¦nº •øÓø©PÒ 

(C) Knowledge Repositories  
 AÔÄ ÷\ª¨¤h[PÒ 

(D) Learning management systems 
 PØÓÀ ÷©»õsø© •øÓø©PÒ   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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59. An application where only one user accesses the database at a given
time is an example of  
J¸ SÔ¨¤mh ÷|μzvÀ J¸ £¯Úº ©mk÷© uμÄuÍzøu AqS® J¸ 
£¯ß£õk J¸ Euõμn® ÷uº¢öukUPÄ® 

(A) Single user database application  
  JØøÓ £¯Úº uμÄzuÍ £¯ß£õk   

(B) Multi-user database application 
 £» £¯Úº uμÄzuÍ £¯ß£õk 

(C) E-Commerce database application   
 ªßÚq ÁºzuP uμÄzuÍ £¯ß£õk 
(D) Data mining database application 
 uμÄzuÍ £¯ß£õk 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

60. In MIS, CRM stands for  
MISÀ CRM Gß£uß ö£õ¸Ò 

(A) Customer Relationship Management 
 ÁõiUøP¯õÍº EÓÄ ÷©»õsø©        

(B) Corporate Resource Management 

 ö£Ö{ÖÁÚ ÁÍ ÷©»õsø©   

(C) Customer Retention Module 
 ÁõiUøP¯õÍº uUPøÁ¨¦ öuõSv  

(D) Corporate Revenue Management 
 ö£Ö{ÖÁÚ Á¸Áõ´ ÷©»õsø©   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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61. The extent does the shift from a product centric marketing
philosophy influence long-term brand loyalty in modern marketing. 
|ÃÚ \¢øu¨£kzu¼À u¯õ›¨¦ ø©¯zv¼¸¢x ÁõiUøP¯õÍº 
ø©¯¨£kzu¨£mh \¢øu¨£kzuÀ uzxÁzvØS ©õÖÁx }shPõ» ¤μõsm 
Â_Áõ\zøu C¢u AÍÂÀ £õvUQÓx? 

(A) Customer centric strategies increases loyalty by aligning with 
 consumer value and needs 
 ÁõiUøP¯õÍº ø©¯¨£kzu¨£mh EzvPÒ ~Pº÷Áõº ©v¨¦PÒ 

©ØÖ® ÷uøÁPÐhß ^μø©¨£uß ‰»® Â_Áõ\zøu AvP›UQßÓÚ.

(B) Product-centric approaches focus more on the product quality 
 than customer preferences, requiring loyalty 

 u¯õ›¨¦ ø©¯¨£kzu¨£mh AqS•øÓPÒ ÁõiUøP¯õÍº 
Â¸¨£[PøÍ Âh u¯õ›¨¦ uμzvÀ AvP PÁÚ® ö\¾zxQßÓÚ 
Â_Áõ\zøu SøÓUQßÓÚ.   

(C) The shift to customer-centric marketing has minimal impact 
 on loyalty because the quality of the product is primary factor.
 ÁõiUøP¯õÍº ø©¯¨£kzu¨£mh \¢øu£kzu¾US ©õÖÁx 

Â_Áõ\zvÀ SøÓ¢u£m\ uõUPzøu HØ£kzxQÓx, HöÚÛÀ 
u¯õ›¨¤ß uμ® •ußø© Põμo¯õS®  

(D) Customer-centric marketing does not necessarily foster 
 loyalty as it may lead to over-targeting specific segments. 
 ÁõiUøP¯õÍº ø©¯¨£kzu¨£mh \¢øu£kzuÀ AÁ]¯® 

Â_Áõ\zøu ÁÍºUPõx, HöÚÛÀ Ax SÔ¨¤mh ¤›ÄPøÍ 
AvP©õP C»UPõPU öPõÒÍ ÁÈÁSUS®.   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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62. The shift from a focus on mass production to a focus on customer
centric marketing reflects. 
ö£õx EØ£zv «x PÁÚ® ö\¾zxÁv¼¸¢x ÁõiUøP¯õÍº ø©¯©õÚ 
\¢øu£kzxu¼ß «x PÁÚ® ö\¾zxÁx CuøÚ ¤μv£¼UQßÓx. 

(A) A decrease in competition and an increase in consumer loyalty
 ÷£õmi°À SøÓÄ ©ØÖ® ÁõiUøP¯õÍº Â_Áõ\zvÀ AvP›¨¦   

(B) An adaptation to the growing importance of personalized 
 services and products 

 uÛ¨£¯ÚõUP¨£mh ÷\øÁPÒ ©ØÖ® u¯õ›¨¦PÎß 
•UQ¯zxÁzøu HØÖUöPõÒÐ® ©õØÓ®   

(C) The declining importance of marketing as a strategic function 
 J¸ ²Uv ö\¯À£õhõP \¢øu£kzxu¼ß SøÓ¢x Á¸® 

•UQ¯zxÁ®  

(D) A shift forwards reducing consumer choice in the market 
 \¢øu°À ÁõiUøP¯õÍº ÷uºÄPøÍ SøÓ¨£øu ÷|õUQ J¸ ©õØÓ® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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63. One of the following is NOT a typical characteristic of the modern
marketing approach  
¤ßÁ¸ÁÚÁØÔÀ JßÖ |ÃÚ \¢øu¨£kzuÀ AqS•øÓ°ß ö£õxÁõÚ 
£s¦ AÀ» 

(A) Use of data analytics for market segmentation  
 \¢øu¨ ¤›ÂØS uμÄ £S¨£õ´ÄPøÍ £¯ß£kzxuÀ  

(B) Focus on building long-term customer relationships 

 }shPõ» ÁõiUøP¯õÍº EÓÄPøÍ E¸ÁõUSÁvÀ PÁÚ® 
ö\¾zxuÀ   

(C) Heavy reliance on mass production 
 öÁSáÚ EØ£zv°À AvP |®¤UøP øÁzv¸zuÀ  

(D) Customisation of marketing messages 
 \¢øu¨£kzuÀ ö\´vPÎß uÛ¨£¯ÚõUP®   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

64. _________ most likely not to be a focus in a modern marketing
strategy. 
————— |ÃÚ \¢øu¨£kzuÀ Ezv°À ö£¸®£õ¾® PÁÚ® 
ö\¾zu¨£hõx. 

(A) Customer satisfaction (B) Value proposition 

 ÁõiUøP¯õÍº v¸¨v  ©v¨¦ •ßö©õÈÄ 

(C) Brand loyalty (D) Transactional selling 
 ¤μõsm Â_Áõ\®  £›ÁºzuøÚ ÂØ£øÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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65. Why does the societal marketing concept go beyond traditional
marketing concepts?  
\‰P \¢øu¨£kzuÀ P¸zx Hß £õμ®£›¯ \¢øu¨£kzuÀ P¸zxPÐUS 
A¨£õØ£mhx? 

(A) It focuses solely on profit Maximization 
 Cx »õ£zøu AvP›¨£vÀ ©mk÷© PÁÚ® ö\¾zxQÓx.  

(B) It address the ethical, environmental and social implications of 
marketing activities 

 Cx \¢øu¨£kzuÀ |hÁiUøPPÎß ö|Ô•øÓ _ØÖa`ÇÀ ©ØÖ® 
\‰P uõUP[PøÍ {Áºzv ö\´QÓx   

(C) If ignores customer satisfaction in favour of production 
efficiency. 

 Cx EØ£zv ö\¯ÀvÓÝUS BuμÁõP ÁõiUøP¯õÍº v¸¨vø¯¨ 
¦ÓUPoUQÓx  

(D) If seeks to increase market share without concern for 
environment factors 

 _ØÖa`ÇÀ PõμoPøÍ¨ £ØÔ PÁø»¨£hõ©À \¢øu¨ £[øP 
AvP›UP •¯ÀQÓx    

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



   385-Business Administration 
  [Turn over 

39

66. According to modern marketing concepts customer satisfaction is
largely driven by. 

|ÃÚ \¢øu¨£kzuÀ P¸zxUPÎß£i, ÁõiUøP¯õÍº v¸¨v ö£¸®£õ¾® 
CÁØÓõÀ C¯UP¨£kQÓx. 

(i) the lowest price point available 
 QøhUP Ti¯ ªP SøÓ¢u Âø» 

(ii) offering a variety of products features 
 £À÷ÁÖ u¯õ›¨¦ A®\[PøÍ ÁÇ[SuÀ 

(iii) Delivering superior value 
 ]Ó¢u ©v¨ø£ ÁÇ[SuÀ 

(iv) Maximizing promotional campaigns 
 ÂÍ®£μ ¤μa\õμ[PøÍ AvP¨£kzxuÀ 

(A) (i) and (ii) only (B) (ii) only 

 (i) ©ØÖ® (ii) ©mk®  (ii) ©mk® 

(C) (iii) and (iv) only (D) (iii) only 
 (iii) ©ØÖ® (iv) ©mk®  (iii) ©mk® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

67. The term market originated from the Latin word –––––––––––, 
implying mercandise, or a place where business is conducted. 
\¢øu GßÓ ö\õÀ –––––––––––– GßÓ »zwß Áõºzøu, ÁoP¨ö£õ¸mPÒ 
AÀ»x ÁoP® |hzu¨£k® ChzøuU SÔUQÓx. 

(A) Mercantis (B) Mercanble 

 ö©ºPßiì  ö©ºPß¤Ò 

(C) Marcaply (D) Marcatus 
 ö©ºP¤øÍ  ö©ºPhì 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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68. Independent individuals or organisations that directly help in the
free flow of goods and service between marketing organisation and
its markets are called  
\¢øu¨£kzuÀ Aø©¨¦US® Auß \¢øuUS® Cøh°À ö£õ¸mPÒ ©ØÖ® 
÷\øÁPÎß uøh¯ØÓ KmhzvØS ÷|μi¯õP EuÄ® _¯õwÚ uÛ|£ºPÒ 
AÀ»x {ÖÁÚ[PÒ –––––––––––– GßÖ AøÇUP¨£kQßÓÚ. 

(A) Marketing Intermediaries  
 \¢øu¨£kzxuÀ CøhzuμPºPÒ 

(B) Potential customers 

 \õzv¯©õÚ ÁõiUøP¯õÍºPÒ   

(C) Competitors  
 ÷£õmi¯õÍºPÒ 

(D) Suppliers 
 ö£õ¸mPÒ ÁÇ[S£Áº   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

69. –––––––––––– Stands for the form, features and structure and the
added benefits or value increase from form change. 
–––––––––––– Gß£x £iÁ A®\[PÒ ©ØÖ® £iÁ ©õØÓzuõÀ HØ£k® 
TkuÀ |ßø©PÒ AÀ»x ©v¨¦ AvP›¨ø£U SÔUQÓx. 

(A) Morphology (B) Psychology 

 E¸ÁÂ¯À  EÍÂ¯À 

(C) Physiology (D) Sociology 
 Eh¼¯À  \‰PÂ¯À 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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70. The American marketing association’s defined the term market as
include the functions of  
Aö©›UPõÂß \¢øu°À PÇP® \¢øuø¯ £oPøÍ \õº¢x GÆÁõÖ 
Áøμ¯øÓ ö\´QÓx?  

(A) Producer and distributor function   
 EØ£zv¯õÍº ©ØÖ® £Qº¢uÎ¨£Áº ö\¯À 

(B) Buyer and seller function 

 Áõ[S£Áº ©ØÖ® ÂØ£Áº ö\¯À   

(C) Producer and supplier function  
 EØ£zv¯õÍº ©ØÖ® AÎ¨£Áº ö\¯À 

(D) Seller and producer function 
 ÂØ£Áº ©ØÖ® EØ£zv¯õÍº ö\¯À   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

71. Marketing is a part of economics derived by 
\¢øu¨£kzxuÀ Gß£x ö£õ¸Íõuõμzvß J¸ £Sv GßÓ P¸zøu 
öÁÎ¨£kzv¯x 

(A) American Marketing Association   
 Aö©›UP \¢øu¨£kzxuÀ Aø©¨¦ 

(B) J.F. Pyle 

 ÷á.G¨. ø£À   

(C) Paul Mazur  
 £õÀ ©`º 

(D) Philip Kotler 
 ¤Î¨ ÷Põm»º   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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72. Marketing helps in increases the 
\¢øu°¯»õÀ AvP›¨£x –––––––––––– Á¸Áõ´ 

(A) Nations Income (B) Producers Income  
 |õmiß Á¸Áõ´  EØ£zv¯õÍº Á¸Áõ´ 

(C) Suppliers Income (D) Distributors Income 
 ÁÇ[S£Á›ß Á¸Áõ´  £Qº¢uÎ¨£Á›ß Á¸Áõ´ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

73. The study of marketing within the context of entire economic system
with special emphasis on its aggregate performance is known as  
Auß ö©õzu ö\¯ÀvÓÝUS ]Ó¨¦ •UQ¯zxÁ® öPõkzx •Ê 
ö£õ¸Íõuõμ Aø©¨¤ß `Ç¼À \¢øu¨£kzuÀ £ØÔ¯ B´Ä GÚ 
AøÇUP¨£kÁx 

(A) Remarketing (B) Macro marketing  
 ©Ö \¢øu¨£kzxuÀ  ÷©U÷μõ ©õºUöPmi[ 

(C) Over marketing (D) Counter marketing 
 \¢øu¨£kzxuø» AvP¨£kzuÀ  Gvº \¢øu¨£kzuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



   385-Business Administration 
  [Turn over 

43

74. Arranging choronological order event type? 
Põ»Â¯À \©ß£õkPÒ £i AkUQ ÁøμP. 

(A) Complex features  
 ]UP»õÚ A®\® 

(B) High price 

 Awu Âø»   

(C) High perceived risk    
 AvP¨£i¯õÚ ›ìU 

(D) Large difference between alternatives 
 ö£›¯ AÍÂ»õÚ Âzv¯õ\[PÒ   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

75. The selling concepts starts with the seller and its focus is on  
ÂØ£øÚU P¸zx ÂØ£øÚ¯õÍ›hª¸¢x öuõh[SQÓx ©ØÖ® Auß 
PÁÚ® 

(A) Seller  
 ÂØ£øÚ¯õÍº 

(B) Existing products 

 HØPÚ÷Á C¸US® u¯õ›¨¦PÎÀ EÒÍx   

(C) Company  
 {ÖÁÚ® 

(D) Customer 
 ÁõiUøP¯õÍº   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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76. One of the following is the component of macro environment 
¤ßÁ¸® JßÖ ÷©U÷μõ `Ç¼ß TÖ BS® 

(A) Suppliers  
 ÁÇ[S£Áº 

(B) Market intermediaries  
 \¢øu CøhzuμPºPÒ   

(C) Political and legal forces  
 Aμ]¯À ©ØÖ® \mh \UvPÒ 

(D) Marketing firm 
 \¢øu¨£kzuÀ {ÖÁÚ®   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

77. It deals with the practice of promoting and presentation of a product
or brand within a retail setting.  
Cx J¸ ]À»øÓ ÂØ£øÚ Aø©¨¤ØSÒ J¸ u¯õ›¨¦ AÀ»x ¤μõsøh 
ÂÍ®£μ¨£kzv ÁÇ[SÁøuU øP¯õÒQÓx.  

(A) Merchandising (B) Marketing  
 ÁºzuP®  \¢øu¨£kzxuÀ 

(C) Selling (D) Advertising 
 ÂØ£øÚ  ÂÍ®£μ® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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78. Agriculture (Grading and Marketing) Act 1937, provides –––––––––
to the product. 
÷ÁÍõs (uμ¨£kzxuÀ ©ØÖ® \¢øu¨£kzxuÀ) \mh® 1937 Gß£uõÚx 
–––––––––––– ö£õ¸ÒPÐUS ÁÇ[SQÓx 

(A) ISI (B) AGMARK 

 I.Gì.I  AU©õºU 

(C) Maximum Retail Price (D) Consumer protection 
 AvP¨£m\ ]À»øÓ Âø»  ~Pº÷Áõº £õxPõ¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

79. Which one of the following is not an advantage of Direct marketing?
¤ßÁ¸ÁÚÁØÔÀ Gx ÷|μi \¢øu¨£kzu¼ß |ßø© AÀ»? 

(A) Well defined Target customers 
 |ßS Áøμ¯ÖUP¨£mh C»US ÁõiUøP¯õÍºPÒ  

(B) Direct reduction 

 ÷|μi SøÓ¨¦   

(C) Immediate impact 
 EhÚi uõUP® 

(D) Negative perception 
 Gvº©øÓ P¸zx   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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80. __________ marketing broadly defined as sharing of information
about product between a consumer and members of their social
network. 
––––––––––––, Â¯õ£õμzøu £μ¢u ÁøP°À ÂÁ›UQßÓx, Cx J¸ 
ö£õ¸øÍ¨ £ØÔ¯ uPÁø» J¸ ÁõiUøP¯õÍº ©ØÖ® AÁ›ß \‰P 
Áø»¨¤ßÚ¼ß EÖ¨¤ÚºPÐUS Cøh°À £Qº¢x öPõÒQÓx. 

(A) Word of mouth  
 ÁõiUøP¯õÍº Áõ´ö©õÈ Â¯õ£õμ® 

(B) Viral marketing 

 Á¯μÀ Â¯õ£õμ®   

(C) Content marketing  
 EÒÍhUP Â¯õ£õμ® 

(D) Influencer marketing 
 FhPÂ¯»õÍº Â¯õ£õμ®   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

81. Which commission receives thousands of complaints each year about
fradulent investment scams or phony charities?  
÷©õ\i¯õÚ •u½mk ÷©õ\iPÒ ©ØÖ® ÷£õ¼¯õÚ öuõsk {ÖÁÚ[PÒ 
SÔzx JÆöÁõ¸ Bsk® B°μUPnUPõÚ ¦PõºPøÍ G¢u Bøn¯® 
ö£ÖQÓx. 

(A) Federal trade commission  
 Tmhõm] ÁºzuP Bøn¯® 

(B) Federal Reserve 

 Tmhõm] ›\ºÆ   

(C) Securities and Exchange Commission  
 £zvμ[PÒ ©ØÖ® £›ÁºzuøÚ Bøn¯® 

(D) Consumer financial protection Bureau 
 ~Pº÷Áõº {v £õxPõ¨¦ £o¯P®   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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82. The political use of viral marketing can be viewed form three 
perspectives. 
øÁμÀ ©õºUöPmi[Qß Aμ]¯À £¯ß£õmøh ‰ßÖ £õºøÁPÎ¼¸¢x 
£õºøÁ°h»õ®. 

(i) Politicians using viral marketing during electoral campaigns 
 ÷uºuÀ ¤μa\õμ[PÎÀ Aμ]¯À |£ºPÒ øÁμÀ ©õºUöPmi[øP 

£¯ß£kzxÁx 

(ii) Civic organisations or grassroots groups using viral marketing 
to promote policies or causes  

 |õP›P Aø©¨¦PÒ AÀ»x Ai¨£øh°»õÚ SÊUPÒ, öPõÒøPPÒ 
AÀ»x Põμn[PøÍ ¤μa\õμ® ö\´¯ øÁμÀ ©õºUöPmi[øP 
£¯ß£kzxÁx 

(iii) User generated content that has “gone viral” with implicit or 
explicit intent to influence politics 

 Aμ]¯¼À ö\ÀÁõUS ö\¾zx® ©øÓ•P©õÚ AÀ»x 
öÁÎ¨£øh¯õÚ ÷|õUPzxhß ‘‘øÁμ»õP¨’’ £μÂ²ÒÍ £¯Úº 
E¸ÁõUQ¯ EÒÍhUP® 

(iv) Corporations using viral marketing to promote their products 
during political campaigns 

 Aμ]¯À ¤μa\õμ[PÎÀ {ÖÁÚ[PÒ u[PÐøh¯ ö£õ¸mPøÍ 
¤μa\õμ® ö\´¯ øÁμÀ ©õºUöPmi[øP £¯ß£kzxÁx 

(A) (i), (ii) are correct (B) (i), (ii), (iii) are correct 

 (i), (ii) \›¯õÚøÁ  (i), (ii), (iii) \›¯õÚøÁ 

(C) (ii), (iii), (iv) are correct (D) (i), (iii), (iv) are correct 
 (ii), (iii), (iv) \›¯õÚøÁ  (i), (iii), (iv) \›¯õÚøÁ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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83. Which year the Consumer Protection Act have been enacted? 
~Pº÷Áõº £õxPõ¨¦ \mh® G¢u Bsk C¯ØÓ¨£mhx 

(A) 1986 (B) 1985 

(C) 1984 (D) 1980 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

84. National Food Security Act was implemented in 
÷u]¯ EnÄ £õxPõ¨¦ \mh® C¢u Á¸hzvÀ A©À£kzu¨£mhx 

(A) 2015 (B) 2020 

(C) 2018 (D) 1986 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

85. eBay and Amazon.com belonging to ____________ segment 
D÷£ ©ØÖ® A÷©\õß.Põ® Cuß ÁøPø¯a \õº¢ux BS®. 

(A) B2Bs (Business to Business)  
 ÁoPzvØS®&ÁoPzvØS® B2Bs 

(B) B2Cs (Business to Customer) 

 ÁoPzvØS® & ÁõiUøP¯õÍ¸US® B2Cs 

(C) C2Bs (Customer to Business)  
 ÁõiUøP¯õÍ¸US® & ÁoUPzvØS® C2Bs 

(D) C2Cs (Customer to Customer) 
 ÁõiUøP¯õÍ¸US® & ÁõiUøP¯õÍ¸US® C2Cs 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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86. A government intervention can significantly impact marketing
strategies by enforcing product safety standards is   
J¸ Aμ\õ[Pzvß uø»±k u¯õ›¨¦ £õxPõ¨¦ uμ[PøÍa 
ö\¯À£kzxÁuß ‰»® \¢øu¨£kzuÀ EzvPøÍ Po\©õP £õvUP»õ® 

(A) Consumer protection laws (B) Trade tariffs 

 ~Pº÷Áõº £õxPõ¨¦ \mh[PÒ  ÁºzuP Pmhn[PÒ 

(C) Subsidy programs (D) Public relations campaign 
 ©õÛ¯ vmh[PÒ  ©UPÒ öuõhº¦ ¤μa\õμ® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

87. Is an example of green marketing 
____________ £_ø© \¢øu¨£kzxu¾US J¸ GkzxUPõmk 

(A) Using Bio degradable packaging  
 ©US® ußø© öPõsh ÷£U÷Pâ[ £¯ß£kzxuÀ 

(B) Offering seasonal discounts  
 £¸ÁPõ» uÒÐ£iPÒ 

(C) Launching a new product line 
 J¸ ¦v¯ u¯õ›¨¦ Á›ø\ø¯z öuõh[SÁx 

(D) Expanding global markets 
 E»P»õÂ¯ \¢øuPøÍ Â›Ä£kzxuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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88. The device which brings together many catalogue companies to
create a new searchable database of products for buyers   
Áõ[S£ÁºPÐUS¨ ¦v¯ ÷uhUTi¯ u¯õ›¨¦PÎß uμÄzuÍzøu 
E¸ÁõUP £» £mi¯À {ÖÁÚ[PøÍ JßÔønUS® \õuÚ® 

(A) Community building (B) ERP 

 \‰Pzøu ÁiÁø©¨£x  {ÖÁÚ ÁÍ vmhªhÀ 

(C) e-catalogue (D) Cataloger aggregator  
 ªß £mi¯À  £mi¯À öuõS¨£õß 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

89. The primary objective of direct marketing is 
÷|μi \¢øu¨£kzu¼ß •ußø© ÷|õUP® 

(A) Increase the sales  
 ÂØ£øÚ AvP›¨¦ 

(B) Increase the market share 

 \¢øu £[S AvP›¨¦   

(C) Brand positioning  
 ¤μõsm {ø»¨£kzuÀ 

(D) Consumer’s experience with the product 
 ö£õ¸Ò Ehß ~Pº÷Áõ›ß AÝ£Á®   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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90. The four ‘R’ of Green marketing 
£_ø©a \¢øu¨£kzu¼ß |õßS ‘R’ PÒ 

(i) Reduce, recycle 
 SøÓzuÀ ©ØÖ® ©Ö _ÇØ] ö\´uÀ 

(ii) Recycle, resell 
 ©Ö _ÇØ] ö\´uÀ ©ØÖ® ©ÖÂØ£øÚ ö\´uÀ 

(iii) Reuse, recover 
 ©Ö£¯ß£õk ©ØÖ® «mSuÀ 

(iv) Recreate, recover 
 «sk® E¸ÁõUSuÀ, «mSuÀ 

(A) (i) and (ii) (B) (ii) and (iii) 

 (i) ©ØÖ® (ii)  (ii) ©ØÖ® (iii) 

(C) (i) and (iv) (D) (i) and (iii) 
 (i) ©ØÖ® (iv)  (i) ©ØÖ® (iii) 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

91. Calling customers to maintain and nurture key account
relationships is 
•UQ¯ PnUS EÓÄPøÍ¨ £μõ©›UPÄ® ÁÍºUPÄ® ÁõiUøP¯õÍºPøÍ 
AøÇ¨£x 

(A) Tele coverage (B) Tele sales 

 öh¼PÁ÷μä  öh¼÷\Àì 

(C) Tele prospecting (D) Tele marketing 
 öh¼¨μõìö£Ui[  öh¼ ©õºUöPmi[ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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92. The element which is critical for measuring the success of an event
marketing campaign is  
{PÌÄ \¢øu¨£kzuÀ ¤μa\õμzvß öÁØÔø¯ AÍÂkÁuØS •UQ¯©õÚ 
J¸ EÖ¨¦ 

(A) Media impressions (B) Venue location 

 FhPU P¸zxUPÒ  Ch® 

(C) Event duration (D) Catering option 
 {PÌÂß Põ»®  EnÄ ÁÇ[PÀ Â¸¨£® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

93. A ____________ is a subset of a data warehouse in which a 
summarized or highly focussed portion of the organisation’s Data is
placed in a separate database for a specific population of users.  
J¸ ____________ Gß£x J¸ uμÄ Qh[Qß xønU SÊ BS®, CvÀ 
{ÖÁÚzvß uμÂß _¸UP¨£mh AÀ»x AvP PÁÚ® ö\¾zu¨£mh 
£¯ÚºPÐUPõÚ uÛ uμÄzuÍzvÀ øÁUP¨£kQÓx. 

(A) Data mart (B) OLAP 

 ÷hmhõ©õºm  OLAP 

(C) Data mining (D) Warehouse 
 ÷hmhõ ø©Û[  ÷ÁºíÄì 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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94. A set of computers connected and stationed at one spot area make a
J¸ ChzvÀ CønUP¨£mh ©ØÖ® {ø» {Özu¨£mh PoÛPÎß
öuõS¨¦ 

(A) LAN (B) WAN 

 LAN  WAN 

(C) Internet (D) Intranet 
 Cßhºö|m  Cßmμõö|m 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

95. Secondary data should not be accepted at their ____________ value 
said by prof. Bowley. 
¤μ£\º ö£Í¼°ß TØÖ¨£i Cμshõ® Pmh uμÄ Auß ____________
©v¨¤À HØÖUöPõÒÍUThõx 

(A) Face (B) Nominal 

 •P  ö£¯ºa] 

(C) True (D) Absolute 
 Esø©  •Êø©¯õÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

96. The main purpose of market research is to know about the
consumers and ____________ of its products of services. 
\¢øu Bμõ´a]°ß •UQ¯ ÷|õUP® ~Pº÷Áõº ©ØÖ® ____________ Auß 
ö£õ¸mPÒ AÀ»x ÷\øÁPÎß ÂÁμ® £ØÔ AÔÁx. 

(A) Agents (B) Markets 

 •PÁºPÒ  \¢øuPÒ 

(C) Retailers (D) Distributors 
 ]À»øÓ ÂØ£øÚ¯õÍºPÒ  Â{÷¯õPìuºPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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97. Arrange the steps of promotional decisions in chronological order 
ÂØ£øÚ ö£¸UPzvØPõÚ £iPøÍ Põ»Á›ø\¨£i Á›ø\¨£kzxP: 

(1) Patterning the promotion mix 
 P»øÁ¯õÚ ÂØ£øÚ ö£¸UPzøu ÁiÁø©zuÀ 

(2) Setting of clear objectives 
 öuÎÁõÚ ÷|õUP[PøÍ Aø©zuÀ 

(3) Knowing about the market 
 \¢øuø¯¨ £ØÔ AÔ¢x öPõÒÁx 

(4) Appealing to its nature and timing 
 Auß C¯À¦ ©ØÖ® ÷|μzvØS HØ£ •øÓ°kuÀ  

(5) Determining promotion budget 
 ÂÍ®£μ £möámøh wº©õÛzuÀ 

(A) 2, 3, 4, 5, 1 (B) 2, 5, 3, 4, 1 

(C) 5, 2, 3, 4, 1 (D) 1, 2, 3, 4, 5 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

98. When the population is heterogeneous or of different segments or
strata with respect to the variable or characteristics under study
then it is __________. 
©UPÒ öuõøP £ß•Pzußø© öPõshuõP AÀ»x B´Ä ö\´¯¨£k® 
©õÔ AÀ»x £s¦PøÍ¨ ö£õÖzx öÁÆ÷ÁÖ ¤›ÄPÒ AÀ»x 
AkUSPøÍU öPõsi¸US® ÷£õx, Ax ____________ BS® 

(A) Stratified sampling (B) Cluster sampling 

 ¤›ÁõUP ©õv›z ÷uºÄ  ]Ô¯ SÊUPøÍ ©õv›z ÷uºÄ

(C) Random sampling (D) Convenience sampling 
 ^μØÓ ©õv›z ÷uºÄ  Á\v÷PØÓÁõÖ ©õv›z ÷uºÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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99. Markets buy goods and services to resell at a profit is known as  
\¢øuPÎÀ ö£õ¸mPøÍ ©ØÖ® ÷\øÁPøÍ »õ£zvØS ©ÖÂØ£øÚ 
ö\´ÁuØPõP Áõ[SÁx ________ GßÖ AøÇUP¨£kQÓx. 

(A) Reseller markets (B) Business markets 

 ©ÖÂØ£øÚ¯õÍº \¢øuPÒ  ÁoP \¢øuPÒ 

(C) International markets (D) Government markets 
 \ºÁ÷u\ \¢øuPÒ  Aμ\õ[P \¢øuPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

100. Newsletter Catalogues and invitations to organisation, sponsored
events are mostly associated with which marketing mix activity?  
ö\´v ©hÀPÒ £mi¯ÀPÒ ©ØÖ® {ÖÁÚzuõÀ ÁÇ[P¨£k® 
{PÌÄPÐUPõÚ AøÇ¨¦PÒ BQ¯øÁ G¢u \¢øu¨£kzuÀ 
ö\¯À£õkPÐhß ªPÄ® ö|¸UP©õP öuõhº¦øh¯øÁ? 

(A) Pricing (B) Promotion  
 Âø» {ºn¯®  ÂÍ®£μ® 

(C) Distribution  (D) Product  
 Â{÷¯õP®  u¯õ›¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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101. The chairman of Uniliver States that the world is just one big 
market. He feels anyone not taking this stance is systematically
passing up profitable business. His approach most closely
resembles?   
E»P® J¸ ö£›¯ \¢øu ©mk÷© GßÖ ³Û½Á›ß uø»Áº TÖQÓõº. C¢u 
{ø»¨£õmøh GkUPõu GÁ¸® »õ£Pμ©õÚ ÁoPzøu •øÓ¯õPU Ph¢x 
ö\ÀÁuõP AÁº P¸xQÓõº. AÁμx AqS•øÓ ªPÄ® Jzv¸UQÓx?  

(A) exporting   
 HØÖ©v  

(B) global marketing 
 E»PÍõÂ¯ \¢øu 

(C) export marketing   
 HØÖ©v \¢øu   

(D) full sale international marketing 
 •Êø©¯õÚ E»P \¢øu ÂØ£øÚ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

102. A type of strategy involves offering different products to different
market segment  
J¸ ÁøP Ezv öÁÆ÷ÁÖ \¢øu¨ ¤›ÄPÐUS öÁÆ÷ÁÖ u¯õ›¨¦PøÍ 
ÁÇ[SÁøu EÒÍhUQ¯x 

(A) Differentiated strategy   
 ÷ÁÖ£mh Ezv 

(B) Concentrated strategy 

 SÂUP¨£mh Ezv   

(C) Cost leadership strategy  
 ö\»Ä uø»ø© Ezv  

(D) Product development strategy 
 u¯õ›¨¦ ÷©®£õmk Ezv 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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103. The strategy that focus on targeting a specific segment of the
market is –––––––––––  
\¢øu°ß J¸ SÔ¨¤mh ¤›øÁ SÔøÁ¨£vÀ C¢u ‰÷»õ£õ¯® PÁÚ® 
ö\¾zxQÓx 

(A) undifferentiated strategy (B) differentiated strategy 

 ÷ÁÖ£kzu¨£hõu Ezv  ÷ÁÖ£mh ‰÷»õ£õ¯® 

(C) niche strategy (D) mass marketing strategy 
 •UQ¯ ‰÷»õ£õ¯®  ÷£μÍÄ \¢øu¨£kzuÀ Ezv 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

104. _______ pricing objectives do not taken into account competitive 
prices and consumers perceptions of price. 
________ Âø» {ºn¯ ÷|õUP[PÒ ÷£õmi Âø»PøÍ PnUQÀ 
GkzxUöPõÒÍõx ©ØÖ® Âø» £ØÔ¯ ~Pº÷Áõ›ß EnºÄPÒ. 

(A) Money (B) Customers  
 £n®  ÁõiUøP¯õÍº 

(C) Return on Investment  (D) Sales  
 •u½miß «uõÚ Á¸Áõ´  ÂØ£øÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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105. Some firms price their product very oddly like 499.99 or 999.99. This
type of pricing strategy is referred to as  
]» {ÖÁÚ[PÒ u[PÒ u¯õ›¨¦PøÍ 499.99 AÀ»x 999.99 ÷£õßÓ 
Â]zvμ©õÚ Âø»°À ÂØQßÓÚº. C¢u ÁøP Âø» {ºn¯® CÆÁõÖ 
SÔ¨¤h¨£kQÓx 

(A) Psychological pricing   

 EÍÂ¯À Âø» {ºn¯®   

(B) Sealed bid pricing 
 •zvøμ°h¨£mh H» Âø» {ºn¯® 

(C) Different pricing  
 öÁÆ÷ÁÖ Âø»  

(D) Competitive pricing 
 ÷£õmi Âø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

106. _______ focus on what a company wants to achieve through 
establishing prices.  
________ Âø»PøÍ {ÖÄÁuß ‰»® J¸ {ÖÁÚ® Gøu Aøh¯ 
Â¸®¦QÓx Gß£vÀ PÁÚ® ö\¾zxQÓx. 

(A) Transaction objective  (B) Target objective  
 £›ÁºzuøÚ ÷|õUP®  C»US ÷|õUP® 

(C) Demarketing  (D) Pricing objectives 
 ÂØ£øÚ SøÓ¨¦  Âø» {ºn¯ ÷|õUP® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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107. Match the following : 
ö£õ¸zxP : 
(a) Trade discounts 1. It is a concession / deduction given 
    to consumer for remitting bill in a 
    specified time period   
 ÁºzuP uÒÐ£i   SÔ¨¤mh Põ»zvØSÒ Pmhnzøu 
    ö\¾zxÁuØPõP ~Pº÷Áõ¸US   
    ÁÇ[P¨£k® \¾øP/SøÓ¨¦ 
(b) Quantity discounts 2. Discounts allowed in form of 
    deductions from the list price 
 AÍÄ uÒÐ£i  £mi¯¼h¨£mh Âø»°¼¸¢x   
    PÈÄPÍõP AÝ©vUP¨£k®   
    uÒÐ£iPÒ 
(c) Cash discount 3. Discounts allowed on purchases 
    during slack season 
 öμõUP uÒÐ£i  ©¢u©õÚ Põ»zvÀ Áõ[SuÀPÐUS 
    AÝ©vUP¨£k® uÒÐ£iPÒ 
(d) Seasonal discount 4. It is allowed to encourage a buyer 
    to purchase in bulk 
 £¸ÁPõ» uÒÐ£i   ö©õzu©õP Áõ[SÁuØS Áõ[S£Áøμ 
     FUSÂUP AÝ©vUP¨£kQÓx 

 (a) (b) (c) (d) 
(A) 1 2 3 4    
(B) 2 4 1 3     
(C) 2 1 4 3    
(D) 4 3 2 1    
(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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108. The pricing method generally followed by the retailers than 
wholesalers is  
ö©õzu ÂØ£øÚ¯õÍºPøÍ öuõhº¢x ]À»øÓ Â¯õ£õ›PÍõÀ ö£õxÁõP 
¤ß£ØÓ¨£k® Âø» {ºn¯ •øÓ  

(A) Dual pricing  (B) Penetration pricing 

 Cμmøh Âø» {ºn¯®  Fk¸ÁÀ Âø» {ºn¯® 

(C) Price lining  (D) Competitive pricing 
 Âø» Á›ø\  ÷£õmi Âø» {ºn¯® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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109. Match the types of consumer goods : 
~Pº÷Áõº ö£õ¸mPÎß ÁøPPøÍ ö£õ¸zxP : 
(a) Convenience goods 1. Unique items that consumers 
    make a special effort to buy due to 
    their special characteristics    
 Á\v¨ ö£õ¸mPÒ   ]Ó¨¦ £s¦PÒ Põμn©õP ~Pº÷Áõº 
    Áõ[SÁuØS ]Ó¨¦ •¯Ø] ö\´²®  
    uÛzxÁ©õÚ ö£õ¸mPÒ 
(b) Shopping Goods 2. Items that consumers purchase  
    frequently with minimal effort 
 Áõ[S® ö£õ¸mPÒ   ~Pº÷Áõº SøÓ¢u •¯Ø]²hß 
    AiUPi Áõ[S® ö£õ¸mPÒ 
(c) Speciality Goods 3. Items that consumers compare 
    carefully before purchasing for  
    quality, price and style 
 uÛa ]Ó¨¦¨ ö£õ¸mPÒ   uμ®, Âø» ©ØÖ® £õo   
    BQ¯ÁØÖUPõP ~Pº÷Áõº  
    Áõ[SÁuØS •ß PÁÚ©õP J¨¤k®  
    ö£õ¸mPÒ 

 (a) (b) (c)  

(A) 2 3 1     
(B) 1 2 3      
(C) 3 1 2     
(D) 2 1 3     
(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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110. Arrange the patterns in Ascending order according to D.F. Abell 
putforth the target market selection  
iGL¨ Aö£À •ßøÁzu C»US \¢øu ÷uºÂß £i, ¤ßÁ¸® •øÓPøÍ 
HÖÁ›ø\°À JÊ[S£kzxP : 

(a) Single segment concentration 
 JØøÓ ¤›øÁ ÷|õUSuÀ 

(b) Market specialisation  
 \¢øu°ß ]Ó¨¦PÒ Ai¨£øh°À 

(c) Full market coverage 
 •Ê \¢øu PÁ÷μä 

(d) Selective segment specialization 
 SÔ¨¤mh Â¯õ£õμ ¤›Ä ÷uº¢öukzuÀ 

(e) Product specialisation  
 u¯õ›¨¤ß Ai¨£øh°À  

(A) (a), (b), (c), (d), (e) (B) (a), (d), (e), (b), (c) 

(C) (a), (b), (d), (c), (e) (D) (a), (e), (d), (b), (c) 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

111. _______ is an objective assessment of an individual’s performance
against well defined benchmarks.  
________ Gß£x |ßS Áøμ¯ÖUP¨£mh Áøμ¯øÓPÐUS GvμõP J¸ 
uÛ|£›ß ö\¯ÀvÓøÚ¨ £ØÔ¯ J¸ ¦Ó {ø» ©v¨¥hõS®.  

(A) Performance standards  (B) Performance appraisal  
 ö\¯ÀvÓß uμ {ø»PÒ  ö\¯ÀvÓß ©v¨¥k 

(C) Job analysis  (D) Job rotation  
 ÷Áø» £S¨£õ´Ä   ÷Áø» _ÇØ] 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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112. _______ offer competitive advantage to a firm by removing
performance deficiencies, making employees stay long : minimising 
accidents, scrap and damage and meeting future employee needs.  
________ ö\¯ÀvÓß SøÓ£õmøh }UQ, FÈ¯ºPøÍ }sh Põ»® u[P 
øÁ¨£uß ‰»® : Â£zxPÒ ©ØÖ® ÷\u[PøÍU SøÓzuÀ ©ØÖ® GvºPõ» 
FÈ¯ºPøÍ \¢v¨£uß ‰»® J¸ {ÖÁÚzvØS ÷£õmi |ßø©ø¯ 
ÁÇ[SuÀ. 

(A) Profitability and Positive attitudes   
 »õ£® ©ØÖ® ÷|º©øÓ¯õÚ AqS•øÓPÒ 

(B) Mergers and acquisitions  
 Cøn¨¦PÒ ©ØÖ® øP¯P¨£kzxuÀPÒ 

(C) Training and development   
 £°Ø] ©ØÖ® ÷©®£õk  

(D) Problem solving and creativity  
 ]UPÀ wºUS® ©ØÖ® £øh¨£õØÓÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

113. _______ is a key challenge in Aligning HR strategy with business
strategy.    
HR μs©Â¯À ©ØÖ® ÁoP μs©Â¯À BQ¯ÁØøÓ Jzvø\UP •UQ¯ 
\ÁõÀPÒ GøÁ? 

(A) Lack of HR professionals   

 HR {¦nºPÎß SøÓ£õk  

(B) Integrating HR analytics with business outcomes  
 HR £S¨£õ´ÄPøÍ ÁoP •iÄPÐhß J¸[QønzuÀ 

(C) Ignoring external market conditions    
 öÁÎ|õmk \¢øu {ø»PøÍ ¦ÓUPozuÀ  

(D) Focusing solely in short term goals  
 SÖQ¯ Põ» ÷|õUP[PøÍ ©mk® PÁÛzuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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114. A social factor that influences HRM 
HRM «x uõUP® ö\¾zx® J¸ \‰P Põμo 

(A) Legal regulations   

 \mh JÊ[S •øÓ  

(B) Employee turnover  
 FÈ¯º ©õØÓ® 

(C) Attitudes toward work life balance   
 ÷Áø» ÁõÌUøP \©{ø» öuõhº£õÚ £õºøÁPÒ    

(D) Inflation rates  
 £nÃUP® ÂQu®  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

115. _______ HR practices is most impacted by globalization.  
©ÛuÁÍ |øh•øÓPÒ E»P©¯©õUP»õÀ ______________ ªPÄ® 
£õvUP¨£kQßÓÚ. 

(A) Employee Remuneration  (B) Recruitment  
 £o¯õÍº Fv¯®  ÷\ºzuÀ 

(C) Training (D) All of the above  
 £°Ø]  ÷©÷» EÒÍ AøÚzx® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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116. __________ is identify as a significant HR challenges in change
management 
©õØÓ® ÷©»õsø©°ß •UQ¯©õÚ HR \ÁõÀ __________  

(A) minimizing training cost  

 £°Ø] ö\»ÄPøÍ SøÓzuÀ  

(B) overcoming resistance to change among employees 
 FÈ¯ºPÎß ©õØÓzvØS GvμõÚ Gvº¨¦PøÍ \©õÎzuÀ 
(C) reducing the focus on employee development  
 FÈ¯º ÷©®£õmk «x PÁÚ® SøÓzuÀ  

(D) ignoring technological advancement  
 öuõÈÀ~m£ •ß÷ÚØÓ[PøÍ ¦ÓUPozuÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

117. Comparison of actual attained with goals agree upon 
J¨¦U öPõÒÍ¨£mh C»USPÐhß Esø©¯õÚ Aøh¯¨£mhøu 
J¨¤kuÀ 

(A) Assessment centres  (B) Peer appraisal 

 ©v¨¥mk ø©¯[PÒ  \P ©v¨¥k 

(C) MBO (D) 360 degree appraisal  
 G®.¤.K  360 iQ› ©v¨¥k 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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118. Job analysis is to process of  
÷Áø» £S¨£õ´Ä Gß£x  

(A) studying in detail the operations and responsibilities involved 
in a job  

 J¸ ÷Áø»°À Dk£k® ö\¯À£õkPÒ ©ØÖ® ö£õÖ¨¦PøÍ Â›ÁõP 
B´Ä ö\´uÀ   

(B) process of estimating the present and future manpower 
requirements  

 uØ÷£õøu¯ ©ØÖ® GvºPõ» ©ÛuÁÍ ÷uøÁPøÍ ©v¨¤kÁuØPõÚ 
ö\¯À•øÓ  

(C) process of improving the knowledge skills of an employee  
 J¸ £o¯õÍ›ß AÔÄ vÓßPøÍ ÷©®£kzxÁuØPõÚ ö\¯À•øÓ  

(D) process of reconciling the goals of the organisation  
 {ÖÁÚzvß C»USPøÍ Jzvø\US® ö\¯À•øÓ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

119. Which type of validity is most important for HR professionals? 
HR {¦nºPÐUS G¢u ÁøP¯õÚ ö\À½k ußø© ªPÄ® •UQ¯©õÚx? 

(A) Construct validity (B) Predictive validity 

 Pmk©õÚa ö\À½k  •ßPo¨¦a ö\À½k 

(C) Content validity (D) Face validity 
 Emö£õ¸Ò ö\À½k  •P¨¦a ö\À½k 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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120. What outputs does worker-oriented job analysis typically produce? 
öuõÈ»õÍºPøÍ \õº¢u ÷Áø» £S¨£õ´Ä ö£õxÁõP GßÚ ÂøÍÄPøÍ 
E¸ÁõUSQÓx? 

(A) Measures person-organisation fit  

 |£º&Aø©¨¦ ö£õ¸zuzøu AÍÂkQÓx   

(B) Job tasks and elements   
 ÷Áø» £oPÒ ©ØÖ® TÖPÒ 

(C) Knowledge, skills, abilities and other attributes  
 AÔÄ, vÓßPÒ, BØÓÀ ©ØÖ® ¤Ó £s¦U TÖPÒ  

(D) Job description   
 ÷Áø» ÂÁμ®  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

121. ODRS is  
ODRS Gß£x __________  GÚ¨£k® 

(A) On-Duty Retirement Services  

(B) On-Demand Recruiting Services 

(C) On-Demand Reliction Services   

(D) On-Duty Recruiting Services  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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122. Human resource management function does not include 
©ÛuÁÍ ÷©»õsø© ö\¯À£õmiÀ Ah[Põux  

(i) Recruitment 
 Bm÷\º¨¦ 

(ii) Selection 
 ÷uºÄ 

(iii) Training 
 £°Ø] 

(iv) Cost control 
 ö\»Ä Pmk¨£õk  

(A) (i), (ii) only (B) (i), (iii) only 

 (i), (ii) ©mk®  (i), (iii) ©mk® 

(C) (i), (ii), (iii) only (D) (iv) only 
 (i), (ii), (iii) ©mk®  (iv) ©mk® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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123. Choose the right answer among type : 

ÁøP°¼¸¢x \›¯õÚ £vøÁz ÷uº¢öukUPÄ®. 
Which of the following statements are true overall organisational 
structure depends on?  
¤ßÁ¸® TØÖPÎÀ Gx Esø© Gß£x Jmk ö©õzu {ÖÁÚ Aø©¨¦ 
\õº¢xÒÍx? 

(i) Size of the firm 
 {ÖÁÚzvß AÍÄ 

(ii) Nature of business 
 Â¯õ£õμzvß ußø©  

(iii) Management philosophy 
 {ºÁõP uzxÁ®  

(iv) Global presence  
 E»PÍõÂ¯ C¸¨¦  

(A) (i) only (B) (i) and (ii) only 

 (i) ©mk®  (i) ©ØÖ® (ii) ©mk® 

(C) (i) and (iii) only (D) (i), (ii), (iii) and (iv) only 
 (i) ©ØÖ® (iii) ©mk®  (i) (ii), (iii) ©ØÖ® (iv) ©mk®

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



385-Business Administration 

 

70

124. The global mindset benefit HR managers in diverse workplaces is  
£ß•Pzußø© Áõ´¢u £o°h[PÎÀ ©ÛuÁÍ ÷©»õÍºPÐUS 
E»PÍõÂ¯ ©Ú{ø» GÆÁõÖ £¯ÚÎUQÓx?  

(A) No impact  

 G¢u uõUP•® CÀø»  

(B) Limited impact 
 SøÓÁõÚ uõUP®  

(C) Negligible impact  
 SÔ¨¤hzuUP uõUP®   

(D) Enhances understanding and collaboration  
 ¦›uÀ ©ØÖ® JzxøÇ¨ø£ ÷©®£kzxQÓx  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

125. What is an essential qualification for an HR Manager  
©ÛuÁÍ ÷©»õÍ¸US CßÔ¯ø©¯õu uSv GßÚ? 

(A) Bachelor’s degree in human resources  

 ©ÛuÁÍzvÀ CÍ[Pø» £mh®   

(B) Strong communication skills  
 Á¾ÁõÚ uPÁÀ öuõhº¦ vÓß 

(C) Project management experience   
 vmh ÷©»õsø© AÝ£Á®   

(D) Knowledge of labour laws  
 öuõÈ»õÍº \mh® £ØÔ¯ AÔÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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126. ––––––––––– provides guidance to management in relation to the
HR problems. 
©ÛuÁÍa ]UPÀPÒ öuõhº£õP {ºÁõPzvØS ÁÈPõmkuø» ÁÇ[SÁx

–––––––––––  

(A) HR Rules (B) HR Strategies  
 ©ÛuÁÍ ÂvPÒ   ©ÛuÁÍ EzvPÒ 

(C) HR Policies (D) HR Regulations  
 ©ÛuÁÍ öPõÒøPPÒ  ©ÛuÁÍ Âv•øÓPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

127. __________ is the study of activities regarding people working in an
organization.  
__________  Gß£x J¸ {ÖÁÚzvÀ £o¦›²® £o¯õÍºPÎß 
ö\¯À£õkPÒ £ØÔ¯ B´Ä BS®.  

(A) Human Resource Management  

 ©ÛuÁÍ ÷©»õsø©  

(B) Human Resource Research  
 ©ÛuÁÍ Bμõ´a] 
(C) Human Resource Development  
 ©ÛuÁÍ ÷©®£õk  

(D) Human Resource Analysis  
 ©ÛuÁÍ £S¨£õ´Ä 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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128. ‘‘Human Resource management is a process consisting of the
acquisition, development, motivation and maintenance of human
resources’’ defined by 
©ÛuÁÍ ÷©»õsø© Gß£x ©Ûu ÁÍ[PøÍ øP¯P¨£kzxuÀ, ÷©®£õk, 
FUP¨£kzuÀ ©ØÖ® £μõ©›zuÀ BQ¯ÁØøÓ EÒÍhUQ¯ J¸ ö\¯À•øÓ 
GÚ Áøμ¯ÖzuÁº  

(A) Stephen. P. Robbins (B) Wendell L. French  

 ìj£ß. P. μõ¤ßì  öÁshÀ L. ¨öμßa 

(C) Brech  (D) Flippo 
 ¥›a  ¨¼¨÷£õ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

129. ‘A whole consisting of inter-related, inter dependent and interacting
physiological, psychological, sociological and ethical components’’ are
called as 
‘‘Jmkö©õzu©õP Jß÷ÓõöhõßÖ öuõhº¦øh¯, JßÖUöPõßÖ \õº¢u 

©ØÖ® Fhõk® Eh¼¯À, EÍÂ¯À, \‰PÂ¯À ©ØÖ® ö|Ô•øÓ’’
TÖPøÍ EÒÍhUQ¯x __________  GÚ¨£k®. 

(A) Human Resources (B) Human Values 

 ©Ûu ÁÍ[PÒ   ©Ûu ©v¨¦PÒ 

(C) Human Powers  (D) Human Functions 
 ©Ûu \UvPÒ  ©Ûu ö\¯À£õkPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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130. Federal agency rule that ‘‘a minority selection rate less than
__________ of that for the group with the highest rate is evidence of
adverse impact’’. 
‘‘AvP£m\ ÂQuzvÀ EÒÍ A¢u SÊøÁ Âh __________ SøÓÁõÚ 
]Ö£õßø© ÷uºÄ ÂQu® £õuP©õÚ uõUPzvØPõÚ \õßÓõS® GßÖ 

Tmhõm] {ÖÁÚ® ÂvzxÒÍx’’ 

(A) 
5
4 th

 rule (B) 
80
20

 
th

 rule 

 
5
4

&Áx Âv  
80
20

 Áx Âv 

(C) 
90
10  th

 rule (D) 
50
50

 
th

 rule 

 
90
10

 Áx Âv  
50
50

 Áx Âv 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

131. An order that is followed at the time of entering the transaction in
journal  
––––––––––– Á›ø\ •øÓ £¯ß£kzv SÔ¨÷£miÀ £›ÁºzuøÚPøÍ 
EÒÎh¨£kQÓx. 

(A) Increasing (B) Decreasing  
 HÖ Á›ø\  CÓ[S Á›ø\ 

(C) Alphabetical  (D) Chronological  
 APμ Á›ø\  Põ» Á›ø\¨£i 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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132. In a triple column cash book, the discount column records 
__________  Á›ø\ •øÓ £¯ß£kzv SÔ¨÷£miÀ £›ÁºzuøÚPøÍ 
EÒÎh¨£kQÓx.  

(A) Trade discount (B) Cash discount 

 ÁºzuP uÒÐ£i  öμõUPz uÒÐ£i 

(C) Quantity discount (D) Seasonal discount 
 AÍÄ\õº uÒÐ£i  £¸ÁPõ»z uÒÐ£i   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

133. In the Ledger Account, that __________ column links the entry with 
the journal. 
÷£÷μkU PnUQÀ __________ ö|kÁ›ø\ SÔ¨÷£k £vøÁ CønUQÓx. 

(A) Debit column (B) Credit Column 

 £ØÖ Á›ø\  ÁμÄ Á›ø\ 

(C) J.F. Column (D) L.F. Column 
 ÷á.GL¨. £zv  GÀ.GL¨. £zv 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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134. The primary goal of Efficiency Audit is  
ö\¯ÀxøÓ uoUøP°ß •ußø© C»US 

(A) To assess the financial health of an organization  

 J¸ {ÖÁzvß {v B÷μõUQ¯zøu ©v¨¤hÀ   

(B) To evaluate the effectiveness of the organizations marketing 
strategy 

 {ÖÁÚzvß \¢øu¨£kzxuÀ Ezv°ß ö\¯ÀvÓøÚ ©v¨¤k 
ö\´uÀ   

(C) To determine how efficiently resources are being used  
 ÁÍ[PÒ GÆÁÍÄ vÓø©¯õP   

(D) To review compliance with legal regulations 
 \mh Âv•øÓPÐUS Cøh²ÖÁøu ©v¨£õ´Ä ö\´¯ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

135. ––––––––––– best describes the process of vouching in an audit 
uoUøP°À EÖv AÎUS® ö\¯À •øÓø¯ ––––––––––– ]Ó¨£õP 
ÂÁ›UQÓx 

(A) Checking the arithmetic accuracy of financial statements  

 {v {ø» AÔUøP°ß Gs Pou xÀ¼¯zøu \›£õºzuÀ   

(B) Verifying the existence and accuracy of the recorded 
transactions by examining supporting documents 

 xøn BÁn[PøÍ B´Ä ö\´Áuß ‰»® £vÄ ö\´¯¨£mh 
£›ÁºzuøÚPÎß xÀ¼¯zøu \›£õºzuÀ   

(C) Evaluating the effectiveness of internal controls over financial 
reporting  

 {v AÔUøP°hÀ «uõÚ EÒ Pmk¨£õkPÎß ö\¯ÀvÓøÚ ©v¨¥k 
ö\´uÀ   

(D) Reviewing the company’s strategic plans and objectives 
 {ÖÁÚzvß ‰÷»õ£õ¯z vmh[PÒ ©ØÖ® SÔU÷PõÒPøÍ 

©v¨£õ´Ä ö\´uÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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136. “Teeming and Lading” in the context of accounting is 
PnUQ¯À `Ç¼À “iª[ ©ØÖ® ÷»i[” GßÓõÀ  

(A) A method of financial forecasting  

 {v •ßPo¨¦ •øÓ   

(B) A fraudulent scheme where cash is stolen and replaced with 
subsequent receipts 

 £n® v¸h¨£mh AuØS £v»õP Akzukzu Cμ^xPÎß ÷©õ\i¯õÚ 
vmh®   

(C) An accounting technique for inventory management  
 \μUS ÷©»õsø©UPõÚ PnUQ¯À ~m£®   

(D) A process of auditing financial statements 
 {v{ø» AÔUøPPøÍ uoUøP ö\´²® ö\¯À•øÓ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

137. This account is prepared to show the Net profit earned or Net loss
incurred during a particular period  
C¢u PnUS J¸ SÔ¨¤mh Põ»PmhzvÀ Dmi¯ {Pμ»õ£® AÀ»x {Pμ 
|èhzøuU Põmhz u¯õμõP EÒÍx 

(A) Preparation of trial balance  

 £õøu \©{ø» u¯õ›zuÀ   

(B) Preparation of Manufacturing Account 

 EØ£zvU PnUS u¯õ›zuÀ   

(C) Preparation of Profit of Loss Account  
 »õ£ |èh PnUS u¯õ›zuÀ   

(D) Preparation of Trading Account 
 ÁºzuP PnUS u¯õ›zuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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138. How would a Rs. 10,000 purchase of equipment on credit affect the
Accounting Equation? 
¹. 10,000 E£Pμn[PøÍ QöμimiÀ Áõ[SÁx PnUQ¯À \©ß£õmøh
GÆÁõÖ £õvUS®? 

(A) Asset increase by Rs. 10,000; Liability increase by Rs. 10,000  

 ö\õzxUPÒ ¹. 10,000 AvP›US®; ö£õÖ¨¦PÒ ¹. 10,000 
AvP›US®   

(B) Asset increase by Rs. 10,000; Equity increase by Rs. 10,000 

 ö\õzxUPÒ ¹. 10,000 AvP›US®; DUÂmi ¹. 10,000 AvP›UQÓx 

(C) Asset increase by Rs. 10,000; Liability decrease by Rs. 10,000 
 ö\õzxUPÒ ¹. 10,000 AvP›US®; ö£õÖ¨¦PÒ ¹. 10,000 SøÓQÓx

(D) Asset decrease by Rs. 10,000; Liability increase by Rs. 10,000 
 ö\õzxUPÒ ¹. 10,000 SøÓQÓx; ö£õÖ¨¦PÒ ¹. 10,000 AvP›US®

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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139. Expenses related to __________ are typically reflected on the 
liabilities side of the Balance Sheet and are not recorded in the
Income and Expenditure Account. 
__________ öuõhº£õÚ ö\»ÄPÒ ö£õxÁõP C¸¨¦ {ø» £mi¯¼ß Phß 
£UPzvÀ ¤μv£¼UP¨£kQßÓÚ, ÷©¾® AøÁ Á¸©õÚ® ©ØÖ® ö\»ÄU 
PnUQÀ £vÄ ö\´¯¨£kÁvÀø». 

(A) Endowment fund 
 AÓUPmhøÍ {v  

(B) Special fund 

 ]Ó¨¦ {v 

(C) Capital fund 
 ‰»uÚ {v  

(D) Sale of used sports material 
 £¯ß£kzu¨£mh ÂøÍ¯õmk ö£õ¸Ò ÂØ£øÚ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

140. __________ is an example of a direct expense in a manufacturing
account 
¤ßÁ¸ÁÚÁØÔÀ Gx EØ£zv PnUQÀ ÷|μia ö\»ÂØPõÚ Euõμn®? 

(A) Office rent  

 A¾Á»P ÁõhøP   

(B) Salaries of production workers 

 EØ£zv öuõÈ»õÍºPÎß \®£Í®   

(C) Advertisement expenses  
 ÂÍ®£μ ö\»ÄPÒ   

(D) Utilities for the office 
 A¾Á»PzvØPõÚ £¯ß£õkPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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141. The research yields similar results each time it is undertaken with
similar population and similar procedure is called 
G¢uöÁõ¸ Bμõ´a]²® JÆöÁõ¸ •øÓ²® C÷u÷£õßÓ •iÄPøÍ 
AÎzuÀ Ax J÷μ ©õv›¯õÚ ©UPÒ ©ØÖ® J÷μ ©õv›¯õÚ |hÁiUøP 
__________ |øh•øÓ GÚ¨£k®. 

(A) Critical scrutiny (B) Empirical research 

 Â©º\Ú £›÷\õuøÚ  AÝ£Á Bμõ´a] 

(C) General research (D) Reliable research 
 ö£õx B´Ä  |®£P©õÚ B´Ä 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

142. __________ designs are quicker to use and less expensive. 
__________ ÁiÁø©¨¦PÒ £¯ß£kzu ÂøμÁõÚx ©ØÖ® SøÓ¢u 
ö\»ÂÚ® BÁx BS®. 

(A) Exploratory Research  

 B´ÄUS›¯ Bμõ´a]   

(B) Diagnostic Research 

 PshÔuÀ Bμõ´a]   

(C) Descriptive Research  
 ÂÍUP©õÚ Bμõ´a]   

(D) Quasi Experimental Research 
 Aøμ £›÷\õuøÚ Bμõ´a] 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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143. A completely structured instrument having a set of direct questions
and arranged in systematically is called 
J¸ •Êø©¯õÚ Pmhø©UP¨£mh (P¸Â) £iÁ® ÷|μi¯õÚ ÷PÒÂPÎß 
öuõS¨ø£ öPõsk •øÓ¯õP JÊ[Pø©UP¨£mh __________ GßÖ 
AøÇUP¨£kQÓx. 

(A) Survey  (B) Questions list 

 PnUöPk¨¦  ÷PÒÂ £mi¯À 

(C) Questionnaire (D) Question Bank 
 uμÄ ÷\P›¨£uØPõÚ ÷PÒÂzuõÒ  ÷PÒÂ Á[Q 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

144. The Regression equation of Y on X is xY 23 += . If the value of X is 
increased by 2 units the change in the predicted value of Y will be 
X Cß «x Y Cß ¤ßÛøn¨¦ \©ß£õk xY 23 +=  BS®. X Cß ©v¨¦ 

2 A»SPÒ AvP›UP¨£mhõÀ, Y Cß PoUP¨£mh ©v¨¤À HØ£k® 
©õØÓ® GßÚ? 

(A) 2 units increase (B) 4 units increase 

 2 A»SPÒ AvP›¨¦  4 A»SPÒ AvP›¨¦ 

(C) 6 units increase (D) 8 units increase 
 6 A»SPÒ AvP›¨¦  8 A»SPÒ AvP›¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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145. In a dataset with “n” pairs of values, the correlation coefficient ‘r’
between two variables X and Y is calculated as

22 )()(

)()(

yYxX
YyXxr

ii

ii

−Σ−Σ

−−Σ= Identify which statement is true with

regard to correlation coefficient ‘r’. 
“n” ©v¨¦PÐUPõÚ J¸ uμÄzöuõS¨¤À Cμsk©õÔPÒ X ©ØÖ® Y
Eøh¯ öuõhº¦ Ao ‘r’ GÆÁõÖ PnUQh¨£kQßÓx 

22 )()(

)()(

yYxX
YyXxr

ii

ii

−Σ−Σ

−−Σ=  öuõhº¦ Ao²hß öuõhº¦øh¯ G¢u 

ÁõUQ¯® Esø©¯õÚx GÚ Aøh¯õÍ® PõsP. 

(A) ‘r’ can be greater than 1 or less than –1   

 ‘r’ (1) US® (–1) US® ÷©À AÀ»x RÌ C¸UPTk®   

(B) ‘r’ is always equal to covariance of X and Y 

 ‘r’, G¨÷£õx® X ©ØÖ® YUPõÚ Tmk ©õØÓzvß ©v¨£õP C¸US® 

(C) ‘r’ is the measure of the strength and direction of a linear 
relationship between X and Y  

 ‘r’, X ©ØÖ® Y Cøh÷¯¯õÚ ÷|›¯À EÓÂß Á¼ø© ©ØÖ® 
vø\ø¯ AÎUS® AÍÄUTÓõS®   

(D) ‘r’ only measures the strength of a non-linear relationship 
between X and Y 

 ‘r’, X ©ØÖ® Y Cøh°»õÚ A{¯© EÓÂß Á¼ø©ø¯ ©mk÷© 
AÎUQÓx 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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146. The bank wants to differentiate between successful and
unsuccessful credit risks for home mortgage loan, it should use  
Ãmk Ah©õÚU PhÝUPõÚ öÁØÔPμ©õÚ ©ØÖ® ÷uõÀÂ²ØÓ Phß 
A£õ¯[PÐUS Cøh°À J¸ Á[Q ÷ÁÖ£kzu Â¸®¤ÚõÀ, Ax G¢u 
•øÓø¯ £¯ß£kzu ÷Ásk®? 

(A) Factor analysis  

 Põμo £S¨£õ´Ä   

(B) Multi dimensional scaling 

 £» £›©õn AÍÂkuÀ   

(C) MANOVA  
 (©÷ÚõÁõ) MANOVA   

(D) Discriminate analysis 
 £õS£kzx® £S¨£õ´Ä 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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147. Identify the correct sequence of steps involved in defining the
research problem 
Bμõ´a] ]UP¼øÚ Áøμ¯Ö¨£vÀ EÒÍ £i{ø»PÎß \›¯õÚ Á›ø\ø¯ 
Aøh¯õÍ® PõsP. 

(i) Determine the relevant research variables 
 Bμõ´a] ©õÔPøÍ wº©õÛzuÀ 

(ii) Understanding the background of the research problem 
 Bμõ´a] ]UP¼ß ¤ßÚoø¯ ¦›¢x öPõÒÍÀ  

(iii) State the research objectives 
 Bμõ´a] ÷|õUP[PøÍ SÔ¨¤kuÀ 

(iv) Ascertain the researcher’s objective 
 Bμõ´a]¯õÍ›ß ÷|õUPzvøÚ EÖv¨£kzuÀ 

(v) Isolate and Identify the Research problem  
 Bμõ´a]°ß ]UPø» uÛø©¨£kzuÀ ©ØÖ® Aøh¯õÍ® PõquÀ 

(A) (i), (ii), (iii), (iv), (v) (B) (ii), (iv), (v), (iii), (i) 

(C) (iv), (ii), (v), (i), (iii) (D) (iv), (ii), (i), (v), (iii) 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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148. The process of collecting and evaluating data from multiple sources 
to find answer to research problems 
Bμõ´a] ¤μa\øÚPÐUPõÚ £vÀPøÍU PshÔ¯ £» Buõμ[PÎÀ C¸¢x 
uPÁÀ AÀ»x uμøÁ ÷\P›zx ©v¨¥k ö\´²® ö\¯À•øÓ 

(A) Data processing 
 uμÄ ö\¯»õUP®  

(B) Questionnaire 

 uμÄ ÷\P›¨¦US £¯ß£kzu¨£k® ÷PÒÂzuõÒ 

(C) Data collection 
 uμÄ ÷\P›¨¦   

(D) Research 
 B´Ä 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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149. Match the following  : 
ö£õ¸zxP : 
(a) Treatment   1. Research Design 
 ]Qaø\    Bμõ´a] ÁiÁø©¨¦ 
(b) Latin Square design  2. Various conditions involved 
 »zvß \xμ ÁiÁø©¨¦   £À÷ÁÖ `Ì{ø»PøÍ   
      EÒÍhUQ¯x 
(c) Plan   3. Extraneous Factors 
 vmh®    ¦Ó®£õÚ PõμoPÒ 
(d) Randomization   4. Experimental Design 
 ^μØÓ©¯©õUPÀ    ÷\õuøÚ ÁiÁø©¨¦ 

 (a) (b) (c) (d) 
(A)  1 4 2 3   
(B)  2 3 1 4      
(C)  2 4 1 3   
(D)  2 1 3 4   
(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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150. A organization has 5000 employees who have been stratified into
three stratum A, B and C stratum A consists of 50 executives with
standard deviation = 9 whereas stratum B of 1250 skilled workers
with standard deviation 4 and stratum  C of 3700, unskilled workers 
with standard deviation = 1. For a sample of 300 using
disproportionate sampling, the samples arrived would be 
J¸ {ÖÁÚzvß 5000 £o¯õÍºPÒ A, B, C GßÓ ‰ßÖ AkUSPÍõP 

¤›UP¨£mkÒÍÚº. AkUS A, {ø»¯õÚ Â»PÀ 9 ²hß, 50
{ºÁõQPÐhÝ®, AkUS B, 1250 vÓß öuõÈ»õÍº ©ØÖ® {ø»¯õÚ 

Â»PÀ ©v¨¦ = ‘4’ ©ØÖ® AkUS C, 3700 vÓÛÀ»õ öuõÈ»õÍº ©ØÖ® 

{ø»¯õÚ Â»PÀ ©v¨¦  = 1 GßÖ EÒÍ ÁøP°À, 300 GßÓ ©õv›ø¯, 
^μØÓ ©õv› ~m£zøu £¯ß£kzv ©õv›PøÍ PnUQk® ÷£õx QøhUS® 
©õv›PÒ 

(A) A = 13; B = 167; C =120 (B) A =15 ; B =164; C = 121 

(C) A = 25; B  = 170; C = 105 (D) A = 16; B = 164; C = 120 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

151. Which one of the following method is not a method of valuation of
stock? 
¤ßÁ¸£ÁØÖÒ G¢u •øÓ C¸¨ø£ ©v¨¤k® •øÓPÒ AÀ»? 

(A) FIFO method (B) LIFO method 

 FIFO •øÓ  LIFO •øÓ 

(C) Weighted average method (D) Trend line method 
 {øÓ°mh \μõ\› •øÓ  ÷£õUS ÷Põk •øÓ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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152. Which among the relevant for measure of Business cycle? 
ÁoPa _ÇØ]°ß AÍÃmiØS ö£õ¸zu©õÚx Gx? 

(A) National income (B) A.C. Pigou 

 ÷u]¯ Á¸©õÚ®  A.C. ¤S 

(C) Synchronic (D) GDP 
 Jzvø\Ä  GDP 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

153. Trotting inflation is when the prices rise moderately from 
Trotting £nÃUP® Gß£x Âø»PÒ ªu©õP GÆÁøP°À E¯¸® ÷£õx 

(A) 1% to 3% (B) 3% to 10% 

(C) 10% to 15% (D) 15% to 20% 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

154. Formulate for Break-even point is 
\©{ø»¨ ¦ÒÎ Gß£x 

(A) 
AVCSP

TFC
−

 (B) TFC × (SP – AVC) 

(C) 
AVCSP

TFC
+

 (D) 
SP

TFC  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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155. The key objective of profit planning is 
C»õ£ vmhªh¼ß •UQ¯ ÷|õUP® 

(A) Optimizing production scheduling  
 EØ£zv vmhªhø» ÷©®£kzxuÀ   

(B) Minimizing equipment utilization 
 E£Pμn[PÎß £¯ß£õmøh SøÓzuÀ 

(C) Maximizing employee overtime  
 £o¯õÍºPÎß ÷Áø» ÷|μzøu AvP¨£kzxuÀ  

(D) Increase production Downtime 
 EØ£zv ÷Áø»°À ÷|μzøu AvP›zuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

156. –––––––––– Profit is the surplus of total receipts over total
expenditure of the firm 
–––––––––– »õ£® Gß£x {ÖÚzvß ö©õzu ö\»ÂÚ[PøÍ Âh ö©õzu 
ÁμÄPÎß E£›¯õS® 

(A) Accumulated profit (B) Net profit 

 vμmh¨£mh »õ£®  {Pμ »õ£® 

(C) Super profit (D) Gross profit 
 `¨£º »õ£®  ö©õzu »õ£®  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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157. –––––––––– means the process of selecting one action from two or more
alternative courses of action 
–––––––––– Gß£x Cμsk AÀ»x AuØS ÷©Ø£mh ©õØÖ |hÁiUøPPÎÀ 
C¸¢x ö\¯ø»z ÷uº¢öukUS® ö\¯À•øÓ 

(A) Marketing (B) Distributing 

 \¢øu¨£kzxuÀ  Â{÷¯õQzuÀ 

(C) National income (D) Decision making 
 ÷u]¯ Á¸©õÚ®  •iöÁkzuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

158. Analysis of long run and short run affects of decisions on revenue as
well as costs is based on 
Á¸Áõ´ ©ØÖ® ö\»ÄPÒ SÔzu •iÄPÎß }sh Põ» ©ØÖ® SÖQ¯ Põ» 
uõUP[PÎß £S¨£õ´Ä –––––––––– Ai¨£øh¯õP öPõshx 

(A) Principles of time perspective  

 ÷|μU Ps÷nõmhzvß öPõÒøPPÒ  

(B) Discounting principle 
 uÒÐ£i öPõÒøP 

(C) Incremental principle  
 AvP›US® öPõÒøP  

(D) Opportunity cost principle  
 Áõ´¨¦a ö\»ÄU öPõÒøP 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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159. Which principle is closely related to marginal cost and marginal
revenue as well as cost is based on 
G¢u öPõÒøP ö|¸UP©õÚ ÂÎ®¦ ö\»Ä ©ØÖ® ÂÎ®¦ Á¸©õÚ® ©ØÖ® 
ö\»Ä öuõhº¦øh¯uõP EÒÍx 

(A) Opportunity cost (B) Equi marginal 

 Áõ´¨¦ ö\»Ä  \©a^μØÓ Áμ®¦ 

(C) Incremental (D) Discounting 
 AvP›¨¦  uÒÐ£i 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

160. Which helps to identify the various factors influencing demand for
firms product and guidelines to manipulate demand 
Cx {ÖÁÚzvß u¯õ›¨¦UPõÚ ÷uøÁ ©ØÖ® ÷Põ›UøPø¯ 
øP¯õÐÁuØPõÚ ÁÈPõmkuÀPøÍ £õvUS® £À÷ÁÖ PõμoPøÍ 
Aøh¯õÍ® Põn EuÄQÓx 

(A) Cost analysis (B) Demand analysis 

 ö\»Ä £S¨£õ´Ä  ÷uøÁ £S¨£õ´Ä 

(C) Profit analysis (D) Sales analysis 
 »õ£ £S¨£õ´Ä  ÂØ£øÚ £S¨£õ´Ä 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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161. The top management works on  
E¯º©mh {ºÁõP® –––––––––– vmhzvÀ ÷Áø» ö\´QÓx 

(A) Strategic plan  

 ‰÷»õ£õ¯ AÀ»x Ezv vmh®  

(B) Day-to day plan 
 AßÓõhz vmh® 

(C) Materials and tools plan  
 ö£õ¸mPÒ ©ØÖ® P¸ÂPÒ vmh®  

(D) Plan for human relations 
 ©Ûu EÓÄPÐUPõÚ vmh® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

162. The first step in the planning process is to 
vmhªhÀ ö\¯À•øÓ°ß •uÀ £i  

(A) Determine strength and weakness  
 Á¼ø© ©ØÖ® £»ÃÚzøu wº©õÛUPÄ®   

(B) Identify goals 
 C»USPøÍ Aøh¯õÍ® PõquÀ 

(C) Evaluate the alternative  
 ©õØÖÁÈø¯ ©v¨¤k[PÒ  

(D) Budgeting 
 ÁμÄ ö\»Äz vmh® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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163. From the following which one is not a function of management? 
¤ßÁ¸ÁÚÁØÔÀ Gx {ºÁõPzvÀ ö\¯À£õk AÀ»? 

(A) Staffing (B) Controlling 

 £o¯õÍºPøÍ {¯ªzuÀ  {ºÁõPzøu Pmk¨£kzxuÀ 

(C) Organizing (D) Performing 
 {ºÁõPzøu Aø©zuÀ  {ºÁõPzøu C¯ØÖuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

164. Which of the following is not an element of management is an Art? 
¤ßÁ¸ÁÚÁØÖÒ Gx ÷©»õsø© J¸ Pø» Gß£vß A[P©õP 
CÀ»õux? 

(A) Personal skills  

 uÛ¨£mh vÓßPÒ  

(B) Practical know-how 
 |øh•øÓ AÔÄ 

(C) Constant practice aimed at perfection   
 £›§μnzøu C»UPõPU öPõsh {ø»¯õÚ £°Ø]   

(D) Systematised body of knowledge pertaining to a particular 
field 

 J¸ SÔ¨¤mh xøÓ öuõhº£õÚ AÔÂß •øÓ¨£kzu¨£mh 
Aø©¨¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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165. The function of management which related to placing the right
person at the right job is 
\›¯õÚ |£øμ \›¯õÚ £o°À øÁ¨£x öuõhº£õÚ {ºÁõPzvß 
ö\¯À£õk Gß£x Gx? 

(A) Organising (B) Planning 

 JÊ[Pø©zuÀ  vmhªhÀ 

(C) Staffing (D) Directing 
 £o¯©ºzxuÀ  ÁÈ|hzuÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

166. Select the major components of management by exception from the
below 
R÷Ç EÒÍÁØÔ¼¸¢x ÂvÂ»UPõP {ºÁõPzvß •UQ¯ TÖPøÍz 
÷uº¢öukUPÄ®. 

(1) Measurement 
 AÍÃk 

(2) Observation 
 PÁÛ¨¦ 

(3) Comparison 
 J¨¥k 

(4) Integration 
 J¸[Qøn¨¦ 

(A) (1), (2), (3) only (B) (1), (3), (4) only 

 (1), (2), (3) ©mk®  (1), (3), (4) ©mk® 

(C) (1), (4), (2) only (D) (2), (3), (4) only 
 (1), (4), (2) ©mk®  (2), (3), (4) ©mk® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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167. From the following select which fits to vertical co-ordination 
¤ßÁ¸ÁÚÁØÔ¼¸¢x ö\[Szx J¸[Qøn¨¦US Gx ö£õ¸zu©õÚx 
Gß£øuz ÷uº¢öukUPÄ®. 

(A) Hierarchical level  

 £i{ø» {ø»   

(B) Department level 
 xøÓ {ø» 

(C) Units of an enterprise  
 J¸ {ÖÁÚzvß A»SPÒ   

(D) Government and suppliers   
 J¸ {ÖÁÚzvØS Aμ\õ[P® ©ØÖ® \¨øÍ¯ºPÒ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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168. Arrange the following staffing activities in sequential order 
¤ßÁ¸® £o¯õÍº ö\¯À£õkPøÍ Á›ø\¯õP JÊ[Pø©UPÄ® 

(i) Job analysis  
 ÷Áø» £S¨£õ´Ä 

(ii) Recruitment 
 Bm÷\º¨¦ 

(iii) Placement  
 ÷Áø» Áõ´¨¦ 

(iv) Selection  
 ÷uºÄ 

(A) (i), (ii), (iv) and (iii) (B) (i), (ii), (iii) and (iv) 

 (i), (ii), (iv) ©ØÖ® (iii)  (i), (ii), (iii) ©ØÖ® (iv) 

(C) (i), (iii), (ii) and (iv) (D) (i), (iv), (iii) and (ii) 
 (i), (iii), (ii) ©ØÖ® (iv)  (i), (iv), (iii) ©ØÖ® (ii) 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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169. The significance of regular performance reviews in MBO  
“SÔU÷PõÐøh¯ ÷©»õsø©°À” ÁÇUP©õÚ ö\¯ÀvÓß ©v¨¥kPÎß 
•UQ¯zxÁ® 

(A) They help in keeping employee in check  

 AøÁ £o¯õÍºPøÍ Pmk¨£õmiÀ øÁzv¸UP EuÄQßÓÚ   

(B) They provide opportunities for goal adjustment  
 AøÁ C»USPøÍ \›ö\´ÁuØPõÚ Áõ´¨¦PøÍ ÁÇ[SQßÓÚ 

(C) They are irrelevant to the process 
 AøÁ ö\¯À•øÓUS ö£õ¸zu©ØÓøÁ   

(D) They serve as a formality   
 AøÁ J¸ •øÓ¯õP ö\¯À£kQßÓÚ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

170. Organisational chart is not presented in the one of the following
forms  
Aø©¨¦ ÂÍUP¨£h® ¤ßÁ¸® £iÁ[PÎÀ JßÔÀ ÁÇ[P¨£hÂÀø»  

(A) Left to right (B) Top-down 

 Chª¸¢x Á»®  ÷©¼¸¢x RÌ 

(C) Circular (D) Diagonal  
 Ámh®  SÖUS 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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171. The need for the management concept is  
÷©»õsø© P¸zuõUPzvß ÷uøÁ GßÚöÁßÓõÀ 

(A) To achieve a personal goal  

 J¸ uÛ¨£mh C»UøP Aøh¯   

(B) To make money  
 £n® \®£õvUP 

(C) To achieve a collective goal and development  
 J¸ Tmk C»US ©ØÖ® ÁÍºa]ø¯ Aøh¯   

(D) To produce product  
 ö£õ¸mPøÍ EØ£zv ö\´¯  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

172. The scientific management movement started by  
AÔÂ¯À ÷©»õsø© C¯UP® ¯õμõÀ öuõh[P¨£mhx 

(A) Henry Fayol (B) F.W. Taylor 

 öíßÔ £õ¯À  F.W. öh´»º 

(C) Henry Varnum Poor (D) Henry Robinson Towne 
 öíßÔ ÁºÚ® ¦Áº  öíßÔ μõ¤ß\ß hÆÛ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

173. Hawthorne experiment have been conducted by  
íÆ÷uõºß ÷\õuøÚ ¯õμõÀ |hzu¨£mhx? 

(A) Abraham H. Maslow (B) Frederick Herzberg 

 B¨μPõ® H. ©õì÷»õ  L¨öμöh›U öíºìö£ºU 

(C) George Homans (D) Elton Mayo 
 áõºä ÷Põ©ßì  GÀhß ©õ÷¯õ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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174. According to the Hawthorne studies, what factor was found to
significantly impact employee productivity?  
íõÆ÷uõºß B´ÄPÎß£i G¢u Põμo FÈ¯ºPÎß EØ£zvz vÓøÚ 
Po\©õP £õvUQÓx GßÖ PshÔ¯¨£mhx? 

(A) Physical working conditions  

 C¯Ø¤¯ ÷Áø» {ø»ø©PÒ   

(B) Social factors and human relations  
 \‰P PõμoPÒ ©ØÖ® ©Ûu EÓÄPÒ 

(C) Cooperation between labour and management  
 öuõÈ»õÍº ©ØÖ® {ºÁõPzvß JzxøÇ¨¦  

(D) Measuring time and motion   
 ÷|μ® ©ØÖ® C¯UPzøu AÍÂkuÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

175. ___________ management principles was created by Henry Fayol. 
–––––––––– {ºÁõPU ÷Põm£õkPÒ öíßÔ L£õ¯À Gß£ÁμõÀ 
E¸ÁõUP¨£mhx. 

(A) 10 (B) 12 

(C) 14 (D) 16 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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176. In Financial Management, the term "Capital Budgeting" refers to : 
{v {ºÁõPzvÀ, “‰»uÚ £möám” GßÓ ö\õÀ ¤ßÁ¸ÁÚÁØøÓU 
SÔUQÓx. 

(A) The process of managing daily financial operations 

 vÚ\› {v ö\¯À£õkPøÍ {ºÁQUS® ö\¯À•øÓ   

(B) The evaluation of long-term investment projects  
 }shPõ» •u½k vmh[PÎß ©v¨¥k 

(C) The distribution of profits to shareholders   
 £[SuõμºPÐUS »õ£zøu Â{÷¯õQzuÀ   

(D) The forecasting of cash flows for short-term needs  
 SÖQ¯ Põ» ÷uøÁPÐUPõÚ £n¨¦ÇUP[PøÍ •ßÚÔÂzuÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

177. Which of the following best describes the “Separation principle” in
Financial Management? 
{v ÷©»õsø©°À “Âk£mh uzxÁ®” GßÓõÀ GßÚ? 

(A) Investment and financing decisions should be made 
independently   

 •u½mk ©ØÖ® {v •iÄPÒ uÛzuÛ÷¯ GkUP¨£h ÷Ásk®  

(B) Investment decisions should be based on historical data   
 •u½mk •iÄPÒ Áμ»õØÖ uμÄPÎß Ai¨£øh°À C¸UP 

÷Ásk® 

(C) Financial decisions are driven by economic conditions  
 {v •iÄPÒ ö£õ¸Íõuõμ {ø»PÍõÀ K´Åmh¨£kQßÓÚ   

(D) The risk of a company's operations cannot be reduced  
 J¸ {ÖÁÚzvß ö\¯À£õkPÎß B£zx SøÓUP¨£h •i¯õx 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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178. The following one is best illustrates the shift in finance function
towards strategic financial management?  
G¢u |hÁiUøP {v ö\¯¼ß ÷©»õsø©z wº©õÚzvØS ÷©®£mh 
©õØÓzøu¨ ¤μv£¼UQßÓÚ? 

(A) Increased involvement in long term investment decisions  

 }shPõ» •u½mk •iÄPÎÀ AvP® Dk£õk   

(B) Focus on daily cash flow management  
 vÚ\› öμõUP¨÷£õUSPÒ ÷©»õsø© 

(C) Preparation of tax filings and statutory reports  
 Á›uõUPÀ ©ØÖ® \mhŸv¯õÚ AÔUøPPÒ u¯õ›zuÀ  

(D) Preparing annual budgets for departments   
 xøÓPÐUPõÚ Bsk £möámkPÒ u¯õ›zuÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

179. In a diversified portfolio, the total risk in measured by 
£»Âu©õÚ •u½kPøÍU öPõsh J¸ £zv›UøP°ß ö©õzu B£zx 
GÆÁõÖ AÍÂh¨£kQÓx? 

(A) Systematic risk  

 •øÓ¨£i¯õÚ B£zx   

(B) Total return  
 ö©õzu Á¸©õÚ® 

(C) Unsystematic risk  
 •øÓ¨£hõu B£zx   

(D) Standard deviations of returns   
 Á¸©õÚ[PÎß uμ{ø»ø¯ AÍÂkuÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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180. The primary reason a company may choose to increase its debt ratio
is 
J¸ {ÖÁÚ® Auß Phß ÂQuzøu AvP›¨£uØPõÚ •ußø© Põμn® 
GßÚÁõP C¸UP •i²®? 

(A) To reduce financial risk  

 {v B£zvøÚ SøÓ¨£uØPõP   

(B) To improve the firm’s equity position 
 {ÖÁÚzvß £[S öuõøPø¯ ÷©®£kzxÁuØPõP 

(C) To take advantage of tax benefits associated with interest 
payments   

 Ámi°ÚõÀ QøhUS® Á› |ßø©PøÍ¨ £¯ß£kzxÁuØPõP   

(D) To increase liquidity   
 {ø»zußø©ø¯ AvP›¨£uØPõP  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

181. What does the “time value of money” concept primarily illustrate? 
“£nzvß ÷|μ ©v¨¦” P¸zx •ußø©¯õP Gøu ÂÍUSQÓx? 

(A) The effect of inflation on purchasing power  

 £n ©v¨¦ SøÓÄ SÔzx Âø»Áõ] ÂøÍÄPÒ   

(B) The decrease in the value of money over time  
 Põ»Põ»[PÎÀ £n ©v¨¦ SøÓÄ 

(C) The difference in the value of cash flows at different points in 
time  

 Âø» ©v¨¦ ©õÖ® ChzvÀ £n¨£›ÁºzuøÚPÎß ©v¨¤À 
©õÖ£õk   

(D) The relationship between interest rates and investment 
returns   

 Ámi ÂQu[PÒ ©ØÖ® •u½mk Á¸©õÚ[PÒ öuõhº¦  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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182. A company’s decision to reinvest profits into growth opportunities
rather than paying dividends is an example of 
DÄ öuõøPø¯ ö\¾zxÁuØS £v»õP ÁÍºa] Áõ´¨¦PÎÀ C»õ£zøu ©Ö 
•u½k ö\´ÁuØPõÚ J¸ {ÖÁÚzvß •iÄ CuØS J¸ GkzxUPõmk 

(A) Profit Maximization  

 C»õ£zøu AvP¨£kzxuÀ   

(B) Shareholder wealth maximization 
 £[Suõμº ö\ÀÁzøu AvP¨£kzxuÀ 

(C) Risk Minimization  
 Chº SøÓzuÀ   

(D) Cash flow optimization  
 £n¨ ¦ÇUPzøu ÷©®£kzxuÀ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

183. The decisions related to working capital management is 
|øh•øÓ ‰»uÚ ÷©»õsø© öuõhº£õÚ •iÄPÒ Gß£x 

(A) Investment decision (B) Finance decision 

 •u½mk •iÄ  {v •iÄ 

(C) Liquidity decision (D) Dividend decision 
 £n¨¦ÇUP •iÄ  DÄzöuõøP •iÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



   385-Business Administration 
  [Turn over 

103

184. Match the following correct answer to the question: 
÷PÒÂUS ¤ßÁ¸® \›¯õÚ ÂøhPøÍ ö£õ¸zxP 
An investor deposits Rs. 100 in a bank account for 5 years at
8 percent interest. Find out the amount which he will have
in his account if interest is compounded 
J¸ •u½mhõÍº uÚx Á[QU PnUQÀ 100 ¹£õø¯ 5 BskPÐUS 

8 \uÃu Ámi°À öh£õ]m ö\´uõÀ, Ámi Tmkz öuõøP¯õP PnUQÀ
C¸US® öuõøPø¯ PshÔÄ®. 
(a) Annually 1. 148.02 
 Bsk÷uõÖ®  148.02 
(b) Semi annually 2. 149.18 
 Aøμ Bsk÷uõÖ®  149.18 
(c) Quarterly 3. 146.93 
 Põ»õsk  146.93 
(d) Continuously 4. 148.59 
 öuõhºa]¯õP  148.59 

 (a) (b) (c) (d) 
(A) 1 3 2 4   
(B) 2 1 3 4     
(C) 2 1 4 3    
(D) 3 1 4 2    
(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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185. ––––––––––– is an index of the degree of responsiveness or
co movement of security return with market return.  
––––––––––– Gß£x \¢øu Á¸©õÚzxhß £õxPõ¨¦ Á¸©õÚzvß 
©Öö©õÈ AÍÄ AÀ»x Cøn C¯UPzvß SÔ±hõS®. 

(A) Beta (B) Alpha 

 ¥mhõ  BÀ£õ 

(C) Risk (D) Correlation 
 B£zx  öuõhº¦ £s¦ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

186. The gross working capital is a ––––––––––– concept. 
ö©õzu ö\¯À£õmk ‰»uÚ® Gß£x J¸  –––––––––––  P¸zuõS®. 

(A) Business entity (B) Dual aspect 

 ÁoP {ÖÁÚ®  Cμmøh A®\® 

(C) Going concern (D) Cost curve 
 öuõhºa]  ö\»Ä ÁøÍÄ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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187. The company does not pay stock dividends or their payments are 
irregular used  
£[S DÄzöuõøPø¯ ö\¾zuõ {ÖÁÚ® AÀ»x AÁØÔß ö\»ÂÚ[PøÍ 
JÊ[PØÓ •øÓ°À ö\¾zxÁx ÷£õßÓ {ÖÁÚ[PÒ £¯ß£kzxÁx 

(A) Discounted cash flow model 
 uÒÐ£i ö\´¯¨£mh £n¨¦ÇUP ©õv›  

(B) Dividend discount model 

 DÄzöuõøP ©v¨¥mk •øÓ   

(C) Relative valuation method  
 J¸ J¨¥mk ©v¨¥mk •øÓ 

(D) Absolute valuation method 
 J¸ •øÓ¯õÚ ©v¨¥mk •øÓ  

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

188. The term “Opportunity cost” refer what ––––––––––– in the context 
of time value of money. 
“Áõ´¨¦UPõÚ ö\»Ä” GßÓ ö\õÀ £nzvß ÷|μ ©v¨¤ß ¤ßÚo°À 
Gøu SÔUQÓx. 

(A) The cost of an investment opportunity 
 J¸ •u½mk Áõ´¨¤ß ö\»Ä  

(B) The cost of borrowing money 

 Phß Áõ[SÁuØPõÚ ö\»Ä   

(C) The cost of inflation 
 £nÃUP ö\»Ä  

(D) The cost of financial 
 {va ö\»Ä 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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189. ––––––––––– is determining the present value of future amount in
financial investments. 
{v •u½kPÎÀ, ––––––––––– Gß£x GvºPõ»z öuõøP°ß uØ÷£õøu¯ 
©v¨ø£ {ºn°¨£uõS®. 

(A) Compounding (B) Annuity 

 Tmk¨£kzuÀ  Á¸hõ¢vμ PnUS 

(C) Discounting (D) Factoring 
 uÒÐ£i  Põμo¯õUP® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

190. A letter stating that the bank guarantees payment of the invoice
amount is called as 
Âø»¨£mi¯À öuõøPø¯ ö\¾zxÁuØS Á[Q EzuμÁõu® AÎ¨£uõPU 

TÖÁx ––––––––––– GßÖ  AøÇUP¨£kQÓx. 

(A) Line of credit (B) Letter of credit 

 Phß Á›ø\  Phß Piu® 

(C) Contract (D) Factoring 
 J¨£¢u®  Põμo¯õUP® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

191. Select the formula for calculating the value of the firm 
{ÖÁÚzvß ©v¨ø£U PnUQkÁuØPõÚ `zvμzøuz ÷uº¢öukUPÄ®. 

(A) NOPAT ÷ KO (B) NOPAT * K 

 NOPAT ÷ KO -  NOPAT * K 

(C) NOPAT ÷ KO (1-t) (D) None of the above 
 NOPAT ÷ KO (1-t)  ÷©ØPsh GxÄ® CÀø» 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 



   385-Business Administration 
  [Turn over 

107

192. The capital structure theory which suggest that there is an optimal
debt-equity mix that minimizes the firms’ WACC is known as 
{ÖÁÚzvß WACC I SøÓUS® GßQßÓ ÁÈ •øÓø¯ öPõskÒÍ 
ö£õ¸Íõuõμz vmh® GuøÚ SÔ¨¤kQÓx? 

(A) Modigliani-Miller theory without taxes 
 ö©õiU¼¯õÛ&ªÀ»º ÷Põm£õk Á› CÀ»õ©À  

(B) Trade off theory 

 ÷Põm£õk ÁºzuP®   

(C) Pecking order theory 
 ö£ºUQ[ Bºhº ÷Põm£õk  

(D) Market firming theory 
 \¢øu ÷|μU ÷Põm£õk 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

193. ––––––––––– is the best defines long term debt. 
¤ßÁ¸® Gx }sh Põ» PhÚõP ]Ó¢u ÁøP°À Áøμ¯ÖUP¨£kQÓx? 

(A) Debt with a maturity of more than one year 
 J¸ Á¸hzvØS ÷©À £›uõ£ Põ»•ÒÍ Phß  

(B) Debt that is payable on demand 

 ÷Põ›UøP Ai¨£øh°À ö\¾zu¨£k® Phß 

(C) Debt with a maturity of less than one year 
 J¸ BsiØSm£mh £›uõ£ Põ»•ÒÍ Phß 

(D) Debt that is paid through equity issuance 
 £[S Â{÷¯õPzvß ‰»® ö\¾zu¨£k® Phß 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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194. The primary function of a cash budget is 
£n £›¢xøμ _¸UPzvß •UQ¯ ÷Áø» GßÚ? 

(A) To plan for future cash inflows and outflows 
 GvºPõ» £n® Á¸Áõ´ ©ØÖ® ö\ÄPøÍ vmhªkuÀ 

(B) To calculate the firm’s profitability 

 {ÖÁÚzvß »õ£zøu PnUQkuÀ 

(C) To determine the firm’s tax liability 
 {ÖÁÚzvß Á› Phß PnUQkuÀ 

(D) To analyze the firm’s financial ratios 
 {ÖÁÚzvß {v ÂQu[PøÍ £S¨£õ´Ä ö\´uÀ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

195. The following one does not affect ROI 
¤ßÁ¸® G¢u Âå¯® •u½miß «uõÚ Á¸©õÚzøu (ROI I) £õvUPõx?

(A) Net profit 
 {Pμ »õ£®  

(B) Total assets employed 

 £¯ß£kzu¨£mh ö©õzu ö\õzxUPÒ 

(C) Operating costs 
 ö\¯À£õmk ö\»ÄPÒ  

(D) Market share 
 \¢øu £[S   

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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196. The time preference for money is generally expressed by  
£nzvØPõÚ ÷|μ Â¸¨£® ö£õxÁõP ––––––––––– BÀ 
öÁÎ¨£kzu¨£kQÓx. 

(A) Interest rate (B) Internal rate 

 Ámi ÂQu®  EÒ ÂQu® 

(C) Consumption rate (D) Commodity rate 
 ~PºÄ ÂQu®  \μUS ÂQu® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

197. The portion of the authorized share capital, which has bean offered 
to share holders is called  
£[SuõμºPÐUS ÁÇ[P¨£mh A[RP›UP¨£mh £[S ‰»uÚzvß 

£Svø¯ ––––––––––– GßÖ AøÇUP¨£kQÓx. 

(A) Cost of capital (B) Issued share capital 

 ‰»uÚ ö\»Ä  öÁÎ°h¨£mh £[S ‰»uÚ®

(C) Working capital (D) Preference share 
 |h¨¦ •u½k  •ßÝ›ø©¨ £[SPÒ 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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198. Assertion (A) : The cost of share capital would be based
upon the expected rate of earnings of a
company 

TØÖ (A)   £[S ‰»uÚzvß Âø» J¸ {ÖÁÚzvß 
Gvº£õºUP¨£k® Á¸Áõ´ ÂQuzvß 
Ai¨£øh°À C¸US®. 

Reason (R) : Each investor expects a certain amount of 
earnings, whether distributed  or not from 
the company in whose shares he invests 

TØÖ (R)  JÆöÁõ¸ •u½mhõÍ¸®, AÁº ¯õ¸øh¯ 
£[SPÎÀ •u½k ö\´QÓõ÷μõ A¢u 
{ÖÁÚzvhª¸¢x Â{÷¯õQUP¨£mhõ¾® 
CÀ»õÂmhõ¾®, J¸ SÔ¨¤mh AÍÂ»õÚ 
Á¸Áõø¯ Gvº£õºUQÓõºPÒ  

Select the correct answer form the options given below: 
R÷Ç öPõkUP¨£mkÒÍ Â¸¨£[PÎ¼¸¢x \›¯õÚ £vø»z 
÷uº¢öukUPÄ®. 

(A) (A) is true but (R) is false 

 (A) Gß£x Esø© BÚõÀ (R)  Gß£x uÁÖ  

(B) (A) is false but (R) is true 

 (A) Gß£x uÁÖ BÚõÀ (R)  Gß£x Esø©  

(C) (A) and (R) both are true but (R) is not the correct explanation 
of (A) 

 (A) ©ØÖ® (R)  Cμsk® Esø©, BÚõÀ (R)  Gß£x (A) Cß 
\›¯õÚ ÂÍUP® AÀ»  

(D) (A) and (R) both are true but (R) is the correct explanation 
of (A) 

 (A) ©ØÖ® (R)  Cμsk® Esø© ©ØÖ® (R)  Gß£x (A) Cß 
\›¯õÚ ÂÍUP©õS® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 
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199. Credit rating is a study of the credit standing of a customer in 5C’s
which of the following correctly describes those 5C’s 
Phß ©v¨¥k Gß£x J¸ ÁõiUøP¯õÍ›ß Phß {ø»ø¯¨ £ØÔ B´Ä 

BS®, AuõÁx i.e. 5]. ¤ßÁ¸ÁÚÁØÖÒ Gx A¢u 5]&PøÍ \›¯õP 
ÂÁ›UQÓx? 

(A) Character, capacity, capital, conditions and collateral 
 £s¦, vÓß, ‰»uÚ®, {£¢uøÚPÒ ©ØÖ® ¤øn¯®  

(B) Character, capacity, complaint, conditions and collateral 
 £s¦, vÓß, ¦Põº, {£¢uøÚPÒ ©ØÖ® ¤øn¯®   

(C) Character, charm, capital, conditions and collateral 
 £s¦, Á^Pμ®, ‰»uÚ®, {£¢uøÚPÒ ©ØÖ® ¤øn¯®  

(D) Character, capacity, capital, conditions and collateral 
 £s¦, vÓß, ‰»uÚ®, {£¢uøÚPÒ ©ØÖ® ¤øn¯® 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

200. The income on which the equity holder’s have a residual claim is 
G¢u Á¸©õÚzvß «x \õuõμn¨ £[SuõμºPÐUS E›ø© EÒÍx. 

(A) Profit after tax 
 Á›US¨ ¤ß »õ£®  

(B) Profit after tax plus equity dividend  
 Á›US¨ ¤¢øu¯ »õ£® ©ØÖ® £[S DÄzöuõøP   

(C) Profit after tax less equity dividend  
 Á›US ¤¢øu¯ »õ£® SøÓÁõÚ £[S DÄz öuõøP  

(D) Profit after tax less preferred dividend  
 Á›US ¤¢øu¯ »õ£® SøÓÁõÚ Â¸¨£©õÚ DÄzöuõøP 

(E) Answer not known 
 Âøh öu›¯ÂÀø» 

 


